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with their outstanding resistance properties 


The Senefelder Company, Ine. 


32-34 Greene Street New York, N. Y. 








PUSLid LIBRARY 


fo oaN29 1945 


«~ vV IWSJ 








Have you ANI P ; 


got a UT & ® 














If you have—perhaps you can get them Dampabase, the perfected seamless undercover- 
to re-cover your dampening rollers for you. ing. 
If you haven’t—and we have observed that Still,—we would like to do the job—we’d like 
there is also a shortage of ghostpower—we to re-cover your dampening rollers. It’s not that 
suggest that you send them to us for re- we don’t trust ghosts—it’s just that we can’t see 
covering. We have special machines to do them on this kind of work. Us we can see, and so 
the job and can thereby save you precious can you... . We’re specialists. So send your 
manpower. dampening rollers for re-covering to Roberts & 

Of course, if you insist on letting your Porter, either Chicago or New York, whichever is 
ghost crew handle the job, let us equip your closer, today. 


phantom workmen with a sup- 


ply of sewn Molleton and flan- INC 
nel sleeves, all ready to slip ’ 
on the rollers. Let us send you 


Aquatex, the modern seam- 
less dampening cover, and 





Chicago: 402 South Market Street New York: 100 Lafayette Street 
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Maximum gain from tavestment and “a 
a Woh resale value are bonded assets of Miller Automatics 3 
as attested by thousands of Miller users, 
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THIS MONTH'S COVER 


Textbooks, bulletins, shop manuals, and 
other educational and research publica- 


tions are flowing into the industry from JANUARY 1945 


the Lithographic Technical Foundation. 
Shown on the cover are some which have VOLUME 13, No. 1 
already been published and some others 


s 
which are in various stages of production. 
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First things come first 


Oxford papers are serving today on all fronts—home and abroad. 


Those map, offset, packaging and duplicating papers in the front 
row go right up to the fighting lines —and beyond. 


Back of them, old favorites such as Oxford Super, Mainefold 
Enamel and Duplex Label are helping with the battle of pro- 
duction. They are doing innumerable publicity and educational OXFORD 
jobs. They are used for books and magazines for soldiers and 
civilians. Every Oxford paper made has a share, big or little, in 


the war effort. PAPER 


Even though Oxford makes a thousand miles of paper a day, it COMPANY 
is unpossible to meet all of the demands. But, the fine papers still ee 
available to merchants and printers are, now as always, turning 





230 Park Avenue, New York 17,N.Y. 


MILLS at Rumford, Maine 
and West Carrollton, Ohio 


WESTERN SALES OFFICE: 


out time-saving and effective printing jobs. 





After \ ictory, all those pape soldiers will be back fighting the 35 East Wacler Dvive, Chicags 1, flineis 

battle of reconversion — playing essential roles in the compc- — 

tition for sales, for markets, for the interest and attention of the _ a 
Included in Oxford's line of quality printing 


Superfine, Mainefold, White Seal, Rumford 
Enamel, and Rumford Litho CIS; Uncoated 

ma Engravatone, Carfax, Aquaset Offset, 
order of the day. Duplex Label and Oxford Super, English 
Finish, and Antique. 


public. and label papers are: Enamel-coated— Polar | 


But unul that time comes, careful use of printing paper is the 





Now. more than ever before. it’s what you dowith paper that counts. 
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. M ititars experts are agreed that 1945 will bring a victorious 
decision for our armed forces in Europe. Decisions with great bearing 
on future peace in Europe must be made following this triumph. In 1945 
victory may be forged against the Japanese—certainly military and manu- 
facturing decisions to help shorten the Pacific War will be made. 

The coming year brings the lithographic industry nearer the threshold 
of its greatest period of expansion. Individual lithographers that make 
1945 their year of decision on future press requirements will be in the 
best position to reap the post war harvest of business. 

During 1945 a decision to install Hoe equipment—when press manu- 
facture can be resumed—will help guarantee the pressroom speed, 


dependability and precision so necessary to post war production if your 


company is to be a leader in the industry’s expansion. 


Back the Invasion \ Buy more War Bonds 
ie HOE & CO., INC., 910 E. 138th ST., NEW YORK 54, N. Y. 





- BOSTON - BIRMINGHAM ° SAN FRANCISCO 








—_ lithographic competition returns to Your cost accounting system should be so 

its normal keenness there will be no room simple and economical that it will not, of itself, 
for mistakes on your estimates. And nobody increase costs, yet it must provide the necessary 
who is in the dark on costs can make an accurate facts at all times. Such a system has been pub- 
estimate on a job. Is your cost accounting system lished by the National Association of Photo- 
ready for the strain that will surely come in Lithographers, designed for installation by any 
the new competition ahead? No business can competent bookkeeper. It is simple and adapt- 
exist without profits, but at the same time profits able to any lithographic plant, and contains 


must be controlled to complete cost forms 





meet competition and to OTHER NAPL SERVICES which can be reproduced 


hold customers’ con- Confidential Bulletin Governmental Regulations for use in your own plant. 


Lithographic Wage Data Data on New Supplies and 
fidence. Lithographic Trade Practices Equipment and other Infor. Send for yours today. 


Hourly Costs on Equipment mation for Members. 


TIONAL ASS‘'N OF PHOTO-LITHOGRAPHERS 
mee a “a York, N. Y. NATIONAL ASSOCIATION 
Please mail me one complete set of forms and explanatory 


text, “UNIFORM ACCOUNTING AND COST SYS- OF PHOTO-LITHOGRAPHERS 


TEM.” We enclose check for $10.00. 


Firm Name 1776 BROADWAY 
Address .. sae oewee. en oan NEW YORK 19, N. 4 


Individual 
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choosing. the right inks 
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selection from the FUCHS 
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@ YELLOW 2-w-26 
PURPLE 2-W-62 
C)BLACK NY-18047 


THE FUCHS & LANG MFG. COMPANY 


EFNERAILI 


100 an AVENUE . NE YORK IS, N. Y. 


BOSTON CHICAGO CLEVELAND CINCINNATI ST. LOUIS FORT WORTH 
PHILADELPHIA SAN FRANCISCO LOS ANGELES Sreltoitic 














VITEAIE 


PROLONGS LIFE OF RUBBER 
EFFICIENCY ° ECON@MY * SAFETY 





The Lithographic Industry is burdened 
with a considerable loss each year 
by premature hardening and de- 
terioration of rubber blankets and 
rollers. This is due to the dryers in 
the ink together with the various 
types of washing compounds used in 
cleaning. Both of these cause pre- 
mature oxidation and dehydration of 
the rubber, which results in its losing 
its life and pep. 


Daily applications of Vitene will 
prolong the life and resilliency of the 
rubber blankets, which in turn will 
produce SHARPER and CLEANER im- 
pressions, prevent embossing and 
debossing, and entirely eliminate the 
necessity of scouring the rubber with 
powdered pumice stone. 


Vitene is effective on all kinds of 


synthetic compositions as well as 
natural rubber and also Ideal and 


glycerine letterpress rollers. 


It is not harmful to the human skin 
and will not cause dermatitis. 


It is not volatile or inflammable, 
thereby eliminating any fire hazard. 


It is only necessary to apply a THIN 
coat but the entire surface should be 
completely covered. The cost per 
application is from three to five cents, 
depending on the area that is treated. 
This is cheap insurance when you 
consider the greatly increased life it 
will give the blanket or roller. 


Treating the rubber air hose on the 
press once a month with Vitene will 
prolong its durability and efficiency. 


EVERYTHING FOR THE LITHOGRAPHER 


THE FUCHS & LANG MFG. COMPANY 


(ESTABLISHED 1870) * © DEVISION ° GENERAL PRINTING INK CORPORATION 
100 SIXTH AVENUE, NEW YORK 13, N. Y. 
BOSTON CHICAGO CINCINNATI CLEVELAND PHILADELPHIA ST. LOUIS 
SAN FRANCISCO FORT WORTH LOS ANGELES TORONTO, CANADA 














JANUARY, 1945 





One of the most tremendous necessi- 
ties of War—as well as Peace—is trans- 
portation. Paper is vital to transmitting 
the printed, typed, or written words, 
that keep production lines operating 
efficiently in the great automotive plants. 

The War has proved paper to be one 


of the most critical materials. Paper 





does a Job on the Automotive Front 


mills must continue to do things that 
they never before even imagined they 
could do. But out of this pressure of 
war are coming knowledge and experi- 
ence. When Peace comes, these will be 
employed by International to make you 
even better papers than ever. 


SAVE ALL PAPER...BUY BONDS 


Inleenational 


PAPER 


COMPANY 


220 E. 42nd ST., NEW YORK 17, N.Y. 





PAPERS FOR 


PRINTING 


AND CONVERTING 


11 














[In the Sweet Buy and Buy... 


What good things are in store for you in 
the sweet buy and buy! You will find that 


RUTHERFORD has not been idly marking 
time these past few years ... no indeed! 













There will be strong competition in the post 
war period and RUTHERFORD tested equip- 
ment will enable you to meet it successfully. 
It will be to your best interests to plan today 
for tomorrow's business. Let’s talk things 
over at your convenience. 


RUTHERFORD MACHINERY COMPANY 


DIVISION - GENERAL PRINTING INK CORPORATION 


100 SIXTH AVENUE ¢ NEW YORK 13, N. Y. 
ay 
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/FOTO- FIX 


(CONCENTRATED ACID FIXING BATH) 


TRIAL QUANTITY 


YOUR 


MANUFACTURING 
CHEMISTS 


JANUARY, 1945 


Fixes film, plates, paper in half the time required 
with ordinary bath. 


Hardens emulsion as well in 1/5th to 1/6th the 


time required with ordinary bath. 


Fixes at least twice as much film or paper as an 
ordinary bath. 


Is eliminated from film with less washing. Films are 
washed as well in 1/3rd the time required with 
ordinary bath. 


Produces clear film, without haze, immediately 
after fixing. 


Is ready to use with addition of water. No bother 
or time used in mixing. 


Is economical. One gallon FOTO-FIX is equal in 
service life to ten gallons ordinary bath. 


(Y% GALLON) AT $1.50, AVAILABLE FROM 


GRAPHIC ARTS DEALER OR PHILLIPS & JACOBS 


/ / 
: Mid -f{f> ( , 622 RACE STREET 
PHILADELPHIA 








































A 284 page book in three sections. 
Section I deals with the operation of the 
17 x 22” and 21 x 28” single color Harris 
ffset press; Section II contains a general 
liscussion of the materials used in offset 
printing; and Section III is devoted to the 
14 x 20", 17 x 22” and 22 x 29” single color 


Webendorfer offset press. 


For each of the presses, 
are given, terms and references defined, 
ind a complete step-by-step description 
of the adjustments and operations are 
Oiling, loading the paper, setting 
the separator mechanism, positioning the 
conveyors and guides, the delivery, the 
routine of feeding, the operation of the 
printing unit, putting on the blanket 
blanket packing, clamping blanket to cylin- 
der, putting on plate, packing the plate, 
clamping plate to cylinder, setting ink 
rollers, the ink fountain trip, the ink foun- 
tain, setting the dampening rollers, adjust- 
cylinder, inking the 


specifications 


given. 


ing the impression 





This book should be in every lithographer’s library 


“The Single Color Offset Press” 
by I. H. SAYRE 





plate, adjusting the water, printing on the 
blanket, printing lay sheets, positioning 
the print on the sheet, moving the plate 
cylinder to position the print, moving the 
plate, marking the plate for register, ex- 
amining the print, adjustments, repairs and 
cleaning, timing adjustments, etc., etc 
all these sub-titles and many others, in 
dicate the detail covered by the book. 


The section on offset materials includes 
discussions of tools, the micrometer, care 
of blankets, blanket troubles, types of ink 
rollers, register problems, plate graining, 
methods of platemaking, care of plates on 
press, gumming the plate, removing un- 
wanted work, desensitizing etches, rubbing 
down, washing out, fountain solutions, ink 
formulation, conditioning ink, offset papers, 
and printing troubles and suggested cor 
rections. 


The book is thoroughly illustrated with 
detail close-up photographs and line draw- 
ings of the various mechanisms. 






254 West 
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Order from 


Modern Lithography 
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“ManLose Head-ManLose Everything 


Chinese Proverb 

HROUGH necessity surety is the order of the day. Therefore our 
commitments for producing Point-of-Purchase Displays have been, and 
are being made in accordance with assured material and labor supplies. 


It has been hard on occasion to say “We can’t guarantee delivery.” But 
at least we haven't jeopardized our customers’ standing with their cus- 
tomers by making promises that might not have been fulfilled, through 
uncontrollable circumstances. 


The War Effort, too, has called for our services . . . but through it all we 
have tried our best to keep our heads against the day when the “Go” signal 


flashes for all of us. 
& t+) @ 


CHICAGO CARDBOARD COMPANY 


CHICAGO 6, ILL. 656-670 W. Washington Boulevard 


sales See The Mounling X Finishing, Company, Inc 


BROOKLYN 32,N.Y....... 86 Thirty-Fourth Street 
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THE ROSETTA STONE 


A basolt stele, or inscribed stone slab, found by a French 
Officer in Egypt in 1799, furnished the key for deciphering 
the ancient monuments of the Pharohs. It is inscribed in 
hieroglyphics, demotic, and Greek, with a decree of the 
priests assembled at Memphis in favor of Ptolemy V. 


Language barriers that prevent the easy exchange of ideas and the flow of com- 
merce between nations and peoples retard the progress of civilization and the 
achievement of universal peace. If we are to build a better world these barriers 
must be broken down by peaceful methods. 


In the intermingling of men of all nations on the world’s far-flung battlefronts, 
a breach has already been made in the walls of distrust that exist between strange 
peoples. It must and can be widened . . . by education, by trade, by understanding. 


Because paper will play such an important part in this task—paper for books, 
for advertising, for product packaging, for fabrication—SORG is planning new 
methods and new products with which to serve the needs of printers and paper 
fabricators with finer printing papers and special papers .. . a job that SORG 
has done well for the past 93 years. 





SORG STOCK LINES: White Sorex @ Cream Sorex ® Equator Offset @ Equator Index Bristo! 
® Valley Cream Post Card @ Middletown Post Card ® No. 1 Jute Document @ Buckhide 
Tag @ For Converting Use: DBL (Double Bleached Lined) © DIP (Dyed-in-pulp) 





*1e as pat orf 


7.7. 


THE SORG PAPER COMPANY ° Middletown, Chic 


MEMBER: Miami Valley Paper Shippers Associaion. 
OFFICES: New York Office: 370 Lexington Ave. (17) Chicago Office: Daily News Bidg. (6) 


REPRESENTATIVES: BOSTON, C. H. Dodge, 10 High Street (10). LOS ANGELES, N. L. Brinker, 
409 E. 2nd Street (12). ST. LOUIS. H. C. Rouis, Ambassador Bldg. (1). 
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He Who Looks Ahead :— 








Is the one that will reap the benefit of 


\ more production. 


\ It is often a big mistake to neglect your 
\ rollers and blankets until the last minute. 
As is frequently the case, your press may 

\ have to stand 2 or 3 hours waiting for 
\ material. Why not check now and be 
' positively sure that the new set of Dampers 
\ or the new Blanket is waiting for any 


\ emergency? 


Our Roller Department is always ready to serve you 


J. H. & G. B. — INC. 


“Over half century of service” 


Manufacturers 


PRINTING — a N - S|. —LITHOGRAPHIC 


AND SUPPLIES 
FACTORY: 


OFFICE: 
47 WATTS ST.. NEW YORK, 13 Phones: WAlker 5-5565-66-67-68 101 SIXTH AVE., NEW YORK, 13 
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TO HELP A BUSINESS MAN MAKE A BUSINESS DECISION 





What do the facts add up to? 


You've talked to your customers and prospects. the facts comes next. That requires sound 
They told you what they were planning. You judgment... knowledge of the experiences of 
know the size of your potential market and the others ...an appreciation of the possible solu- 
productive capacity of the equipment you have. tiops...and wisdom to choose the best. 
These are basic facts... but they’re only a Here’s where the man who represents ATF 
platform t» build on. What do the facts add can help you. He knows what can be done 
up to? Where do you go from here? That is now to procure equipment and he has com- 
the decision a business man must make... and parative data and costs to show you. If you 
that business man is you. are a business man with a business decision 
Knowing the facts is essential. Interpreting to make, ask your ATF representative. 






'AMERICAN TYPE FOUNDERS + 200 Elmora Avenue, Elizabeth B, New Jersey 
MODERN LITHOGRAPHY 





Then Youve Started the 
New Year Right 
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The year 1944 is gone! A year of growth, accomplishment, profit. But one also of 
disappointment. Yet we get another chance! For 1945 brings reprieve for all...an opportunity 
for bigger war effort, more substantial advertising and sales promotion, and greater results from 
available labor and materials. It is Champion’s aim in 1945 to produce the greatest possible amount 
of paper: first, to help win this struggle quickly; second, to help business prepare for postwar 


sales, full employment and the prosperity the people of this nation demand. 


THE CHAMPION PAPER AND FIBRE CO., Hamilton, Ohio 


MILLS AT HAMILTON, OHIO... CANTON, N. CC... . HOUSTON, TEXAS 


Manufacturers of Advertisers’ and Publishers’ Coated and Uncoated Papers, Bristols, Bonds, Envelope Papers, 
Tablet Writing and Papeteries . . . 2,000,000 Pounds a Day 


DISTRICT SALES OFFICES 
NEW YORK + CHICAGO - PHILADELPHIA +» CLEVELAND + BOSTON + ST. LOUIS + CINCINNATI + ATLANTA 














* are pleased to publish in this 
issue some material which throws more light on 
the current situation in the New York area re- 
garding the placing of Government Printing 
Office war contracts. 

In our editorial last month we discussed the 
December first meeting at which New York 
printers and lithographers were taken to task by 
the Public Printer for the difficulty the GPO was 
having in placing war contracts. This month 
we have a special statement (Page 49) from the 
GPO on the situation as of December 30, which 
indicates improvement. There is also a statement 
(Page 24) from the secretary of the Lithogra- 
phers National Association in which some other 
pertinent points are brought out. 

With the exception of a few instances, there 
seems to be no question that the lithographic 
industry is continuing to produce the war needs 
of the armed forces, whether directly for the 
GPO or for the other agencies of the government 
and the military. 


T.. veteran program being set up 
by the Joint Lithographic Advisory Council ap- 
parently will have plenty of opportunity to func- 
tion, for already discharged veterans are begin- 
ning to make inquiry at various places, including 
our own ofhce, about how to obtain additional 
training for work in our industry. At the most 
recent meeting of the council, which is composed 
of representatives of management and labor, fur- 
ther details were worked out for the preparation 
of a program for “providing the greatest possible 
assistance by the industry to returning veterans 
who may wish to return to or enter the litho- 
graphic industry.” As for a program to provide 
specialized practical training in lithography for 
these veterans, the educational department of 
Lithographic Technical Foundation, along with 
other groups, is setting up a long range project 
based on action of local groups in cities where 
training of veterans is needed, ‘(A report of the 
meeting of the Joint Council is on page 45.) 
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“Is There a Job For Me in Lithography?” is 
the apt title of an attractive booklet being pre- 
pared under the sponsorship of the Joint Council 
for use of returning veterans who are interested 
in our industry. This booklet, with an attractive 
four-color cover illustration of a four-color press, 
will answer questions about the industry which 
all veterans will ask. Copies of the booklet, which 
at this writing is almost completed, will be dis- 
tributed “to the proper government authorities” 
through the two national associations, the founda- 
tion, and the union. 


This booklet and the other steps being taken by 
the council to meet the problem of absorbing 
qualified veterans into the lithographic industry 
indicate that our own industry leaders are show- 
ing a great deal of enterprise. In our opinion this 
is a much sounder procedure than to have a gov- 
ernment bureau, possibly unfamiliar with litho- 
graphic problems, undertake such a program for 
the industry. 


a: there is still a war to win 
and many important war jobs yet to be produced 
by the lithographic industry, is brought out by 
a number of top industry leaders in their 1945 
statements which begin on page 22. These are 
timely comments by men who are very close to 
the activities of the industry and who are re- 
sponsible for many of the policies of various 
industry-wide organizations, Their thoughts in 
the midst of a war are worth studying. 


Las: month as we went to press 
the negotiations for a renewal of the contract 
between the Amalgamated Lithographers of 
America and the Eastern Lithographers Associa- 
tion, apparently had bogged down. This month 
we are glad to report that through renewed at- 
tempts to work out a satisfactory solution an 
agreement was reached. New items included in 
the renewed contract are reported on page 45. 
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N_ these 
thoughts on the lithographic 
industry s outlook for 1945 


by leaders of various organizations 


pages are 


within the trade. They are significant 
because these men are drawn from the 
executive positions of the trade asso- 
ciations, from key positions in lead- 
ing lithographic firms. and from rep- 


resentative sections of the nation. 


By E. H. Wadewitz 

Pres.. Western Printing & Litho. Co. 
Racine, Wis., and Poughkeepsie, N. Y. 

Pres., Lithographic Technical Foundation 

HE Lithographic industry can be 

and has been justly commended for 
its noteworthy contributions to the 
war effort. the production of millions 
of Army map impressions, important 
military and naval training and in- 
books, 


charts and texts, posters and other 


struction material, manuals, 
literature for vital use by our armed 
forces. 

As this work continues, lithography 
has been looking ahead to its greatest 
opportunity for expansion into new 
fields and new markets in the latter 
war and postwar periods. Because it 
will have no serious reconversion 
problems, lithography can well set the 
pace in a return to peacetime econ- 
omy. 

But lithography must be prepared. 
from the standpoint of processes, tech- 
niques, facilities and, above all, man- 
power, to meet the greatly increased 
demands for its products. During the 
vear of 1944 a gratifying concerted 
effort 


has been made to assure this 


progress by the reorganization and 
revitalization of the industry’s own 
institution devoted exclusively to co- 


operative scientific research and edu- 


cation—the Lithographic Technical 


Foundation. 


») 


Substantial support has been in 
evidence at the year’s end for the 
stepped-up program of Foundation 
research at the University of Cincin- 
nati and the Armour Research Foun- 
dation. Equal interest has been shown 
industry-wide in the Foundation’s 
vastly expanded training program, 
which involves the preparation and 
production of as many as 23 complete 
training courses in every phase of the 
This 
some of it already in evidence, is 
scheduled for completion by June 1. 

With 
support in the form of subscription 
and membership, I feel confident that 
the year 1945 will go down as one of 


lithographic craft. material, 


continuing enthusiasm and 


great progress and achievement in the 
lithographic and related industries. 
Lithographers, paper. ink and chem- 
ical manufacturers, press and equip- 
ment makers and all suppliers to the 
industry can and will share in the 
results in proportion to our support 
of this very necessary and essential 
research and training effort. 

The Board of Directors, the active 
industry committees, the staff and per- 
sonnel of the Lithographic Technical 
Foundation pledge themselves to per- 
form a real and lasting service to the 
industry. And with wholehearted sup- 
port and cooperation from the indus- 
try, lithography may well look to the 
future with confidence! *® 


By Louis Traung 
Stecher-Traung Lithograph Corp. 


San Francisco and Rochester 
Pres., Lithographers Natl. Assn. 
HE men and women of our fight- 
ing forces may well be proud of 
Lithography’s service to America at 
war. During the past twelve months 


our industry has faithfully and efh- 


ciently served the vast and ever grow- 


ing demand for vitally needed litho- 
graphic material in its every form. 

This nation in its all-out and soul- 
searing struggle for military domina- 
tion and eventual victory over fanatic 
and tenacious foes has called again 
and again upon the facilities of litho- 
graphic plants throughout the coun- 
try. From coast to coast, almost every 
establishment, from the smallest to 
the largest, rose to the occasion by 
meeting the demands and providing 
in record time those products of 
lithography required for the success- 
ful prosecution of the war. 


Many agencies of government, in- 
cluding the Printing Office, the Army 
Map Service, the Treasury Depart- 
ment. Navy and Marine Corps, have 
each in their own way expressed com- 
plete satisfaction for the job we have 
But “to date,” accord- 
ing to some outstanding military au- 


done to date, 


thorities, represents a point only 
halfway between Pearl Harbor and 
final victory. That means our job is 
but half done. It will not, it can not 
be completed before every American 
lad has been removed from the jeop- 


ardy of enemy action. 

Therefore. it is not for us to speak 
glibly of the “Outlook for 1945.” We 
must not think in terms of re-conver- 
sion to peacetime pursuits, or of post- 
war plans and problems to the exclu- 
sion of the immediate and urgent task 
which still lies before us. Instead, let 
us redouble those efforts which con- 
tribute toward production of imple- 
ments of war, that a victorious peace 
may be achieved the sooner. 

Let us rededicate our plants and 
pledge ourselves anew to give cheer- 
fully the full measure of our facilities 
when called upon to do so by any 
of our even 


branch government, 
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though we may continue to be faced 
with problems of manpower and ma- 
terial shortages, restrictions and cur- 
tailments. Good management has in 
the past, and will in the future sur- 
mount these difliculties. 

Out of the experience so gained, 
our industry will emerge more mature 
and increased in stature both spiri- 
tually and physically. The future of 
Lithography is assured, The industry 
has grown threefold since 1924. and 
will invade new fields in the years to 
come. 

The Lithographers’ National Asso- 
ciation will keep pace with this 
growth, serving its members and the 
industry, as a whole, in the future 
as in the past. This will be accom- 
plished by dissemination of essential 
information, by checking improve- 
ments in technique and methods, by 
research and by keeping in close 
touch with developments in Washing- 
ton, and through the work of the 
Technical Foundation, whose Em.- 
ployee Training Program is of prime 
import. 

Three years of war are behind us. 
We are on the road toward victory 
and peace, and may, with a feeling of 
sober optimism. look forward to 


1945.% 


By George C. Kindred 


Kindred, MacLean & Co., Inc. 
Long Island City, N. Y. 
Pres., Eastern Lithographers Association 


HE year 1945 will undoubtedly 

bring real opportunity plus addi- 
tional burdens to lithographers. For 
the past two years the industry has 
literally gone to war, producing un- 
told quantities of maps. charts, in- 
struction manuals, training aids, and 
other essential material. The industry 
should, and I am sure will. continue 
to support the war effort wholeheart- 


edly. 


Civilian business will necessarily 
continue to take a secondary place in 
most plants, but it may not be too 
early for lithographers to start plan- 
ning for postwar business. In many 
cases sales forces will have to be re- 
built and revitalized. Creative depart- 
ments will have to be reorganized or 
developed. | Many advertisers and 
buyers have already had art and copy 
prepared and present indications 
point to a tremendous demand for 
lithographed material, once the war 
in Europe is over. 

One of the problems which will 
face most plants will be the continued 
shortage of manpower. This may be- 
come aggravated by new calls from 
draft boards and it is certainly too 
much to expect that there will be an 
ample supply of manpower for some 
time after the war. Amicable rela- 
tions with employees and labor or- 
ganizations should be a “must” dur- 
ing the period ahead as they have been 
in the past. In our association we 
have found that there is apt to be a 
much better distribution of manpower 
if all employers are on the same 
competitive level in so far as wages 
and working conditions are concerned, 
We have felt that this can best be 
accomplished by a group labor con- 
tract, and a new one has just been 
signed with Local No. 1, ALA. Li- 
thographers can greatly benefit by 
considering their labor problems on 
a group basis as they can be settled 
in a manner which is equitable to all 
concerned. 

As a matter of fact, the soundest 
way to work on any industry problem 
is through strong local and national 
trade associations. These associations 
have a big job ahead of them. The 
effectiveness of any program will de- 
pend in large measure upon both the 


moral and financial support of every 


individual lithographer.*® 
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By Harry E. Brinkman 


Foto-Lith, Inc. 
Cincinnati 


Pres., Natl. Assn. of 
Photo Lithographers 

ROBLEMS and opportunities have 

long been bed-fellows. Where there 
are no problems there are no oppor- 
tunities. Three years ago our industry, 
like many others, faced the period 
ahead with mingled feelings not un- 
mixed with grave misgivings. 

During these years of war the 
lithographic industry has faced many 
problems, met them, and made of 
them opportunities. Today, with 
peace and victory assured, we face a 
new set of problems and a correspond: 
ing set of new opportunities. If we 
are to know healthful prosperity we 
must have steady employment for 
those who want to work. This is our 


responsibility and our opportunity. 


We have all planned for the future 

war or no war, all businessmen do. 
Most of us have seen the unfolding of 
our plans upset by our natural op- 
timism, but again, problems present 
opportunities. So we check our plans, 
we tear them apart, we study them, 
and then start to rebuild and hope 
that we can attain some degree of 
perfection. 

Returning Servicemen present an- 
other problem, which is again an op- 
portunity. We should be in close con- 
tact with our local office of the 
Veterans Rehabilitation — Service, 
United States Employment Service 
and the War Manpower Commission 
so that we may be in full cooperation 
with all training programs and have 
the opportunity of rebuilding our 
employee staff. For, without ques- 
tion, the manpower shortage will be 
with us a much longer time than will 
the equipment shortage. 

The way to plan for an adequate 
staff is to study past performance, 
sales volume, markets—then set your 
sights on the volume goal you plan 


to reach. 

The National Association of Photo- 
Lithographers is also formulating a 
plan of action even while in the 
midst of wartime problems, and has 
made rapid strides during 1944, both 
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in membership and in service to its 


members.® 
By Clifford E. Hodder 


Isxecutiv: secretary 
Point of Purchase Advertising Institute 


W°'. have still two wars to win. 
The all-out war effort on the 
home front was never more needed 
than it is today and will be for some 
time to come. We must remain war- 
minded. But let us not swing the 


pendulum too far to the other end. 


rhe first duty on the home front is 
to aid the war effort of today. The 
second is to plan the peace effort o] 
tomorrow. Our government has placed 
restrictions on production of peace 
time material. Few industries have 
felt these restrictions as keenly as the 
lithographic industry. These restri¢ 
tions may become more stringent be- 
fore there is any sign of relaxation. 
However, there have been no restric- 
tions placed on postwar planning —-no 
restrictions on thinking. 


The Point of Purchase Advertising 
Institute is a non-profit organization 
devoted to study of the many prob- 
lems of display advertising and the 
obtained 


distribution of knowledge 


thereby. The Institute is supported 
solely by some members of the dis- 
play industry. 


Shortly after Pearl Harbor the In- 
stitute decided to curtail its research 
activities due to the shortage of dis- 
made necessary by 


play material 


government restrictions. From that 
iime until May of this year the Insti- 
tute worked on a_ war-time basis, 
keeping its members and advertisers 
posted on the best way to adequately 
use such material as was still avail 
able, salvage of material and govern- 
ment control of the same. 

During the last few months adver- 
tisers have been planning for the post- 


war era, realizing that preparation 
for peacetime is a big job and one for 
which they must be ready. For this 


POPAI 


strengthening its tie-up with the ad- 


reason, has concentrated on 
vertiser and resuming again its work 
in the research field. 

POPAIT 


will conduct its research program in 


During the coming veat 


the display advertising field with the 


24 


cooperation of the Association of 
National 
fifteen representatives of large adver- 


ANA is meeting 


in January to start plans for a pro- 


Advertisers. A committee of 


lisers appointed by 
eram of study to be carried on by the 


When 


plans are completed they will repre- 


Institute during 1945. these 


sent to the Institute the problems of a 
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these comments from the men whose 
names appear here, because they are 
all in close touch with lithographic af- 
fairs. Some gain their knowledge of 
these affairs through their own com- 
pany's operations, and all have a van- 
tage point from which to evaluate 
broader regional or national problems 
through their leadership of various 
active organizations. 


well-chosen cross-section of national 


advertisers throughout the country. 
The 


should be two-fold, 


such a 


First. 


results of program 
the dis- 
tribution of the factual findings of 
the study will bring to the advertiser 
answers to the main problems aflect- 
ing the general principles of display 
advertising in the merchandising field. 
The second result is important to the 
producer of display material. His po- 
sition in the advertising setup of post- 
war merchandising is clear. The dis- 


sold 


material will find no open door in the 


play salesman who formerly 
advertising world of tomorrow. He 
will be replaced by the man who will 
sell point of purchase advertising 

the man who will sell “selling ideas.” 
He must represent a firm and an in- 
dustry. which creates advertising 

which is able to coordinate this final 
and vital medium with all other ad- 
vertising media in a successful mer- 


chandising effort. 


For this reason. POPAI’s program 
for 1945 is of importance to the dis- 
play industry. Through it the pro- 
ducer can better fit himself to get the 
advertiser s viewpoint and become ac- 
quainted with the display advertising 
problems as they are encountered in 
the field by the advertiser. Certainly. 
if display advertising is to take its 
proper place in postwar merchandis- 
ing the producer and the user must 
talk the same language.*® 


agencies 


By W. Floyd Maxwell 
Secretary 
Lithographers National Association 


ONCERNING the outlook for this 

industry during the coming year, 
one might be tempted to discuss the 
growing possibility of another paper 
cut. the growing shortage of skilled 
lithographic workmen, or, turning to 
the brighter side. the sharply increas- 
ing demand for lithography from 
While there 


are important factors in the current 


commercial customers. 
outlook, it seems to us that by all odds 
the most important factor is the con- 
tinuing demand upon this industry 
for important direct war work. and 
it is to this subject that we would like 


to direct our brief com:ients. 


The lead editorial in the Decembe1 
issue of Mopern LITHOGRAPHY de- 
votes itself to the problem faced by 


Office in 


If your 


the Government Printing 
placing lithographic work. 
statement had occurred in the news 
columns of your magazine we should 
probably not have been so much con- 
cerned about its tone as we were when 
it occupied the position of lead edito- 


rial. It seems to us that in your com- 


ments concerning the problem—and 
it is a very real problem—of GPO 
procurement, you omitted to state 


certain important facts which have a 
very direct bearing on this problem. 
Furthermore. it was not emphasized 
that GPO procurement represents only 
a small part of the total direct war 
job that the lithographic industry is 
carrying so excellently from week to 


week and month to month. 


Lest any one get the idea from your 
statement that this industry has fallen 
down on its war job. we would like to 
state that. based on factual informa- 
tion on file in our office. the litho- 
graphic industry has done a marvel 
ously good job. Personally. I am 
exceedingly proud of my connection 
with the industry. This does not mean. 
of course. that there have not been 
delayed deliveries in certain instances 
on important jobs. It does not meat 
government 


difficult to 


that at times certain 


have found it 


(Continued on Page 71) 
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Everything from roses to 
crates of fruit combine 
to sell Kipe lithography 


NE of these days lithographic 
sales and promotion man 

agers again will find it nec- 
cssary to promote their company’s 
name and services among buyers of 
in order to keep the 


And old 


advertising and selling methods will 


lithography 
presses rolling at capacity. 
he brought out and dusted off and 
new ones devised. But some firms 
have kept their promotion programs 
in operation during the war, and one 
of these. Kipe Offset Process Co.. of 
New York, has engaged in a unique 
direct mail campaign during the last 
three years to capture the imagina- 
lion. the recognition, and consequent- 
ly the business. of buvers of lithog- 
raphy and printing. 

When a customer or prospect re- 
ceives a neatly constructed miniature 
fruit crate containing two large vel- 
low pears. with a label reading “Color 
in Good Taste, by Kipe.” he isn’t like- 
And that is 


typical of the campaign Kipe is carry- 


ly to forget it quickly. 


ing on. “We have carried on a cam- 


paign of direct mail designed to cap- 


ture the imagination of buyers, and 
in a subtle way plant the knowledge 
that we are a better grade house.” 
savs Horace S. Kipe. company presi- 
dent and founder. The campaign. 
which also has included samples of 
ihe company’s prowess in offset lith- 
ography, drives home the feeling of a 
well equipped plant backed by color, 
dash and imagination. 

The first project of the campaign, 
was the delivery by special messenger 
of freshly picked roses dramatized by 
Copy read: 

Workman- 


Appreciated by Every one! 


a clear acetate box. 


“Beautiful Color! Fine 
ship! 
said about offset by Kipe.” The pack- 
ages were prepared in advance, and 
at 6 a.m, of the delivery day. the roses 
were picked in Murray Hill, N. J. 
They were packaged and delivered to 
500 buyers in New York before noon 
the same day. 

Other promotion pieces followed 
every month or two, some in conven- 
tional lithographed format, but most- 
ly completely unconventional both in 
conception and execution. 

These included an attractive Ameri- 
can flag on a stand. a rubber cement 
dispenser, a paperboard firecracker 
containing a carnation. a bunch of 
grapes in an acetate package. candied 
apples colorfully packaged, large art 
reproductions, a juvenile book sym- 
holizing the role of lithography in the 
Many of 


these are shown in the accompanying 


war. folders and cards. 


illustrations. 

One common characteristic of all 
these direct mai! pieces is brevity, 
in which Mr. Kipe places high con- 
fidence. Copy in almost every in- 
stance was limited to ten words or 
less. 

The current phase of the campaign 
is the distribution at intervals of a 
month or more. of reproductions of 
four fishing and seascape water colors 
by Gordon Grant. The reproductions 
are 14 x 20” on a 20 x 26” sheet. and 
are matted. They are in seven colors, 
150 line screen. 

“Isn't this a rather expensive way 
to get customers?” Mr. Kipe is some- 
times asked. To which he replies that 
these direct mail pieces are not thrown 


(Continued on Page 69) 





GHQ FOR, 
WAR MAPS 


Lt. Col. Frederick W. Mast, C.E., 
executive officer of Army Map 
Service is shown here with three 
civilian employees. Below are shown 
projecting and camera equipment. 
The commanding officer of Army 
Map is Col. L. B. Chambers, C.E., 
and Lt. Col. James G. Strobridge 
is chief, production division. 


EW lithographers, except those 

who may have business there, 

have ever seen the inside of the 
big camouflaged lithograph plant on 
the outskirts of Washington. How 
ever, Army Map Service has just re- 
leased these photographs of some of 
its lithographic operations. These 
were published last month in the 
DuPont Magazine in connection with 
an article “Photolithography and the 
War,” by Joseph K. Rulon, of that 
company’s Photo Products Depart 
ment, and are published here through 
the courtesy of the DuPont company 
and the Army Map Service. 

Many lithographers know well that 
unbelievable quantities of maps are 
required for modern warfare because 
commercial lithographers have sup 
plemented the work of the Washing 
ton plant in producing these maps. 

For the European invasion the in 
comprehensible total of 70,000,000 
maps were required, representing 
more than 3,100 varieties. and weigh 
ing some 3,480 tons! 

These photographs of course do not 
give a complete picture of Army Map 
Service, and omit entirely the press- 
room, but they form another part of 
the pattern of lithography in the 


war.*%® 
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Maps of Tokyo are 
expected to be among 
the more popular 
items produced in 
1945. These girls are 
hanging up negatives. 


Below are glimpses of 
stripping, platemak 
ing, proving, and one 
of the small offset 
presses. The latter is 
in the plant's Special 
Service Department 























PLATEMAKER’S 
hanes by a thread 
effectiveness of the dampen- 


And 


many of the everyday troubles in re- 


ing equipment of the press. 
— er a 
production, on lithographic presses. 


are clearly the fault of improper 
dampening. 

Many times have | heard the press- 
room complain of weak plates, scum- 
my plates or plates that are grained 
too fine, 
of the pressmen 


dark alley 


their lives, the victims of platemak- 


[ am surprised that more 
arent found in a 


beaten within an inch of 


ers. A good deal of the blame often 


lies with the man who makes the 


plates for very few platemakers have 
understand what 


taken the time to 


happens to plates when they are 
through with them. Some of the blame 
also rests upon the plant  superin- 
He should be able to recog- 


fault 


tendent. 


nize where the lies, when a 
doubtful case comes up, so that the 
responsibility can be placed properly 


and the confusion held to a minimum. 


career 


upon the 


In the accompanying sketches are 
some of the common faults found in 
the handling of press dampening sys- 
Taking each sketch by num- 
effects that 
(These sketches o! 


tems. 
ber. let us review the 
each can cause. 
course have been deliberately exag- 
gerated to illustrate the points dis- 
cussed. ) 
Sketch I: 
When a 


tently set his dampeners using a series 


Bowing of dampeners. 
pressman does not consis- 
of feelers spaced across the plate, be- 
tween the plate and the dampener, the 
plate must be starved where the bow- 
ing is greatest and the overpressure 
at the bearers will remove both mois- 
ture and image. The result is pos- 
sible scumming in mid plate and loss 
i image plus scumming along the 
bearers for the distance that the over- 
pressure covers. 

Sketches 2 and 3 illustrate the most 
common errors encountered in ap- 
plying covering to dampener stocks. 
Uneven spacing in stitches cause high 


and low areas in the dampener from 


_ Bowed Dampener 
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sete performance depends on DAIIIPENER 


By NORMAN A. MACK Technical Director, Roberts & Porter, Inc. 


With sketches by the author. 


bearer to bearer. Stitches not pulled 
up uniformly in tension cause smal] 
ridges along the seam and result in 
added wear of the image and will 
sometimes cause a solid to break up. 
This ridge will also cause a light 
streak to show up in the finished 
sheet and has ruined many otherwise 
good jobs. 
Sketch 
currence when the molleton has not 


1 illustrates a common oc- 


been cut squarely before applying to 
the roller. With the molleton out of 
square the result will be a roller that 
is not in diameter from bearer to 
bearer and makes it impossible to set 
the dampeners squarely to the plate. 
Once again the plate lacks moisture 
in some spots and is overpressured 
in other spots and generally upsets 
the job. 

Sketch 5 (Pg. 33) shows a common 
fault that has caused many a plate- 
maker to contemplate suicide. Of 
course it is more trouble to check the 
lower dampener but why bother to set 
the upper dampener and then allow 
the bottom one to undo all the good 
achieved from an otherwise perfect 
setting? Too many fellows are ignor- 
ing the fact that two rollers are in 
contact with the plate. Overpressure 
once again will squeeze the moisture 
from spots on the plate in addition to 
wearing the image. Even contact of 
one dampener and lack of contact on 
the other one will cut the ability of 
the system to dampen a plate at least 
50 per cent. 

Sketch 6 is an example of the per- 
fect scourge to a good halftone. In 
many shops, that switch forms a good 
deal. you will find dampeners that 
grease up just where a solid occurred 
in the plate. Assuming that the next 
plate on the press is a halftone plate; 


(Continued on Page 33) 
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A Wide Choice... 


als for the Graphic Arts are supplied in suffi- 
Use the film, plate, or paper 





KODAK sensitive materi 
cient variety to meet all requirements. 
best fitted for the particular job. 


Jj KODAK PLATES 





“area. oe e KODAK TRI-X PANCHRO 
B e KODAGRAPH C.T.C 
-T.C. PANCHROMATI 

KODAGRAPH CONTRAST ‘ 
PROCESS ORTHO e KO 
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NCHROMATIC e WRATTE 
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CHROMATIC e KODAK INFRARED SENSITIVE e KODAK 


SUPER ORTHO-PRESS. 





" KODAK PAPERS 


KODALITH ORTHO A e KODALITH ORTHO XA (THIN BASE) 
e KODAK IMBIBITION (FOR MAKING KODAK WASH-OFF 


RELIEF PRINTS). 

















Order these materials from your Kodak Graphic Arts dealer. 


Graphic ports Sales Diuision 
EASTMAN KODAK COMPANY 


ROCHESTER, N. Y. 


JANUARY, 1945 


TRADITIONALLY PREFERRED FOR PRECISION PRINTING PROD 


UCTION 


7%, 


Good war news has not eased the shortage of paper. On the contrary, new 
and expanded war fronts have brought increased demands. Thousands 
of additional tons are needed for orders, reports, requisitions, manuals, 
packaging, and scores of other uses. The paper shortage continues to 
be one of the most critical situations confronting the War Production 


Board. Uncle Sam still needs your co-operation in paper conservation. 


victory Vay Qiglily PAPERS 


—~< 
. 


NORTHWEST PAPER COM PAN Ye CLOQUET, MINNESOTA 
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are you in the hot spot? Must you try stalling? Are 
excuses about the rush of essential work of no avail? 
Are your clients in no mood to be asked whether they 
know there's a war on? Graphic Arts is relieving the 
pressure for many lithographers these days, despite 
the shortage of manpower and material and the fact 
that most orders are marked “rush”. Hundreds are 
asking us to supplement their plate-making facilities 
during their production peaks, or to fill all of their 
needs. Unfortunately we can't take all the “rush’’ work 
offered us, but we prefer to refuse a job rather than 
fall down on a promised delivery date. We'd like to 
help you now as we are regularly helping more than 
150 of America’s leading lithographers, and we are 
operating 24 hours a day to maintain our reputation 
for giving the utmost in service. 


No other commercial plate making plant possesses 
the new, modern, technical equipment in such wide 
range and size as permits handling all types of your 
work. Here, over a hundred master craftsmen see to 
it that every job, large or small, is given the most care- 
ful attention. 


We suggest that one of these days you try us on a 
job of any kind... which need not necessarily be 
rushed ...color process plates, black and whites, 
highlights, originals for hand transfer, crayon color 
plates, posters, line or halftone negatives or positives 
for machine transfer, or photo-composed press plates, 
albumen or deep etch. 

MAIN OFFICE AND PLANT ee TOLEDO 2, OHIO 
JACKSON AT 11TH ST. . PHONE MAIN 2167 


CHICAGO OFFICE DETROIT BRANCH NEW YORK OFFICE 
201 North Wells Street Elizabeth and John R 148 West 23rd Street 


S) Phone Randolph 5383 Phone Randolph 9122 Phone Chelsea 3-5309 











Away up front, where there’s nobody ahead of him but 
the enemy, the combat infantryman needs weapons 
that are effective and quick on the draw, like the 
45 caliber submachine gun. 


These modern weapons are first designed . . . on 


paper. Not only are they designed, but wrapped, routed, 


and shipped with the help of paper. In fact, paper is 
needed in war-time in such vast quantities that supplies 


for civilian use are definitely low. 


Hamilton Papers, those “good papers for good busi- 
ness,” have gone to war, too, and paper buyers are 
having difficulty in obtaining their full requirements, 
Hamilton merchants the nation over are, however, 
making every effort to keep supplies as near to normal 
as possible. 

W. C. Hamilton & Sons, Miquon, Montgomery 
County, Pennsylvania. . . . Offices in Chicago, New 


York, and San Francisco. 


HAMILTON [a 
PAPERS“ 
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where each greasy area occurs on the 
dampener you will find it difficult to 
keep the halftone from filling in. The 
reason for this is that the dampener 
roller cannot put the same amount of 
moisture on the plate if the sections 
of the covering have filled up with 
ink, as ink repels moisture. I have 
seen dampers run so long that I 
think they might as well have been 
put in the form roll bearings. be- 
cause of the ink that was on them. 
Some operators feel that it is good 
economy to run the covers as long as 
any fabric remains, not stopping to 
that the 


bedded in the cover the less moisture 


realize more grease im- 
the cover can put on the plate. Un- 
der these 


a platemaker alive that can make a 


circumstances, there isn’t 
plate that won’t be touchy to handle 
even though the pressroom is indulg- 
ing in name calling. 

Granted that changing dampeners is 
a troublesome job, I wonder if some 
fellows realize that greased up cov- 
work 


that which is saved in giving less at- 


ers can make far more than 
tention to the dampening mechanism ? 
Should the covers be greased. the 
pressman will find himself shutting 


He will find 


it necessary to add more acid to the 


down to etch the plate. 


fountain and will stand a good chance 
of going too strong, thus wrecking 
the plate. He will also try to shorten 
or lengthen his ink as the case may 
be and after all this monkey business 
will go home weary and tired from 
fighting a tender plate all day. If 
the plate will stand print he will be 
lucky. 


It may surprise you to know that 


of the thousands of tests made o 
fountain solutions using pH equip- 
ment, better than 40 per cent of the 


selutions tested were too weak to re- 





Greasy Areas 





Under 


these conditions the image plugs up 


sist the activity of the ink. 


and in addition to this the dampener 
coverings become greasy much too 
soon. Proper acidity is necessary 
to keep the image clean and also re- 
tard the ink from entering the damp- 
ening system. 

In sketch 7 


occurrence 


is shown a common 
found in brass fountain 
Note that the sketch shows the 


pan as positive and the fountain so- 


pans. 


lution as negative in an electrical 
circuit. The action encountered in 
this situation is directly responsible 
for an increase in the acidity of the 
fountain solution. The acidity rises, 
even though the pressman has not 
added more acid to the solution. be 
cause of what is known as ionization. 
The cure is simple; just paint the 
inside of the brass pan with a non 
conductive coating such as that sold 
to coat the insides of hypo trays. You 
will be surprised to find that the 
fountain water strength will remain 
much more stable and improve the 
daily production. 

In sketch 8, we are trying to point 
out the necessity for undercovers be- 
covering of the 


neath the outer 


dampener. Without a good woolen 
undercover the dampener becomes 
hard to set and maintain an even 
amount of moisture from bearer. The 


flannel acts as a reservoir and makes 








Over pressure 











Under pressure al 
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certain that the outer cover doesn’t 
dry out when the press is shut down. 
In summer time the flannel acts to 
prevent moisture from collecting in 
the outer cover in a greater amount 
The 


ductor 


than the plate can absorb. 


pressman can shut off his 
roller from time.to time to hold down 
the moisture should he have a tend- 
ency to fight plates that are trying 
to flood. 


express 


fellows 


tha! 


I have had a few 
fear that dampeners 
have woolen undercovers would flood 
the plate but this is not the case. At 
first the dampener will take a good 
deal of until it has 
fully Once this 


tion point is reached, the dampeners 


water become 


saturated. satura- 
will give off water to the plate as 
The 


ductor should then be shut down as 


fast as the plate will accept it. 


low as it will go and still feed mois- 
ture to the plate. The plate can't take 
than the pressman al- 


more water 


lows to be fed to the dampeners. 
Many find this type of dampener 


more convenient to operate when 
shutting down the press from time 
to time. for the dampeners will not 
dry out during a short period, and 
take a 


back to a saturation point and begin 


will very short time to get 
to deliver moisture to the plate. The 
danger of engaging a half dry set of 
dampeners with the plate when the 
press is started is also avoided. 
Should the non-printing areas of the 
plate be without enough moisture. 
when the forms are engaged, the worst 
kind of scumming trouble will oc- 
cur and this often requires another 
plate to be made. I have seen dry 
dampeners wipe a new plate per- 
fectly dry on the first turn of the 
cylinder in spite of the fact that the 
pressman works his plate with a 


sponge.®** 
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Stopping-Out Shellac 
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Deep-Etch Developer 
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SINVALCO Solution No. 4 


Deep Etching Solution for Zinc 


SINVALCO Solution No. 
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Deep Etching Solution for Aluminum 


SINVALCO Solution 


Lithotine Concentrate 


t 
SINVALCO Solution No. 


Deep-Etch Lacquer 


No. 
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SINVALCO Solution No. 8 


Developing Ink 


SINVALCO Solution No. 9 


Lithotine Asphaltum 


SINVALCO Solution No. 
Stabilized Albumin Solution 


SINVALCO Solution No. 


Litho-Kleen Concentrate 


SINVALCO Solution No. 
Plate Etch for Zinc 


SINVALCO Solution No 


Plate Etch for Aluminum 


SINVALCO Solution No. 


Fountain Etch for Zinc 


SINVALCO Solution No. 


Fountain Etch for Aluminum 
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Stabilized Gum Solution 



















RACTICAL methods of lens test- 
ing in the photographic reproduc- 
tion studio are seldom referred to in 
text-books and 
and so we assume are little practiced. 


technical literature, 
It is therefore thought that a few notes 
on the subject may be of interest. 

It seems that the attitude of most 
operators is that a high-priced lens 
bearing a well-known name will do 
all that is required of it, and there is 
no need to make special tests. There 
is ample justification for the implied 
faith in the high standard attained by 
It is 
also true that practical experience 


well-established optical firms. 


soon reveals the scope and limitations 
of a particular lens. 

It may well happen however that 
special work may demand of a lens 
higher standards of performance than 
are required for routine work. An 
example is the reproduction of large 
maps accurately to scale over the 
whole image area. 

It is also obvious that a second- 
hand lens should be tested before it 
is put into use. Defects such as dis- 
coloration or filming of the glass sur- 
faces can be seen, but lenses with an 
unknown history may have received 
mechanical injury at some time, caus- 
ing slight displacement of the com- 
ponents so that the quality of the 
image is impaired. 

In these notes we will consider only 
copying or “process” lenses, the speci- 
fication for which differs from that 
for lenses designed for technical pho- 
portraiture, 


tography. architecture, 


and presswork. It is generally con- 
sidered that a copying lens should 


have a focal length roughly equal to 
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By H. M. CARTWRIGHT 
Fellow of the Royal Photographic Society 
London* 


the diagonal of the largest plate to be 
used. Thus a lens of 18” or 20” focal 
length is required for 15” x 12” size. 
One reason for this is that a lens does 
not give uniform illumination in the 
image plane. The intensity is highest 
at the center and falls off as the angle 
increases. A relatively long focus 
lens is therefore used to restrict the 
angle. There is no need for a copying 
lens to work at a large relative aper- 
ture, and the lens maker is able to 
take advantage of this in the correc- 
This 
largest aperture is generally about 
f/1l. 


Corrections have to be made for 


tions of certain aberrations. 


spherical aberrations, coma and astig- 
matism, and a flat field is required, 
so that a sharp image is produced 
over a semi-angle of about 20 degrees, 
The image should be free from dis- 
tortion. It not infrequently happens 
that there is no obvious marginal dis- 
tortion, and yet there may be slight 
variations in the scale of the image 
somewhere between the center and the 
margins. This defect generally re- 
mains undetected in the course of un- 
exacting routine work. 

For monochromatic work, chro- 
matic aberrations must be sufficiently 
well corrected to insure coincidence 
of the visual and the actinic images. 
Generally corrections are made for 
wave lengths between 480 and 500 


my in the blue. It must be remem- 


* Reprinted from “Process Engraver’s Month 
ly’ (British), Sept. and Nov., 1944 


hered however that wet-collodion and 
“ordinary” dry plates have high sen- 
sitivity in the ultra-violet region trans- 
mitted by glass (roughly 350 mp up 
to the visible violet), and carbon arc 
lamps have a band of high intensity 
at about 380 to 390 mp. The photo- 
graphic image is formed largely by 
radiations in this region. 

It might be considered that the 
change in refractive index and the 
high dispersion for wave-lengths of 
aberrations 
Some 


this order would cause 
that would impair the image. 
interesting experiments on this point 
were made as long ago as 1914 by P. 
G. Nutting, and they showed that the 
definition of a Cooke 11” 
about 380 mp (and in fact down to 


lens at 


340 mu) was as good as in the blue. 
Without further evidence it is how- 
ever hardly safe to assume that a lens 
corrected for the blue is necessarily 
equally corrected for the near ultra- 
violet. This point should be kept in 
mind when selecting a lens for criti- 
cal work. The requirements of a lens 
intended for color work are still more 
exacting and will be considered later. 

Some of the methods of lens testing 
used in optical workshops are unsuit- 
able for use in the photographic 
studio since they require special ap- 
and the 


interpreted 


paratus, result cannot be 
easily 


knowledge. A simple test is required 


without — special 
in which practical conditions are sim- 
ulated and which can be carried out 
without the aid of additional appara- 
tus. Probably the most satisfactory 
form of test is the visual examination 
and photographic recording of a test 
chart. A large halftone screen also 
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Said the Stenographer to the Accountant: 
I like our new letterheads .. . they save 
time and look far better. 


Said the Accountant to the Stenographer: 
Our higher quality record-keeping papers 


save time, too... and last longer. 


_— brought paper scarcity 
and made necessary getting 
more pieces per pound. Stationery 
and record-keeping papers were 
made thinner. Thanks to cotton 
fiber quality, thinner papers are 
available that are superior in 


every way than the usual weights 


of paper made only of wood pulp. 

When peace comes, profit by the 
lesson war taught in choosing 
paper for modern business. Letter- 
heads of cotton fiber are stronger, 
last longer and permit more erasing 
... They feel like quality, better 


representing your organization. 


Permanence in records requires 
cotton content paper. In wartime 
your record-keeping papers had 
their quality improved by an in- 
crease in the percentage of cotton 
content. Now you know that a 
cotton fiber paper does a better 
job. You reduce waste and the 
paper lasts longer. 

When you buy such papers, 
specify PARSONS. Then you'll 
use the finest cotton content 
paper, made by a mill that spec- 
ializes in paper for modern busi- 
ness, made to reflect and record 


the quality cf your organization. 














PARSONS PAPER COMPANY « HOLYOKE, MASSACHUSETTS 
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Here’s How 
to Keep 
Customers Happy 


Use this appeal to sell print- 
ing and paper buyers on qual- 
ity papers. Cotton content 
papers, especially PARSONS 
papers, give better results in 
bonds, bristols, indexes and 
ledgers . . . your customers 
will appreciate your construc- 
tive suggestion. 

This advertisement ap- 
pears in Nation’s Business, 
Business Week, Burroughs 
Clearing House, Dun’s Re- 
view, Banking, Journal of 
Accountancy, and The Con- 
troller... magazines read by 
over seven hundred thousand of 
the best prospects for quality 
papers in modern business. 

You can’t lose, and you'll 
please more buyers, if you al- 
ways recommend high qual- 
ity cotton fiber papers tor 
stationery and records... 
PARSONS uses only new rags 
and careful manufacturing 
assures uniformity through- 
out each run, making every 


run of the same brand alike. 
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Limitations and possibilities of your camera's 


eyes can be revealed by these dependable tests 


will make an excellent test object. 

In any case the first step is to be 
sure that the copy-board is strictly 
parallel with the plane of the plate 
in the dark slide’. Strictly speaking, 
we should also be sure that the lens 
axis is perpendicular to these planes, 
though it may generally be assumed 
that this condition is sufficiently well 
satisfied if a well built camera is used, 
In text-books it is generally recom- 
mended that an accurately drawn rect- 
angle should be attached to the copy- 
board and the image of it measured 
on the focusing screen to see if there 
is any distortion. It is however better 
and much simpler to draw a large 
circle in black ink on white paper. 
This can be done quite accurately 
from first principles, which is not 
possible in the case of a rectangle. A 
large image of the circle is focused 
(preferably on finely etched or 
ground glass held in a “stripped” 
dark slide? with the roughened sur- 
face toward the operator). The diam- 
eter of the circle is measured in all 
directions; if there is any distortion 
it is due to lack of parallelism be- 
tween the copy-board and the glass. 
A refinement is to make a negative of 
the circle and then make a contact 
positive plate from it. When this is 
dry it is turned at right angles and 
laid face-to-face in contact with the 
negative. In attempting to bring the 
circles into coincidence any distortion 
will be immediately apparent. 


LENS intended for color work 
should, of course, have all the 
qualities of a lens used for mono- 
chrome reproduction, but in addition 
there are two further requirements 
which present a very difficult problem 


1This term apparently refers to a removable 
plate or film holder such as is used with gallery 


type process cameras. The reference to “plate 


in the dark-slide” may also mean the position of 
film on a vacuum holder and stay-flat holder. 

2A plate holder from which the curtain or 
slide, as well as the back, have been removed 
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and for which 


One is 


to lens computers, 
special tests are necessary. 
that the red, green and blue images 
must all be equally sharp, the other 
is that the three images must all be of 
the same size at the same focus. 
Sharpness of image can of course 
be verified by visual inspection fol- 
lowed by a photographic test as de- 
scribed previously in this series ex- 
cept that the tri-color filters 
will be used when making the ex- 


usual 


posures. An obvious test for size of 
image is to photograph a foot-rule or 
other divided scale with clearly de- 
fined markings, making exposures on 
separate plates through the color 
filters and afterwards checking for 
coincidence of images by measure- 
ment or by superimposing the plates 
in pairs. This simple method is, how- 
ever, not conclusive because there is 
always the possibility that the color 
filters themselves may affect the 
sharpness or size of image. 

The refined but simple method of 
testing which will be described is 
based on a technique used with a 
specially designed lens testing camera 
at Bolt Court in 1912. The idea is to 
photograph a narrow slit which is 
divided lengthwise into three portions, 
one transmitting red light, another 
green, and a third blue. With the lens 
photo- 


testing successive 


graphs of the slit could be taken in a 


camera, 


long plate at different angles with 
respect to the optical axis. If the lens 
is suitably corrected for color, the 
image of the slit will be sharp and 
straight. If, however, the lens gives 
color images of different size, this will 
be apparent from the stepped render- 
ing of the slit, red, green and blue 
images being out of alignment. 

In carrying out this idea with an 
ordinary process camera it is first 
necessary to obtain or make a suitable 
slit. It is easily made by taking a 
wet-collodion or dry-plate (half-plate 


size) which has been exposed all over 
and developed to a high density. A 
straight cut is then carefully made 
through the film with a suitably 
sharpened graver to give a clear line 
about one thousandth wide. The slit 
may be about two or three inches 
long. Strips of tri-color film*, each 
about half an inch wide, are attached 
across the slit on the glass side, pref- 
erably in this order: blue. red, green, 
blue. It is easier to check for align- 
ment when the ends of the slit are of 
the same color. 


The plate, prepared in this way, is 
mounted (with the film facing the 
camera) in a transparency holder and 
evenly illuminated from the back, 
either by reflection from a white sur- 
face in the usual way, or with light 
from a lamp diffused with opal glass. 
The position of the slit requires some 
consideration, bearing in mind the 
conditions existing for practical color 
reproduction. It is suggested that the 
slit should be set at a distance of 12 
inches from the optical axis, and the 
camera focused to give a half scale 
If a 20 inch lens is used, the 
image will form an angle of about 12 


image. 


degrees with the optical axis, and this 
may be regarded as a_ sufficiently 
severe test in most cases. 

In making the exposure on a pan- 
chromatic plate, the usual filter ratios 
should be observed by masking the 
color films where necessary during 
part of the exposure with strips of 
card or by similar means. One or 
two trial exposures may have to be 
made to arrive at the optimum to give 
an image of adequate density without 
unduly widening the line. The plate 
is developed and processed in the 
usual way. After drying, it will be 
seen whether the slit image forms 4 
straight line. If the color images are 
displaced, we can apply a straight- 
edge to coincide with the outside 
(blue) images and the displacement 
of the red and the green can be esti- 
mated. If a microscope with an eye- 
piece scale is available the displace- 
ment can be measured, The: amount 
of variation in size of image that can 


(Continued on Page 71) 


'“Tri-color film’? may be translated to read 
“tri-color gelatine filters.” 
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Although much lithographic equipment is still hard to get a 
limited quantity of PITMAN ENGINEERED EQUIPMENT can be 
purchased for near-future delivery. The same sturdy, all-metal 
construction with the well known time and labor saving 
features that have always been the mark of Pitman quality is 


more than ever worth waiting for. 


Until such time when early delivery can be made on Pitman 
equipment — which we hope will be soon — discuss all your 
needs with your Pitman representative. He will be glad to 
recommend the model most suitable for your requirements and 


let you know when delivery can be expected. 





PITMAN...a 
complete lithographic 







service geared to 


tomorrow's trends. 


Vonold MM ITIMBIN Comps 


EQUIPMENT AND SUPPLY DIVISION 








LITHOGRAPHIC 


CANADA 1110 - 13th St. 51st Ave. & 33rd St. PACIFIC COAST 
Letimer, itd G. Gennert, 


90 Niagare St, Toronto NORTH BERGEN, ..-J. CHICAGO, HLL. 1153 Wall St, Los Angeles 
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A * idea that might well be emu- 


ated by other litho shops is in 
practice at D’Arcy Printing and Litho 
Corp. in New York. Since June, 1943, 
the 15 or so employees who attend 
shop meetings every other month have 
gone in a body to a nearby Red Cross 
center and donated a pint of blood 
each. To date two of the men, Paul 
Ornstein, shop foreman, and George 
Ruegg. artist, have qualified for mem- 
bership in the Gallon Club, with do- 
nations totaling a gallon or more of 
blood. 

ml 


The annual Christmas issue of the Per- 
manized Paper Quarterly, the publication of 
Whiting-Plover Paper Co., this year was de- 
voted to a rollicking six chapter fantasy by 
Dick Brady called “Randy Reindeer’s First 
Christmas.” Probably many copies found their 
way into readers’ homes to entertain younger 
generation graphic arters. 

ml 

The F & L Litho Letter, four-page 
monthly folder which contains so many 
good tips on ink and_ presswork, 
marked its first birthday anniversary 
recently. 

ml 

Edward L. Gately. president of Bank 
Lithograph Co.. Providence, R. I.. 
was recently elected a director of that 
city's Chamber of Commerce. He is 
to serve three years, 

ml 

When fire recently swept through the Hub 
Bookbinding Co., Los Angeles, two lithograph 
concerns suffered smoke and water damage. 


They were Universal Lithograph Co., and 
Rossotti Lithograph Co. 


Some firms eliminated holiday 
greeting cards this season, while many 
others maintained the custom with less 
elaborate. smaller size cards, Among 


those received by Mopern LitHoc- 


RAPHY were greetings from W. Floyd 
Maxwell. LNA: Walter Soderstrom. 
Kelly Ink of 


NAPL: 


Kalamazoo: 


JANUARY, 1945 






Kipe Offset, New York; Connecticut 
Valley Litho Club: A. J. Math, Sin- 
clair & Valentine; Farwest Lithograph 
& Printing. Seattle; Passantino Print- 
ing. New York; Lt. Herb Kaufman, 
USNR (formerly of GPI) ; Spaulding- 
Moss. Boston; Harold M. Pitman Co.: 
Champion Paper; Edward Stern & 
Co., Philadelphia; Harry Brinkman, 
NAPL president; Fuchs & Lang Mfg. 
Co.; American Greeting Publishers. 
Cleveland; Rutherford 
Co.: Hann Litho-Print Co., Williams- 


port, Pa.; and Efraim Rueda, Litho- 


Machinery 


erafia Colombia. Bogota. Colombia. 


One of the most unusual cards was 





from the Hann Company. In booklet 
form, illustrated with comic drawings 
in four colors, was the story of a sheet 
of paper being transformed into a 
greeting card. “There I was sleeping— 
a plain white sheet, when I was rude- 
ly awakened and yanked to my feet, 
then, measured, cut, and folded to size, 
stuffed into an envelope up to my eyes, 
I was printed with colors—boy, did I 
fidget. And, see for yourself, there’s 
the guys who did it.”” In the last illus- 
tration the finished greeting card is 
pointing to photos of the company ex- 
ecutives, Bert G. Hann, Reed F. Hann, 
Robert Fryling, Edward Crowe, and 
Sgt. Wayne Straub. 
ml 
Attractive decals for car windshields are 
scon to be introduced by the International 
Association of Printing House Craftsmen 
through local Craftsmen’s Clubs. They are to 
be about three inches square with the Crafts- 
men emblem and wording indicating member- 
ship. It is part of a new publicity program to 
make the public more printing conscious. 
ml 


Another sticker on our windshield 
and we'd have to give up what little 
driving we do. 

ml 


Ben Robinson, ALA counsel, became a 
father December 29, and had that dull period 
between Christmas and New Year's bright- 
ened up a little. John Charles is the new 
son's name, Ben's first. 
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“Look, Boss, our first postwar job.” 























FOR AN IMPROVED FOUNTAIN ETCH, TRY 


Harris Hydrogum ...Harris Hydro Etch 


THEY OFFER YOU ® pH Control—with its many advantages 





¢HYDROGUM - 


Resists Plugging-up 
of the Grain 


HYDROGUM, used in place of gum arabic 
in the fountain etch, resists glazing or plug- 
ging up of the grain. On long runs the con- 
stant application of gum arabic via the foun- 
tain etch tends to eventually fill up the 
urain, thereby opening the door to trouble. 


Does Not Cake-up the 
Dampeners 


Hydrogum does not cake up either the 
flannel or molleton dampening rollers—an 
important help in overcoming uneven 
dampening. Hydrogum does this because 
it is more soluble than gum arabic and its 
molecular structure is smaller. 


Helps to Maintain a 
Constant pit 


Hydrogum helps to maintain a constant 
pH in the fountain. Hydrogum, because 
it is only mildly acid and is preserved 
against souring, resists any change of acid- 
ity. This is a definite advantage when com- 
pared to gum arabic. Gum arabic, standing 
for only a short time, often shows a definite 
increase in acid strength. 


Hydrogum is packaged in 5-pound canis- 
ters, 25-pound drums, and 100-pound drums. 
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* Increased plate life * Clean, sharp work 











¢HYDRO ETCH: 
Conveniently Packaged 


HYDRO ETCH is packaged in crystalline 
form. It is chemically correct for the job 
it must perform, requiring only the addi- 
tion of water and gum solution (Hydrogum 
or gum arabic). 


Keeps the Plate Clean 


Hydro Etch keeps the plate clean—and 
does so without injuriously affecting the 
plate or image. 


Maintains a Constant pt 


It is well buffered. That is, its chemical 
construction is such that its pH, or strength, 
remains constant during use. Fountain solu- 
tions react with the metal of the dampening 
mechanism and to some extent with the 
magnesium and aluminum compounds con- 
tained in some inks. Hydro Etch helps the 
pressman to maintain the required pH 
in the fountain. 


Does Not Dull the 
Press Ink 


It does not dull the press ink as do many 
strong fountain etches, and helps to over- 
come many of the difficulties caused by the 
use of lead driers. 


Hydro Etch comes in 64-ounce size packages. 


HARRIS -SEYBOLD:- POTTER COMPANY 
CHEMICAL DIVISION 
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Litho-Like Process Produces 


Quantity Blue Prints for Army 


Graphic Arts Corp., Toledo, develops process 


adapting offset presses to specialized job 


(Many persons in the lithographic 
industry have asked this magazine if 
Graphic Arts Corp. of Ohio, Toledo, 
trade platemakers, had gone into the 
lithographing business, because of its 
new plant and its activity with litho- 
graphic presses. Until now we have 
been unable to publish any informa- 
tion because the Army has maintained 
tight censorship. Now, however, the 
following story has been released.— 
EDITor. ) 


VEN before Pearl Harbor, the fa- 

cilities and capacity for volume 
production available at Graphic Arts’ 
main plant in Toledo had caught the 
attention of the Army Map Service. 
which entered into a continuing con- 
tract with Graphic Arts for the prepa- 
ration of film positives, film negatives 
and color pulls of operational maps. 
Fast service was required on these re- 
productions which were sent overseas 
for use by Mobile Reproduction out- 
fits and base plants to furnish maps 
for use in the various theaters. 

Army officers then turned to Gra- 
phic Arts when other special repro- 
duction projects and problems arose. 
One of these led to the activity now 
known as Gadi Division of the Gra- 
phic Arts Corporation of Ohio. 

With tremendously expanding pro- 
duction in war materials, one bottle- 
neck soon became acute. Blue prints 
of parts for aircraft, engines and in- 
numerable other war machines were 
urgently required, and in large quan- 
tities. Government and contract fa- 
cilities were unable to keep pace with 
the demand. Besides, ordinary blue 
prints presented production problems, 


This is the plant at Toledo which was con- 
verted from a warehouse for the job. 
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especially in trimming and folding, 
which made high-speed quantity pro- 
duction out of the question. The back- 
log of undistributed new and revised 
drawings grew to astounding totals, 
both in numbers and in square feet. 
Seeing the need for a new process, 
the Army Air Forces Material Com- 
mand requested Graphic Arts tech- 
nicians to go to work on the prob- 
lem. Encouraged by Army officials. 
Ernest E. Jones, the firm’s president, 
and the men working with him, stud- 
ied, experimented, developed. im- 
proved, and made practical for fast 
quantity production the process by 
which Gadi prints are produced. Ac- 
tually, Gadi prints are in many re- 
spects an improvement over blue 
prints and serve the same purpose in 


the hands of workmen. 


Specially prepared paper was de- 


veloped, and patents applied for. The 
paper has no rag content, is of the 
same weight, or is slightly lighter 
than blue print paper. It is much less 
bulky, and by its character, and be- 
cause of the process of printing, lends 
itself to machine folding and trim- 
ming. This saves time in handling, 
reduces to about 10 per cent the per- 
sonnel necessary to handle the same 
quantity of blue prints and requires 
about half the shipping space. 

The process of printing or repro- 
ducing in quantity from brownline 
vandyke prints furnished by the gov- 
ernment, has been specially devel- 
oped, with patents pending on each 
of the various steps. In its essentials, 
however, it makes use of the prin- 
ciples of offset or lithographic print- 
ing. 

Reproduction plates are vastly dif- 
ferent than those ordinarily used in 
offset printing processes, and require 
no metal or photographic film. They 
can be made in minutes instead of 
hours. 


(Continued on Page 73) 
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if the going is to be good for skiing the 
ground must be completely covered. A 
single thin spot can be a troublemaker. 

In offset lithography, coverage must not 
only be complete, it must be uniform, for 
each irregularity multiplies itself with each 
additional impression. 

Bingham’s Samson (Vulcanized Oil) Off- 
set Rollers and Bingham Litho-Print Offset 


Rollers are made true and round and tough. 


COVERAGE 
MUST BE 
COMPLETE 





They have the inherent qualities that give 
thorough coverage in black solids or the 
most delicate middle-tones. They are de- 
pendable and economical-_made to definite 
standards. 

If you want quality offset lithography and 
maximum output, use Bingham’s Samson 
(Vulcanized Oil) Offset Rollers or Bingham 
Litho-Print Offset Rollers. Your Bingham 


representative is convenient to you. 


SAM’L BINGHAM’S SON MFG. CO. 


Roller Makers Since 1847 


Manufacturers of Printers’ and Litho-Offset Rollers 
CHICAGO 5 


Atianta 3 Des Moines 2 indianapolis 2 Minneapolis 15 Pittsburgh 3 
Cleveland 14 Detroit 10 Kalamazoo 12 Nashville 3 St. Louis 2 
Dallas 1 Houston 6 Kansas City 6 Oklahoma City 6 Springfield, O. 
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T IS now definitely understood that 
the WPB compliance investigation 
on usage of paper under Order 
L-241. which is to cover approximate- 
ly 4,000 plants, by field investigators, 
is to begin January 15. Investigators 
will be instructed, in every case. to 
check if 


proper records of consumption of 


firms have maintained the 


paper during 1941 for commercial 
printing. as well as the period for 
which paper has been controlled. 
Pony Editions 
Effective December 19, by Direc- 
tion 4 to Order L-240, printers or 
lithographers are permitted to con- 
tinue the printing of pony or over- 
seas editions for the use of depart- 
ment stores and similar enterprises. 
These “pony” newspaper editions are 
commercial printing and the paper 
used for them must be deducted from 
quota. An additional change in the 
order eliminates service men’s over- 
seas, pony, or other condensed edi- 
tions of newspapers when printed by 
the Army or Navy on paper procured 
by them and distributed exclusively 
to military personnel outside the con- 
tinental limits of the United States. 
The paper so used will be allotted to 
the Army or Navy by specific tonnage. 
the Armed 
Services. acting under WPB author- 


From such allotments, 
ity, will grant individual publishers 
the right to add to their consumption 
quotas paper used for the above 
purposes. 
Greeting Cards 
It is understood to have been the 
practice of certain firms to print greet- 
ing cards which, in turn, were offered 
hy various companies as “premiums.” 
This practice was permissible under a 
strict interpretation of the order. due 
to the fact that the order contained 
the provision that it did not apply to 
“cards. sheets or folders of which no 


copies are offered for sale at any level 
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Affecting 


of distribution.” However, under In- 
terpretation No. 1, to Order L-289, 
this practice may not be continued as 
the range of the Order has been 
changed to read: “Greeting cards or 
illustrated post cards are ‘offered for 
sale,’ if they are offered in considera- 
tion of a monetary payment, as a 
premium, bonus or dividend, in part 
consideration of society membership 
dues. or for any other consideration 
direct or indirect, or if the publisher 
receives any compensation for the in- 
clusion of material therein.” 
Film 
When the WPB industry advisory 
committee met early in January to 
study the film supply situation little 
improvement was indicated for this 
item during the first quarter. Sup- 
plies of movie. sheet, cut, and amateur 
film were reduced and the graphic 
arts situation had little hope of im- 
proving. 
WPB Paper Survey 
It is understood that the figures on 
the survey of paper usage by the com- 
mercial printing industry for the year 
1941 are almost completed. It is ex- 
pected that a report will be released 
by the middle of January. 
Coated Book Paper Weight 
The basis weight of processed 
(machine) coated book papers for 
use in commercial printing and book 
publishing has now been fixed by an 
amendment to Order L-120, as of De- 
cember 13, 1944. For use in commer- 
cial printing: standard basis weights. 
per 500 sheets, 25 x 38, are 45, 50. 
60 and 70 pounds, providing the basis 
weight of the body stock is no heavier 
than 45 pounds, as is now set forth 
in Schedule I of the Order. 


in hook publishing. the permitted 


For use 


maximum basis weight is 60 pounds, 


and any heavier finished basis weight 
provided the basis weight of the body 
stock is not heavier than 45 pounds. 
This is set forth in Schedule II of 
Order L-120. 

Leather Bindings 


The War Production Board, in a 
recent statement, emphasized that 
leather is definitely under allocation 
and that the better grades of hides 
are not, and will not be, allocated for 
binding. The use of low-grade hides 
is permitted but only by specific au- 
thorization on application to WPB. 
Such hides as may be allocated will 
he of a low grade. The sole exception 
to this is goatskin which may be used 
for binding without any restrictions. 

Selective Service 

James F. Byrnes. Director of War 
Mobilization and Reconversion, in his 
recent report to the President, strong- 
ly urged a “work or fight” law for 
1-F’s. 
to current House comment, that any 
such Act will be passed by the House. 
The principal difficulties that would 


It is not believed, according 


confront such an effort would be a de- 
termination of the degree of physical 
fitness necessary for limited service 
but which would prevent combat 
service. 

Social Security 

Little noticed or commented upon 
features of Byrnes’ report, but which 
can prove of tremendous importance 
to the Graphic Arts Industry are: 

1. Coupling a warning that taxes 
cannot be lowered was a recommenda- 
tion for certain changes in the Rev- 
enue Act that will raise the basic ex- 
cess profits exemption figures from 
$10,000 to $25,000. This is being 
particularly urged to allow small 
business the chance to become firmly 
established. 

2. An extension of the Renegotia- 


(Continued on Page 69) 
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(No. 5 of a series on the manufacture of Du Pont Photolith Film) 


ees 











W JE’RE at the wind-up end of 
one of the huge air condi- 
tioned ‘‘casting units’ in which 


safety base for Du Pont Photolith 


Film is made. 


Here, the film base emerges 
from drying and curing chambers 
in the form of a glistening, trans- 
parent sheet. 

While the film base is slowly 
wound on stainless steel mandrels, 


skilled operators keep a sharp eye 


The Wind-up... 


on the procedure . . . guide the 
wind-up . . . and inspect the base 
as it passes through both trans- 
mitted and reflected light. Hos- 
pital cleanliness is the rule, and 
even the lintproof uniforms worn 
by the operators are specially 


laundered. 

At hundreds of points through- 
out the manufacture of Du Pont 
Photolith Film, constant inspec- 


tion and testing guard its qua“ty. 


ee 
. 


Cameramen like its high con- 
trast, wide exposure latitude and 
quick-drying qualities. It lies flat 
and scribes easily. 


Exclusive types of packages for 
both roll and sheet film end ‘‘dark- 


room fumble,” save time, and 
provide proper protection for the 
film at all times. 

E. I. du Pont de Nemours 
& Co. (Inc.), Photo Products 


Dept., Wilmington 98, Del. 


DU PONT PHOTOLITH FILM 





QU PONY 


RES. us. par OFF 


WAR BONDS ARE AN 
INVESTMENT IN VICTORY 
BUY THEM REGULARLY 


BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 
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baad Joint Lithographic Advisory 
Council representing management 
and labor nationally in the litho- 
graphic (offset) industry concluded 
its second meeting on December 2nd 
in St. Louis (ML, Dec., Pg. 69). All 
members of the Council were present 
including John Blackburn, George E. 
Loder, W. Floyd Maxwell, William J. 
Riehl, Benjamin M. Robinson and 
Walter Soderstrom of New York; 
Robert Bruck, Leonard H. Knopf and 
Fred W. Zeitz of Chicago; L. H. 
Jackson of Rochester; Harry Brink- 
man of Cincinnati, Ohio; Fred W. 
Rose and John M. Wolff, Jr., of St. 
Louis, and F. P. Slater of San Fran- 
cisco. The attention of the entire 
graphic arts is centered on this prece- 
dent-making development for full in- 
dustry cooperation within the litho- 
graphic industry. 

At this meeting the Joint Council 
studied the preliminary statistical re- 
sults of the surveys undertaken by it 
in relation to the preparation of a 
program for providing the greatest 
possible assistance by the industry to 
returning veterans who may wish to 
return to or enter the lithographic 
industry. Simultaneously, the pro- 
gram will seek for the future an ade- 
quate and balanced supply of com- 
petent craftsmen for all parts of the 
industry throughout the United States. 
It is predicted that the industry will 
have a substantial growth in the post- 
war period, and there is joint recog- 
nition by management and labor that 
immediate action is essential in rela- 
tion to any long range training pro- 
At the first meeting of the 
council in Hershey, Pennsylvania in 
September 1944 the surveys were 


gram. 


agreed upon, the preliminary results 
of which were discussed at the St. 
Louis meeting. Upon invitation from 
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Joint Council Siudies Vet Problem, Prepares Booklet 


the council, Wade Griswold, execu- 
tive director of the Lithographic 
Technical Foundation, and Harry H. 
Platt, 
committee, met again with the council 


chairman of its educational 
to discuss the needs of the industry 
on the basis of these preliminary fig- 
ures together with the desire and 
ability of various localities to sup- 
port lithographic schools, It was de- 
termined to pursue these studies fur- 
ther in order to be able to provide full 
information to locally interested 
groups and to aid in the development 
of an inter-related program for the 
industry as a whole. It was agreed 
again that local action in respect to 
schools or training is the key to future 
action. 

The Joint Council authorized the 
publication of a lithographed report, 
entitled “Is There a Job for Me in 
Lithography?” which will be made 
available to the proper governmental 
authorities, containing information to 
guide returning veterans who may 
be interested in the lithographic in- 
dustry. A draft of such report was 


examined by the Council and ap- 


proved. It will present a full and 
accurate story of job opportunities 
within the industry together with 
job classifications and qualifications. 
This report will be published and 
distributed by the council with the 
cooperation and support of the Li- 


thographers National Association, 
Lithographic Technical Foundation. 
the National Association of Photo- 


Lithographers, and the Amalgamated 
Lithographers of America (A. F of 
mF 

According to the council’s state- 
shifting 
events on the war scene as well as 
on the industrial scene in this coun- 
try require that its activities remain 
this national 


ment, it recognizes that 


flexible in order that 
body may deal with such problems as 
may arise, and fall within this forum 
for discussion and advice to the in- 
dustry as a whole. 

The next regular meeting will be 
held in February or March in an 
eastern city. Communications to the 
council may be directed to George E. 
Loder, chairman, 75 Varick Street, 
New York 13, N. Y. or to Benjamin 
M. Robinson, secretary, 70 Pine 
Street. New York 5, N. Y. 


Eastern, ALA Sign New Contract After Deadlock 


FTER previous negotiations had 
terminated in a deadlock, a re- 
newal contract was signed December 
19 between the Eastern Lithogra- 
phers Association and Local No. 1, 
Amalgamated Lithographers of Amer- 
ica. The new contract now goes as a 
consent case before the War Labor 
Board for approval. The new agree- 
ment contains some changes from the 
contract between the two parties 
which expired in October. 
New provisions include: “The fol- 


lowing holidays occurring in or le- 


gally celebrated in the regular work 
week shall be paid for at straight 
time for eight (8) hours when an 
employee does not work on such 
holiday—New Year’s Day, Independ- 
ence Day, Memorial Day, Labor Day. 
Thanksgiving Day, Christmas Day” ; 
“any shift starting after 8:30 p.m. 
shall be considered a lobster shift. 
and employees on the lobster shift 
shall receive eight (8) hours pay for 
six and one-half hours work plus the 
regular night shift premium”; “in 
the event of any layoff of less than a 
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WHY DOESN'T THE 


BOSS TELL THAT GUY 
TO KEEP ME CLEAN 
WITH IMPERIAL? 






































THIS PLATE HAS THE RIGHT IDEA! 


When the plate cries for attention, put IMPERIAL FOUNTAIN SOLUTION to work. It keeps the plate 


and water rollers clean... reduces tinting and scumming . . . keeps the plate de-sensitized. It can be 


used for zinc or aluminum. It is uniform because it is made under Gallon. . . . $7.00 
strict laboratory control, and tested before packaging. And it’s %-Gallon. . . 3.75 
economical — one ounce in two gallons of water. If you have to oe ae 2.00 
“baby” your plates, do it with IMPERIAL. F.0.B. New York or your dealer 
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week an employee shall be entitled to 
receive at least 24 hours notice, in 
the event of any layoff of a regular 
employee for more than a week such 
employee shall be entitled to receive 
at least three working days notice. 
This paragraph shall not apply in the 
case of any mechanical breakdown, 
or discharge for disorderly conduct.” 
In addition the paper handlers rate 
was adjusted to $40.80 per week. 

No change was made in the para- 
graphs governing vacations except: 
“if a paid holiday referred to in the 
third paragraph of section 10 (above) 
falls within an employee’s vacation 
period the employee shall be entitled 
to another day’s vacation” 

The new contract expires Decem- 
ber 31, 1945 

The Eastern organization comprises 
959 lithograph plants in the New York 
metropolitan area employing approx- 
imately 3.200 workers The majority 
of these firms come under this master 


contract. 
. 


NWLEB Grants Paid Holidays 

Approval was recently given by the 
National War Labor Board to the 
lithographic labor agreement in Prov- 
idence. R. I., with Local 26, Amalga- 
mated Lithographers of America, for 
the payment at straight time for five 
unworked holidays. 

e 

Baltimore Club Hears Wentzel 

Fred Wentzel of Ansco was sched- 
uled to give a demonstration of de- 
velopment of Ansco color film as the 
feature of the meeting of the Litho 
Club of Baltimore, Monday, January 
Mr. Wentzel 


was also to discuss how various colors 


15. at Hotel Emerson. 


are formed by the additive and sub- 
tractive processes and other properties 
of colors. The new Ansco color film 
and color prints can be processed in 
any photographic darkroom by meth- 
ods and formulas supplied by the 
company. Mr. Wentzel was to be 
assisted in the demonstration by 
Harold Dean of Ansco. 

Nearly 


attended the annual Christmas party 


100 members and guests 
and ladies night held by the club 
December 16 at the Emerson. Dinner, 
entertainment and 


music. dancing. 


prizes were included in the evening’s 
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24 Sheet Poster Makes Effective Display Tie-in 


U. S. Printing & Litho 
produces these miniature 
poster displays in four- 
color lithography from the 
same copy used for 24 
sheet outdoor posters. 
(Photo courtesy Modern 
Packaging) 


NOVEL tie-in with their 24-sheet 

posters is used by Jelke for dis- 
play cartons. A faithful miniature 
reproduction of their posters is used 
to carry the same selling message 
from the outdoor space to the point 
of purchase. It is lithographed in 
four colors by the Erie Division of 
the U. S. Printing & Lithographing 
Co. Ernest H. Russell, division man- 
ager, says the cards were produced 
by the thousands, and as can be ob- 
served from the illustration above, 
the picture was slotted so that it could 
slip over the edge of the shipping 





carton when opened. Other thousands 
of this same display card were made 
without this extra depth and were 


equipped with easels, thus providing 
miniature posters for use on show 
cases, on counters, and in windows. 
“All of these pieces were produced 
from the same art we used on the 24- 
sheet poster edition,” Mr. Russell 
told Mopern LitHocrapny, “It is a 
practice followed by Jelke each 
month, and it has been a very inter- 
esting series. Part of its attractiveness 
arises from the fact that it pictures the 


product in use, as well as the package.” 





program. J. T. Murnane, Pittsburgh 
Plate Glass Co., was general chair- 
man. 
7 

Fred Green Recovering 

Fred W. Green, who for many years 
has been associated with the litho- 
graphic department of Crown Cork 
& Seal Co., Baltimore, has been con- 
fined to his home with illness since 
December 16, but friends report that 
his condition has improved. He is 
a director of the Litho Club of Ballti- 


more. 
. 


Cincinnati Club Elects Hebbeler 
Clifford Hebbeler, 


perintendent of the Hennegan Co.. 


pressroom su- 


was elected president of the newly 


formed Cincinnati Litho Club at its 
first formal organization meeting 
December 8 at Mr. Hebbeler’s home. 
Al Meyers, pressroom superintendent 
of Rainbow Litho Co., was elected 
vice president, and William Jones, 
pressroom superintendent of Progress 
Litho Co.. elected 
treasurer. 

Regular meetings are planned for 
the second Tuesday of each month and 
a committee has been appointed to 


was secretary- 


select a meeting place and make other 
arrangements. Committee members 
are Frank Peterson, superintendent of 
Foto-Lith, Inc., and J. O. Sanker, 
pressroom superintendent of U. S. 
Playing Card Co. The new club has 


eleven charter members. 
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TO LETTERHEAD = . 
Sead for this Pree Sales Ket 


and extra copies for your preferred prospects 


all-rag Anniversary Bond combines strength, high 
Opacity and a genuine quality “feel” . . . prints, 
lithographs or engraves ... yet costs the user only 
',¢ more per letter than 25% rag-content stock. 
Nationally advertised every month to almost 
100,000 of America’s top-flight users of fine 


business papers. 






Fox River's unique “See for Yourself" kit makes 
it easy to sell better letterheads . . . compares patt- 
rag and all-rag papers side by side . . . proves at a 
glance, quickly and convincingly, why all-rag stock 
(such as Fox River Anniversary Bond) is today’s 
only distinguished choice for fine letterheads! 


You know the reason: Many non-rag and part- 








fag papers tend to be somewhat dull and grayish 
these days, due to wartime shortages of bleaching 
chemicals. Only a/l-rag paper — such as Fox 
River Anniversary Bond — is just as clean, crisp, 
white, permanent and impressive as before the war. 


Made entirely from new, clean cotton cuttings, 


“Grade up” your letterhead sales . . . increase 
your letterhead profits . . . cure wartime “‘letter- 
head-aches” .. . by showing Fox River's “See for 
Yourself” kit to every letterhead buyer. Write 
today for your free copy — and extra copies to 


give your preferred prospects. 


Fox River PAPER CorporATION, 406-A S. Appleton St., Appleton, Wis. 


7ox Kiwer papers FOR BUSINESS 

ANNIVERSARY Bond, Ledger. Onion Skin - 100% rag 
Orv BapGcer Bond and Ledger - - - - - - 75% rag ENGLISH Bond and Ledger - 50% rag 
Dictation Bond, Ledger, Onion Skin - - 25% rag DICTATION Tru-Opaque Bond - - 25% rag 


z All-Raq w ONLY Pa. 
RY BOND 
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Philadelphia Plans Quiz 

“Quiz Night,” an annual feature of 
the meetings of the Litho Club of 
Philadelphia, is planned for Mon- 
day, January 22, when experts of five 
phases of lithographic operations will 
be on hand to furnish the answers to 
technical questions put to them. 
William J. Stevens, Edward Stern & 
Co., club president, urged that fore- 
men and managers bring their cam- 
eramen, platemakers, pressmen, and 
other shop employees to the meeting 
as the discussion will be especially 
pertinent to their work. The meeting 
will be at the Poor Richard Club. 

The men who will be responsible 
for answers to the questions will be 
John Whitecar, Alpha Lithographing 
Co., Camden, on camera operation; 
Hansellman, Penn Litho- 
graphing Co., on platemaking; An- 
thony Capello, Joseph Hoover & Sons, 
on presswork; Robert Pollock, God- 
frey Roller Co., on rollers; and Vin- 
cent Subenski, Superior Printing Ink 
Co., New York, on ink. 

Deposits for each question missed 
will be made in a cash register to be 


distributed later as prizes to members. 
a 


Peerless Observes Holiday 

Employees of Peerless Lithograph- 
ing Co., Chicago, held their custom- 
ary Christmas party around a huge 
tree in the plant at the close of op- 
erations December 22, with John 
Bistolfo of the pressroom, who is 
president of the Peerless Litho Club, 
Under an 
incentive plan of long standing, bo- 
nus checks were as usual distributed 
by the company to its more than 100 
employees at the party. 

. 

N. Y. Craftsmen Plan Dinner 
Franklin Dinner 
Dance” is planned by the New York 
Club of Printing House Craftsmen. 
Saturday evening, January 27 at 
Hotel New Yorker, Edward S. Kelley. 
H. W. Wilson Co., has announced. 
Public Printer A. E. Giegengack is 
to be the guest of honor. Mr. Kelley 
is serving as general chairman of the 
affair, and reservations are being 
made through Reuben Goldman, 
Palmer & Oliver, 438 W. 37th Street. 
Dress is optional. 


Herman 


as master of ceremonies. 


A “Benjamin 
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GPO Reports War Contract 


Situation Improving in New Y ork 


\ 





a 





(This magazine requested the Gov- 
ernment Printing Office for a state- 
ment regarding the availability of 
letterpress and lithographic facilities 
in New York a month after the Public 
Printer addressed the New York indus- 
try on the urgency of government 
work. The following statement from 
the GPO indicates that the situation 
has improved somewhat but that con- 
tinued cooperation is vital if our war 
job is to be done.—EDITOR. ) 





RIOR to September of the year 

just past, the Public Printer’s ad- 
dresses before trade groups carried 
complimentary references to the im- 
portance and the excellence of com- 
mercial participation in Government 
printing. Almost coincident with the 
height of our successes in the Euro- 
pean war theater he began to talk 
about the waning interest of contrac- 
tors in this work and predicted seri- 
ous consequences unless a more co- 
operative spirit was soon evident. 

Possibly the Public Printer did not 
contemplate the setback our armies 
have experienced on the Western 
Front. We have not yet heard that re- 
sponsibility for it has been charged 
to the graphic arts industry. Is there 
any connection? Quite conceivably 
there is. And almost certainly there 
will be a direct relation between the 
printing. for example, of supply cata- 
logues and our retaking of the ground 
which has been once gained and now 
lost. There had already been a re- 
ported slackening of supplies to the 
armies in Europe. The past few weeks 
have seen many of their supplies 
either expended or lost. Army divi- 
sions which require total re-equip- 
ping to become effective again cannot 
order supplies unless their officers 
know what is available. This informa- 
tion can come only from the printed 
supply catalogues. Many classes of 


Government printing are equally im- 
portant. 

As a result of another recent urgent 
appeal from the Public Printer for 
cooperation from the industry, dis- 
cussed in these columns last month, 
the New York Employing Printers 
Association has appointed Harold M. 
Davis chairman of a Committee to 
Expedite War Printing. Subcommit- 
tees have been established in the vari- 
ous branches of the industry. Com- 
mercial firms have been asked to list 
their equipment Public 
Printer, to pledge a fair percentage 
of their output to the Government and 
to promise comparable service to that 


with the 


given regular customers. 

This action, and the publicity given 
the need, are bearing fruit, according 
to the U. S. Government Printing Of- 
fice’s New York Warehouse Manager. 
The Public Printer says he is having 
less trouble placing color lithog- 
raphy. Some additional facilities have 
been placed at the Government’s dis- 
posal and firms which were already 
producing have agreed to give greater 
cooperation. 

There are still the indifferent ones 
who say to the Public Printer “Yes, 
your critical job will fit my presses 
and folders but I am doing ‘commer- 
cial work for a good customer’s post- 
war selling campaign. I can under- 
stand the Army would need the job 
you describe but I see no way to help 
you.” 

Perhaps it is too early to see all 
the results of the campaign to re- 
enlist the services of printers and 
lithographers who thought a little 
while ago that the war was over. 

The New York Employing Printers 
Association is on the right track. The 
Government must have the industry’s 
cooperation. ** 
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New Meyercord Mexican Plant, Latin Warehouses 


Rea ARD KNOPF, president of 
the Meyercord Co., Chicago. re- 
cently returned from a two months’ 
trip through Latin America, during 
which he participated in the dedica- 
tion of his company’s new factory in 
Mexico City and supervised the open- 
ing of branch warehouses in Santiago, 
Chile; Buenos Aires. Argentina; and 
Rio de Janiero, Brazil. 

Mexico = City 


operations were 


launched three years ago and ex- 
panded so rapidly that enlarged and 
modern facilities became imperative. 
The building was accordingly erected 
during the past summer and opened 
in October. Manned wholly by na- 


tive Mexican craftsmen, it will be 


operated in conjunction with the Chi- 


cago plant, to serve the company’s 


400 Attend N. Y. Party 
About 
Party of the New York Photo-Lithog- 


raphers Association, December 20 at 


100 attended the Christmas 


the Lotos Club, for a turkey dinner 
and a program of entertainment. As 
in past years, gifts were distributed to 
all persons present. A portion of the 
group is shown above, although two 
room are not 


wings of the dining 
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business throughout Central and South 
America, Mr. Knopf stated. 

A general awakening to commer- 
cial trade opportunities is under way 


Mr. 


Knopf commented, and business lead- 


in Latin American countries, 
ers are showing keen interest in de- 
calcomanias for advertising and other 
purposes. Color work also has a 
strong appeal to the Latin tempera- 
ment. he added, and among printing 
buyers south of the border interest 
in offset products is steadily growing. 
Numerous native plants, well equip- 
ped for turning out superior work, 


are operating in several cities and, 
judging from the excellent quality of 
work he saw, Mr. Knopf declared 
that American lithographers who seek 
business in South America can expect 





visible in the above photograph. 

Among the guests at the affair were 
Ist Lt. Stu Arnett. USMC, formerly 
of Harris-Seybold-Potter Co.; Wil- 
liam Stevens, president of the Phila- 
delphia Litho Club; Edwin Schreyer, 
superintendent of the litho plant at 
Raritan Arsenal; David Sloane, secre- 
tary of the National Association of 
Printing Ink Makers, Merle Schaff. 
Dando-Schaff Printing & Publishing 





considerable competition from local 
lithographers. 

David A. Arroyo, export manager 
for the Meyercord Co., accompanied 
Mr. Knopf on his trip. 


Art Center Chicago Closes 
Art Center, Chicago has closed its 


doors and is being liquidated, fol- 
lowing several years of service in 
promoting the interests of commer- 
cial art groups which were its prin- 
In the Center's gal- 
leries lithographers, ink manufactu- 


cipal sponsors. 


rers. paper houses and other graphic 
arts suppliers had maintained per- 
manent exhibits. Unfavorable war- 
time business conditions were said to 
have been the principle factor in the 


Harold 


E. Sanger, former head of the Chi- 


decision to cease operations. 


cago School of Printing and Lithog- 
raphy. had served as manager of the 


center since last March. 





Co.. Philadelphia; and Gordon Me- 


Garry, secretary of the National 
Music Printers and Allied Trades 
Association. 


The committee members who ac- 
tively arranged the affair were Walter 
E. Soderstrom, NYPLA secretary; 
Harry Gould, Reinhold-Gould Co.; 
and Murray Whitman, Fuchs & Lang 


Mfg. Co. 
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Ansco Forms New Section 
The Arts 


Product Section, a new section of the 


Graphic and Special 
Civilian Sales Department. has been 
announced by Ansco. Binghamton. 
N. Y. John Skahill. for many years 
a member of the sales department 
field force. has been appointed man- 
ager of this section by J. M. McBride. 
sales manager. The new section has 
the responsibility for the sales and 
promotion of Ansco films and chemi- 
cals to the distributors and consumers 


Mr. 


Skahill has been with Ansco 10 years, 


of the Graphic Arts industry. 


and covered the graphic arts trade in 
New England and Chicago. 
. 
Plan No New Book Exhibit 
The American Institute of Graphic 
Arts. New York, is not planning any 
new “Books by Offset” exhibit for 


this season. contrary to some pub- 





lished reports, an AIGA spokesman 
told Mopern LITHOGRAPHY 
December. The exhibit compiled in 
1943 which contains 90 offset books. 


is still being shown in various cities. 


late in 


and the Institute’s calendar does not 
provide for a new competition of this 
kind. at least in the near future. 
. 

Stern Announces Changes 

Recent changes at Edward Stern & 
Co.. Philadelphia combination plant. 
included the appointment of James F. 
Sparks as bindery foreman, and the 
assignment of additional duties to 
Henry Cheney. manager of the plan- 
ning department. In addition to plan- 
ning. production control and art. Mr. 
Cheney's department will now include 
the purchasing functions. Mr. Sparks 
joined Stern as a paper cutter in 
1922 and prior to his present appoint- 


ment was assistant bindery foreman. 








Conn. Club to Hear Steed 
Norman T. Steed, Miehle Printing 
Press & Mfg. Co.. is to be the speaker 
at the next meeting of the Connecticut 
Valley Litho Club, planned for Fri- 
day, February 2. The Miehle sound 
film. showing the company’s new two 
color offset press in action, will also 
be featured at the meeting, 
Frank Poll The 


gathering. at the Bond Hotel in Hart- 


secretary 
reports. February 
ford. will also be the annual business 
meeting and election of officers for the 
new year is scheduled. 

At the club’s recent board meeting. 
ten new members were elected to the 
organization's roster. They are: Ralph 
G. Adcock. Hartford Fire Insurance 
Hartford: Edward S. Bossick, 


Co.. 
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Shown here are some of the 70 members and 
guests who attended the December | meet- 
ing of the Connecticut club. This photo, by 
Roger Bartlett, was one of several repro- 
duced on the club’s Christmas cards which 
were sent to club members now serving in 
the armed forces. 

Hull Printing Co.. Meriden. Conn.; 
William Dolan, New England Blue- 
print Co., Springfield, Mass.; Kurt 
Franck, Philip Hano Co., Holyoke, 
Mass.; Rheinhart J. Haag. New Eng- 
land Printing & Litho Co., Bridgeport, 
Conn.; Stanley Howell. Eagle Print- 
ing Ink Co.; George R. Hubbard. Jr.. 
Hubbard, Inc.. Bridgeport; Neil M. 
Mckirdy, Kellogg & Bulkeley Co.. 
Hartford; William McLellan. Bing- 
ham Bros. Co.; and Fred Renkowicz. 
Rich Lithographing Co.. Chicopee 


Falls. Mass. 





Courier-Citizen Makes Changes 
Floyd C, and Donald 


Rein were elected vice-presidents and 


Hoffman 


C. A. Foster was named Chicago man- 
ager of the Uniform Printing and 
Supply Division of the Courier-Citi- 
zen Co., Lowell Mass., printing and 
lithographing firm, according to an- 
nouncement made on December Ist 
by Walter B. Reilly of Lowell, Massa- 
chusetts. general manager. It was also 
announced that John Mitchell, vice- 
president of the company, will estab- 
lish a research office in New York 
City. 

In assuming the vice-presidency Mr. 
Hoffman requested that he be relieved 
of the duties of western manager to 
enable him to devote more time to 
Uniform’s Authenticity Service and 
to institute extensions of this service 
to insurance companies. C. A. Foster, 
formerly assistant western manager, 


will of the Chi- 


cago office and plant operations. Di- 


have management 
rection of the Western Division, in- 
cluding Chicago operations. will be 
under Donald Rein. 

In making this announcement Mr. 
Reilly 


changes are but first steps in a com- 


stated “these organization 
prehensive postwar development pro- 
gram through which we confidently 
expect to make significant improve- 
ment in our products and service to 
the insurance business, as well as in 
our and 


manufacturing operating 


methods.” 
2 


Chicago Club Holds Parties 

The close of another active year 
for the Chicago Lithographers Club 
was scheduled for January 13 on the 
occasion of the 15th annual “Ladies 
Night” dinner dance and entertain- 
the Hotel Knickerbocker. 


Dinner at 6:30 was to be followed by 


ment at 


a program of entertainment and danc- 
ing. Preparations were made for an 
attendance of 400. The Club’s tradi- 
tional Christmas stag party for mem- 
bers only was held in the Bismarck 
Hotel. December 21. 
. 
Kansas Firm Names Director 
Hall Lithographing Co., Topeka, 
Kan.. Robert L. 
Webb. Topeka attorney. to its board 


of directors. 


recently elected 
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Peace terms every man 


should make NOW! 


The war is still on... and will be for some time to come. 

But right now—before the war ends—every man in America 
has an unprecedented opportunity to make terms with him- 
self for his own peace ... his peace of mind. 

For now, as never before, a man should look at his wie 
and family and say, “What can I offer them for the future?” 

Now, as never before, a man should look at his house and 
worldly goods and say, “How can I improve these so my 
family may better enjoy life?” 

Now, as never before, a man should look at tomorrow and 
say, “How can I best prepare for some unforeseen emer- 
gency which might affect my family?” 

And now, as never before, every man in America has a 


chance to answer all these questions—an opportunity to pro- 
vide for the future. 

That opportunity is War Bonds. No doubt you are buying 
War Bonds through the Payroll Saving Plan. Arrange to buy 
more War Bonds. All you can afford. More than you thought 
you could afford. 


What's even more important—don’t cash in those War 
Bonds before they mature. Stick them away in a safe place 
—and forget about them till you can reap the full harvest 
on them. 

Now is the time to make your plans for peace of mind. 
It’s something you owe yourself ... owe your family. Buy 
War Bonds and hold onto them! 
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NWLB Rules on Coast Dispute 
In the wage case between the Em- 
ploying Lithographers Association of 
San Francisco and the Amalgamated 
Lithographers of America, the Na- 
tional War Labor Board during De- 
cember handed down a decision which 
set a precedent in wage cases. The 
board’s that 
ployees should avoid private arbitra- 


conclusion was em- 
tion of wage issues so long as the 
War Labor Board reduces awards ex- 
ceeding ceilings but refuses to in- 
crease those falling short. 

The background of the case, which 
was reported here last month (ML, 
Dec., Pg. 45), is as follows: an arbi- 
tration denied a wage increase for the 
ALA some two years ago. On review 
the San Francisco regional board re- 
versed the arbitration award and or- 
dered a wage increase under the Little 
Steel 


national board approved the panel’s 


formula. Reversing this, the 
decision. 

The majority opinion. by Lewis M. 
Gill, a public member, denied that the 
case presented the issue of downward 
and not upward revision of arbitration 
awards, 

Stating that the panel’s decision was 
based on the propriety of reopening 
the wage clause of a contract at this 
time and not upon application of the 
national board’s wage policy, he held 
that the regional board “improperly 
undertook to review the award.” 

Labor members, in dissenting opin- 
ions, said: 

“Simple candor on our part re- 
quires that the workers of this nation 
be told the conflict between the an- 
nounced procedures of the board and 
its actual decisions are such that they 
will be advised to refrain from enter- 
ing voluntary arbitration agreements 
which are subject to review by the 
National War Labor Board. 

“To that 
awards are to be respected only when 


stipulate arbitrators’ 
they give as much or less than board 
wage policy permits is to urge the 
elimination of arbitration proceedings 
during the life of the WLB. 
“Workers will not accept arbitra- 
tion when it means that they may 
receive less than the WLB can ap- 
prove while employers enjoy the pros- 
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pect of avoiding wage increases which 
are permissible.” 

Dexter M. Keezer, a public member. 
wrote an opinion concurring with Mr. 
Gill but discussing the labor mem- 
bers’ contentions. He suggested the 
advantage of a wage agreement as 
avoiding the delay attendant upon 
handling a wage dispute. and added: 

“Much the same thing is true of an 
agreement to accept the award of an 
arbitrator as final and binding. which 
is given the same status by this board 
as a voluntary wage agreement.” 

In another concurring opinion, Vin- 
cent P. Ahearn and Clarence 0, Skin- 
ner. industry members. said: 


“The 


useless unless the parties approach it 


arbitration process will be 
with a willingness to accept whatever 
decision is made by an impartial body 
hased on the evidence before it.” 
e 

Describes Latin Conditions 

The best work being produced by 
the graphic arts industries of Latin- 
America is by offset lithography. ac- 
cording to Louis A. Lara, export man- 
ager of J. M. Huber, Inc.. New York 
ink manufacturers. who has just re- 
turned from a three and a half month 
Mexico. Central and 
He stated that Eng- 


land is already exporting some presses 


trip through 
South America. 


and other equipment to Latin-Amer- 
ica, and that lithographic and printing 
executives there are hoping that such 
equipment may soon be available 
from the U. S. They fear that U. S. 
equipment manufacturers will be so 
busy filling the backlog of domestic 
orders when manufacture is resumed, 
that there will be only a small volume 
British 
companies are taking orders for de- 


for Latin-American export. 


livery within six months or a year, 
Mr. Lara asserted. 

Lithography in South America is 
expanding rapidly, Mr. Lara said. The 
paper shortage is affecting operations 
there just as it is in this country, as 
most of the paper used there is im- 
ported from the U, S. at present. 

One reason for the expansion of all 
graphic arts activity in the countries 
to the south is the stepped up educa- 
tional programs put into effect by some 
countries during the last 10 years. 





W. W. Sherwood, Chicago, Dies 

Waldo W. Sherwood, former vice 
president of Sherwood Lithograph 
Co.. Chicago, died Dec. 4 in his Chi- 
cago home, at the age of 87 years. 
For many years he had been active in 
the sales department, but retired from 
the company twelve years ago. He 
B. Sherwood, 


who in 1876 founded the company 


was a brother of A. 
which claims to have originated the 
offset printing process. 
. 

Rice, IPI, Dies 

Robert L. Rice. former manager of 
the New York branch of International 
Printing Ink. died recently at Mon- 
treal. Canada. following an illness of 
five vears. Mr. Rice joined the old 
Philip Ruxton ink firm in 1922, and 
stayed with IPI when the latter pur- 
He be- 


came New York manager in 1934 and 


chased the Ruxton company. 


held that position until forced by ill- 
ness to retire in 1942. 
. 
Promotes Greeting Cards 
A campaign consisting of full page 


advertisements in national magazines 


to promote greeting cards under the 





theme of friendliness has been 
launched by Gartner & Bender, Inc.. 
Chicago greeting card publishers and 


lithographers. through Reiss Adver- 


tising. New York. The first of the 
series, shown above, was placed in the 


Christmas issue of Liberty. 
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Tell ‘em ... and sell ‘em. 














If all the printing buyers knew what we know 
and you know about this excellent stock, most 
of your jobs would be on Adena Halftone Offset 
because specified by customer! 


ond 


OFFSE 


Takes’ modern type faces and sharply-etched 
engravings the way Paul Revere “took” the 
countryside in 1775. 


Midway between enamel and 
regular offset, it goes all the way 
Save money by shipping via for results! Dull or gloss. 

Miami Valley Shippers’ Assn. 





Makers of Quality Offset, Lithograph and Book Papers 
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THE CHILLICOTHE PAPER CO. Chillicothe, Ohio 
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Porter Describes Origin of the Offset Press 


ARRY PORTER, Harris-Seybold- 
Potter Co.. 
into the history of offset lithography 


Cleveland, delved 
as well as its postwar possibilities in 
a talk December 14 before the New- 
ark (N. J.) Club of Printing House 
Craftsmen, at the Cadillac Restaurant. 

Mr. Porter explained how Newark 
was practically “in the cradle of off- 
set.” and continued, “It was 40 years 
ago—-1904 or 1905, in Nutley, N. J., 
that Ira W. Rubel developed an off- 
set press for printing on paper. At 
almost exactly the same time. the 
Harris brothers. A. F. 
who were building rotary letterpress 


and Charles. 


equipment at Niles. Ohio, began the 
development of their first offset press. 
Not all of the facts that have to do 
with how the original ideas for offset 
lithography were conceived, are fully 


clear. We know only, that 800 miles 
apart and entirely separately, Ira 
Rubel and the Harris brothers each 


found, apparently by accident, that a 
clear, sharp impression could be made 
on paper by offset. In each case the 
feeder failed to trip the press and in 
feeding, a sheet of paper did not get 
to the guides. An impression was 
made on the tympan covering the im- 
pression cylinder and then on subse- 
quent printing, an impression was 
made on the back of the sheet. 

“When this sheet. so accidently 
printed by offset, was examined, both 
Rubel and A. F. Harris were definite- 
ly impressed with its excellent qual- 
ities. The result was sharper, clearer 
broken 


known to each other. Rubel and Har- 


and had no lines. So. un- 
ris began experimenting with presses 
which would give similar results. 

Rubel 


came the Potter offset press. It was 


“Eventually the press be- 
first built by the Potter Company in 
Plainfield. N. J.. as the Rubel. The 
offset first intro- 
duced to the trade in 1906, and in 


many instances, Harris presses were 


Harris press was 


shipped to lithographers in the same 
cities where other lithographers had 
obtained, or were to obtain. the early 
Rubel machines. There were no proc- 


ess patents for protection. hecause 
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this type of reproduction had been 
made for many years prior to this 
time on metal. It was in 1927 that the 
Potter 


Derby, Conn., was consolidated with 


Company, then located in 
the Harris Automatic Press Company 
and the Seybold Machine Company of 
Dayton, to form the Harris Seybold 
Potter Company. 

“In some respects, it is diflicult to 
understand why offsetting on pa- 
per was not introduced to the Graphic 
Arts earlier. because this principle 
was used for many years previous to 
1905 and 1906 for lithographing on 
metal. It fact that 


Senefelder foresaw nearly every im- 


seems to be a 


provement in the art, but, although 
he apparently understood the possi- 
bility of offset lithography, he did 
not put its advantages to practical 
use. There is an early British patent, 
dated 1796 for a Rotary Offset Press 
for lithographing on cloth; other 
British patents date back as far as 
1853 and there are several in the 
1880's.” 

Mr. Porter then repeated his pre- 
diction, made last year, that the post- 
war volume of lithography would 
reach 500 million dollars per year, 
compared with an estimated 250 to 
300 million in 1940. In the 15 years 
from 1914 to 1929 lithographic vol- 
ume increased 210 per cent, and in 
the following 10 years increased an- 
other 27 per cent. In addition to these 
increases was the volume accounted 
for by greeting cards, books and 
music, he said. Twenty years ago. 
Mr. Porter said, there were four or 
five hundred lithograph plants in the 
U.S. and now there are some 2500 
five times as many. “Offset has grown 
up.” he declared, “and it will be used 
in postwar years in ever-increasing 
volume. and in many new applica- 
tions. many of which have been de- 
veloped during the war.” 

. 
To Revive Poster Show 

Outdoor Advertising Co.. Chicago, 
is planning a revival of its annual na- 
tional outdoor advertising competition 
1945. 


for late in according to an 


nouncement by Clark Hammond, di- 
rector of advertising and promotion. 
Originated in 1930 this event has long 
been recognized as the nation’s most 
important poster show. War condi- 
tions forced its temporary abandon- 
1943 and 1944, but condi- 
tions now appear to favor renewal of 
the affair next fall, Mr. Hammond 


ment in 


said. Details of plans now being de- 
veloped will be announced to adver- 
tising men and lithographers in due 
time, he stated. 

. 


Ideal Honors 20-Year Men 
Three employees of Ideal Roller & 
Manufacturing Co.’s Chicago plant 
have been presented with watches to 
commemorate 20 years of service, 
while at the Long Island City, N. Y., 
plant two other employees were simi- 
larly honored. These five new presen- 
tations bring the total of such watches 
to 25. At Chicago the men honored 
were Jack Gutjahr, Gus Rieger and Ed 
Key. The two Long Island City em- 
ployees receiving watches were Paul 
Stocker and Peter Dwyer. 
Presentation at Chicago was made 
at the annual employees’ Christmas 
party held at the Hotel 
Dec, 22. E. B. Davis. vice president, 


presided. 


Graemere, 
Norman Rowe. general 
manager of the Eastern Division, pre- 
sided at the annual New York Christ- 
mas party at which the presentations 
were made. 


GAVC to Continue 

The work of the Graphic Arts Vic- 
tory Committee will continue “until 
the last shot is fired,” and then will 
bow out with the presentation to the 
industry of recommendations for the 
postwar reconversion, according to 
decisions made at a meeting of the 
board of directors, December 14. Ina 
report of the GAVC plans, made by 
Harry A. Porter, Harris-Seybold-Pot- 
ter Co., GAVC treasurer, the work of 
the group since its organization two 
years ago was reviewed, and the need 
for the continuation of the various 
projects was detailed, As in the past 
months, officers will continue to serve 
without pay. Henry Hoke continues 


as managing director. 
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, | NHAT voice from the darkroom throws they have wide latitude in development. 


a lot of light on why Ansco Reprolith . ; : 
. ; they have effective anti-halation coat- 
Films get first call in many shops. ; 

ing. 
And when the camera operator says Ansco 


Reprolith Films are hard to beat, this is crisp halftone dot quality. 


what he means: * “2.6 


they lie flat after drying. . 
For your next job, try the film that’s easy 


the backing leaves no after-stain and to handle—hard to beat. Ansco, Bing- 
disappears quickly in processing. ' hamton, New York. A Divi- 
they have high contrast and resolving iN « Bee sion of General Aniline & Film 
power. \ Corporation. 


Ansco 


FORMERLY AGFA ANSCO 


REPROLITH FILMS 


Easy to handle - - hard to beat 
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Geo. Schmitt & Co. Celebrate 70th Anniversary 


EO. SCHMITT & CO., Brooklyn, 


N. Y., lithographing firm, cele- 


brated the 70th anniversary of their 


founding at a luncheon December 22. 
and the high spot of the occasion was 
the presentation of a watch to 
Charles F, Lenz, a cutter who has been 
in the company’s employ for 50 years. 
Four other employees _ received 
watches marking their 25th anniver- 
sary with the company. They are 
Henry J. Staub, office 


George R. Weigel. foreman of finish- 


manager: 


ing department; Henry Busch, litho 
artist, and Charles Kopp, embosser. 
These men bring to 10 the total 
number of employees with Geo. 
Schmitt & Co. who have been with the 
firm for 25 years or more. Mr. Lenz. 
the 50-year man, pointed out that he 
had served his apprenticeship with 
Geo. Schmitt & Co. and had 


worked anywhere else. 


never 


In addition to receiving the watch 
from the firm, Mr. Lenz was presented 
with a gold belt buckle by the em- 
ployees. who also presented a gift to 
William H. Gunther, senior partner 
of the firm, in appreciation of his 29 
vears of successful management of 
the business. 

John Blackburn, president of Amal- 
gamated Lithographers of America, 
Local No. 1, congratulated the firm 
and its employees on their long record 
in lithography and discussed present 
and postwar problems confronting the 
industry. 

Geo. Schmitt & Co. ranks among 
the oldest lithographic firms in the 
New York area. 


1874 as a partnership by George 


It was founded in 


Schmitt and David Schmidt, two prac- 
tical lithographers. George Schmitt 
was a transferer and David Schmidt 
a pressman. In its beginning the 
plant consisted of one hand press in 
a small loft in downtown New York. 
In its early days the firm specialized 
in lithographing cigar labels. It pros- 
pered under its working management 
and built its own plant in Brooklyn 
in 1890. It expanded in this location 


and before the days of offset had 
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thirteen flat-bed presses plus complete 
engraving. transfer, cutting and em- 
bossing equipment. 

In 1915 William H. Gunther bought 
out Mr. Schmidt’s partnership and 
became general manager of the firm. 

Under Mr. Gunther's management 
the plant was modernized into a com- 
plete multi-color offset plant includ- 
ing litho art department, deep etch 
plate making. and single and two- 
color offset presses. The cigar label 
business. which played an important 
part in the beginning of the business. 
Mr. Gunther be- 


came sole owner of the business in 


was discontinued. 


1920 and continues to actively man- 
age it. The firm now does a general 
multi-color business and has gained 


particular distinction in cosmetic 


packaging and labeling. The plant is 
firm’s 


housed entirely in the own 


building at 253 Maujer Street, Brook- 


lyn. 
. 


Spaulding-Moss Appoints Collins 


Robert H. Collins, 
salesman of nine 
years experience, with 
Spaulding-Moss Com- 
pany, Boston, lithog- 
raphers, was recently 
promoted to Sales 
Manager. Mr. Collins 
will be in charge of 
all selling functions 
of the company, in- 
cluding lithography, 
Ozalid white print 
machines and mate- 
rials, sensitized blue- 
print papers, blueprint, 





photostat and al- 
lied services, drafting room furniture, draw- 
ing and artist supplies. 


St. Louis Club Hears Mack 
Norman A. Mack, technical director 
of Roberts & Porter, Inc.. and a con- 
Mopern LITHOGRAPHY, 
was the featured speaker at the De- 


tributor to 


cember 7 meeting of the St. Louis 
Litho Club at the DeSota Hotel. Mr. 
Mack discussed the importance of 
humidity control in lithographic 
platemaking. John M. (Jack) Wolff, 
Wolff Printing Co., president of the 
Associated Printers and Lithographers 
of St. Louis: Jack Welch, president 


of the local Craftsmen’s Club, and 
Rex Howard, Peoria Blue and Photo 
Print Co., Peoria, Ill., vice president 
of the National Association of Photo- 
Lithographers. also were called on to 
make brief talks. About 160 attended. 

Oliver Schuerman, Con P. Curran 
Co., Litho Club president. opened the 
meeting, and then turned it over to 
Fred Winsor, secretary of the local 
association, who was toastmaster. 
Business of the evening included the 
installation of officers who were elect- 


Besides Mr. 


Schuerman. they include Roy Wil- 


ed at the last meeting. 


liamson. president of Local No. 5, 
Amalgamated Lithographers of 
America. vice president; Val Ver- 
hance, American Can Co., secretary ; 
and Emanuel Redler, Con P. Curran 
Co.. treasurer. Al Renda, Ross-Gould 
Co., is the retiring president of the 
club. 

Mr. Mack is tentatively scheduled 
to address the St. Louis Craftsmen’s 
Club during March. 


N. Y. Club to Hear Patterson 
Robert Patterson of the graphic 
arts division of Ansco, is to be the 
speaker at the January 24 meeting of 
the Litho Club of New York. A fea- 
ture of his talk will be the actual de- 
veloping of an Ansco color transpar- 
ency, and the speaker will also dis- 
cuss the basic color principles. Busi- 
ness of the evening includes the elec- 
tion of officers and directors. Walton 
Tooker Litho, 
nated for the office of president. The 


Sullivan. was nomi- 
meeting will be held at 6:30 p.m. at 
the Building Trades Club. 

At the club’s Christmas party De- 
cember 13, 210 members and guests 
packed the Building Trades Club din- 
ing room for the annual dinner. The 
festivities included exchanges of gifts 
and a floor show. Mr. Sullivan, Wil- 
liam Carey, Sweeney Litho, and Phil 
(uartararo. Kindred MacLean & Co., 
comprised the committee in charge. 


Litho Man Heads Art Directors 
R. W. Schmidt Litho- 

graph Co., was recently elected presi- 

dent of the Art Directors Club of Los 


Angeles. 


Williams, 
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ALA Reviews Court Cases 
“Required Reading Conetrmoag Li- 
thography and Lithograpnic Work- 






ers” is the title of a booklet just 






issued by the Amalgamated Lithog- 






raphers of America, which summa- 






rizes court decisions relating to the 






ALA as bargaining agent for litho- 






| graphic workers. Cases cited involved 






the Court Square Press, Boston; W. 






H. Kistler Stationery Co., Denver; 
Ross-Gould Co.. St. Louis; Con P. 


Curran Printing Co., St. Louis; and 










Midwest Printing Co., Minneapolis. 
£ Pp 






In conclusion the booklet states: “All 









lithographic workers belong _ to- 





















buy ; ‘ i : P 

ind of paper sity of Rising Paper gether in a single, separate, industrial 
ualit) i ee ° 

the ¢ bargaining unit. 














When yor — ot have depe »d print ng e 
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units, has repeatedly held. without 


Ask 5 | exception. that all lithographic work- 






ers are entitled to bargain collectively 






on an industrial basis through the 






| Amalgamated Lithographers of Am- 





° 9 
erica. 













Kids’ Card Collecting Clicks 


? ier t 4 couple of hs ago i 
What 5 good advertising or US was pe ‘ “eed a 


Glass” that a growing fad 









among youngsters was the col- 


is good advertising for you, too! | inn. ss 


the purpose of accumulating a 





large variety of the illustrations 









The advertisement above is one of a series on the same theme which appear on the backs of 
Rising is running throughout 1945. the cards. The collectors refer 

in it we frankly rest our reputation with the public on our to them as “Trading Cards.” 
reputation with you who know quality paper. We believe we're This fad, at least in certain 
thereby building the kind of customer confidence that will prove parts of the country, is reaching 
the soundest sort of sales approach for the entire printing trade. large proportions and it seems 






‘ s A a that s > playing cz ithog- 
The list of consumer magazines carrying this advertising rat some playing card litho, 





rapher might find. or perhaps 





includes: 





unbeknownst to us already has 


U. S. NEWS ° BUSINESS WEEK . SALES MANAGEMENT found, a ready market for small 
ADVERTISING & SELLING + PURCHASING ~~ PRINTER'S INK collector's packets of ten or a 








dozen cards from that many 






different decks, which might 






sell at candy stores for a nickel 






or so. Might be a way to dis- 





pose of imperfect cards or of 


e °® : 
surpluses of designs which did 
1si cipe not sell to the general public. 


(Consult your local lawyer for 





angles on the playing card tax.) 
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Greenlee Co. to Expand 

The Greenlee Co., Chicago litho 
concern, which moved recently to a 
new location at 2225 N. Lakewood 
Ave.. is making plans for an addition 
to the new plant as soon as priorities 
can be arranged. Meanwhile an ex- 
tensive remodelling program is under 
way on the new one-story structure. 
which to date, has included moderni- 
zation of office quarters, installation 
of fluorescent lights, a compressed air 
system. an elevator and a fireproof 
storage of 


vault for government 


charts. Slated for future inclusion is 
a complete air conditioning system 
and additional machinery. 

The building to be constructed will 
be 50 x 100 ft. in size. George A. 
Greenlee. company president, stated. 
and located on vacani land adjacent 
to the present structure which was in- 
cluded in the purchase. Five offset 
presses are now operated and a sixth 
is being sought. along with more 
bindery equipment and other me- 
chanical facilities. 

Since its organization some ten 
years ago, expanding business has 
forced the Greenlee Company to move 
several times. resulting in the decision 
to acquire its own building so that it 
could be adapted to needs of the busi- 


ness. Mr. Greenlee said. 


Purchases Zion, III., Business 

Lithographing and printing equip- 
ment and operations of the Office 
Supply and Printing Division of Zion 
Industries. Inc.. Zion. II].. were in- 
cluded in the purchase of the latter 
parent firm December 30 by Bugess, 
Anderson & Tate. of the same city. 
An announcement by Zion Industries 
indicated that the new owner would 
continue to operate the printing divi- 
sion as pefore. 

e 

Falconer Heads Kodak Store 

William H. 


representative for 


technical 
Kodak 


Co. with headquarters in New York, 


Falconer. 


Eastman 


has been appointed manager of the 
Eastman Kodak Store. 235 West 23rd 
St.. New York. effective January 2. 
The store specializes in photographic 
supplies for lithographers and other 


graphic arts users, as well as for the 
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Mr. 
active in the affairs of the Litho Club 
of New York. has been with the East- 


man company for 10 years, and re- 


retail trade. Falconer, who is 


cently his work as technical represen- 
tative has taken him all over the na- 
tion in connection with his company’s 
war contracts. 
es 

Eastern Re-elects Kindred 

George C. Kindred, Kindred. Mac- 
Lean & Co., Long Island City. N. Y., 
was re-elected president of the East- 
ern Lithographers Association at that 
groups annual meeting held Decem- 
ber 19. 


James L. 


Other officers re-elected were 
Murphy, Consolidated 
Lithographing Corp., Brooklyn, vice- 
president: and George Schlegel. 
Schlegel Lithographing Corp... New 
York. Walter Soderstrom 


continues as executive secretary and 


treasurer: 


Daniel Arvan as counsel. Other busi- 
ness included the adoption of the 
years budget, and the ratification of 
a labor contract which is reported 


elsewhere in this issue. 


Litho Labels in First Flight 


Hal W. Johnston, vice president and director 
of sales of Stecher-Traung Lithograph Corp., 
Rochester, N_ Y., gives American Airlines 
Capt. R. J. Bertele a carton of lithographed 
labels which helped make up the cargo of 
the first freight-carrying airliner to take 
wing. The labels were shipped from Rochester 
to Minneapolis. The Airfreight service was 
opened to serve 42 cities, and each plane can 
carry several tons of goods. (Photo courtesy 
Food Field Reporter. ) 


Cooper to Chicago For Hoe 

Arthur Dressel, vice president and 
general sales manager of R. Hoe & 
Co., Inc., New York, has announced 
that, effective January 1. Walter C. 
Cooper became manager of middle 
western states with offices in the Chi- 
cago Daily News Building, Chicago. 
Mr. Cooper succeeds C. W. Ginsberg. 
who has been middle western sales 
manager for the Hoe organization for 
the past eight years. Mr. Ginsberg 
who has been with Hoe in various ca- 
pacities in engineering and sales for 
23 years has resigned to accept an 
executive engineering position with 
the Triangle Publications of Phila- 
del phia. 

Mr. Cooper joined the company in 
1918 serving in various capacities in 
the manufacturing, press erecting and 
service divisions. He completed his 
engineering training at Pratt Insti- 
tute and Brooklyn Polytech. In 1932 
he was appointed manager of Hoe’s 
southern territory. 

In making this announcement Mr. 
Dressel stated that the middle western 
territory will be expanded to include 
a greater area consisting of 16 states 
and extending from North Dakota. 
Minnesota. Wisconsin and Michigan 
as far south as Texas, Louisiana and 
Mississippi. The increased territory 
will also include the Canadian prov- 


inces of Manitoba and Ontario. 
° 


Detroit Firm Overpays 

Calvert Lithographing Co.. Detroit. 
was one of several companies which 
allegedly overpaid employees accord- 
ing to a recent recommendation made 
hy the Regional War Labor Board to 
the Collector of Internal Revenue. 
Overpayments were reported to total 
$2.500. and this amount was to be 
disallowed as operating expense in 
the company’s income tax computa- 
tions. 

. 

Milwaukee Club Holds Party 

The Milwaukee Litho Club held its 
Christmas party December 19 at the 
Viennese Gardens. with a Christmas 
dinner and a brief business meeting. 
A. Scheidler. Hel- 


muth Printing Ink Corp., reports a 


Chester Charles 


growing interest in the club. 
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CAN YOU FIND THE SUN 


a thie Felli? 


DAY OR NIGHT throughout the year the “sun” shines here... 
at the snap of a switch! 

It's the convenient. dependable. economical light of the 
carbon arc lamps. 

But it’s the “National” White Flame Carbons in the lamps 
that assure you of getting the brilliant, uniform radiation of 
daylight quality, for copying and for other light processes in 
your lithographing plant. 

These “National” carbons are just as efficient today as be- 
fore the war, for either color or black-and-white reproduction. 
This means that you can make every shot count, with valuable 
savings in materials and man-hours. 

To help you get the most from your White Flame Carbons. 
we suggest that you clean your lamp reflectors and carbon hold- 
ers regularly. The full benefits of the snow-white light from 
your arcs can then be realized. 


Ihe word “National” is a registered trade-mark of 
National Carbon Company, Inc. 


KEEP YOUR EYE ON THE INFANTRY... 


THE DOUGHBOY DOES IT! 


NATIONAL CARBON COMPANY, INC. 


Unit of Union Carbide and Carbon Corporation 
General Offices: 30 East 42nd Street, New York 17, N. Y. 
Division Sales Offices: Atlanta, Chicago, Dallas, [ff Kansas City, New York, Pittsburgh, San Francisco 


MANUFACTURED ONLY BY 


MARTIN DRISCOLL & CO. 


GREAT WESTERN PRINTING INK CO PORTLAND, 


oe BacheR, 


¥ 


* CHICAGO, ILL. 


BRANCH FACTORY, MILWAUKEE, WIS. 
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Detroit Group Elects Povenz 
Paul Povenz. Calvert Lithograph- 
ing Co.. was elected president of the 
Employing Lithographers Association 
of Detroit, when that group met De- 
cember 27 at the Olde Wayne Club. 
William J. 
Lithograph Co.. was elected vice pres- 
David 
Printing Co.. secretary. 


Splittstoesser, Process 


ident. and Safran. Safran 
Mr. Povenz will represent the Li- 


thographers Division on the new 
board of directors of the new Graphic 
Arts Industry of Michigan, Inc., for- 
merly Typothetae Franklin Associa- 
tion of Detroit. 

Business of the meeting included 
the appointment of a wage committee 
for study of wage variances. and the 
organization is examining the prob- 
lem of returning veterans and the 
prospect of interesting them in the 
Mr. Safran 


reports that the new association “ex- 


lithographing industry. 


pects to have a very energetic and 
solid organization.” 
+. 
Howard, Paper Executive, Dies 
H. Maxwell 


the Howard paper interests and other 


Howard who headed 


paper concerns in Ohio, and who was 
widely known as the owner of famous 
race horses. died in a Miami Beach 
hospital December 31. Mr. Howard's 
first paper mill was the Aetna Paper 


= 


(o.. organized in 1897. Twelve vears 


Detroit Firm Marks 30th Year 

A two-color 12-page brochure has 
just been distributed by the Motschal] 
Co.. Detroit lithographers and print- 
ers, in observance of the firm’s 30th 
vear in business. The company. which 
now occupies its own four-story 
building at 2941 East Warren Ave.. 


was founded in 1914 as a one-room 


later the Howard Paper Co., Urbana, 
was organized, followed by the Max- 
well Paper Co., Franklin. in 1927. In 
1932 he formed the Dayton Envelope 
Co. He also headed the Howard Allied 
Paper Mills of Urbana. 

Mr. Howard skyrocketed into fame 
1938 his 


horse Stagehand won one famous race 


in the turf world when in 


after another to pile up a year's earn- 
ings of $189,710, the largest amount 
earned by any horse that year. Stage- 
hand’s career was ended the follow- 
ing year with an injury. Mr. Howard 
also had a number of other well 
known horses in his stables. 


Mr. Howard is 


daughter, two sisters. and two broth- 


survived by a 


ers. the latter being Lucius S. and 
Ward Howard, both of Urbana. Ohio. 
e 
Young Lithogs Name Voice 
Sidney Voice. Consolidated Litho- 
graphing Corp., was nominated for 
president of the Young Lithographers 


of New York. and 


scheduled to be elected at that group’s 


Association was 


meeting January 10 at the Building 
Trades Club. He succeeds William 


Winship. Brett Lithographing Co.. 
who with other officers had served 
since all offices were frozen at the 


beginning of the war. Fred Hashagen. 
National Process Co.. was named vice 
president to succeed Mr. Voice; Ern- 


est Radon. Brett. was named secretary 


shop. Today the company operates a 


complete composing room and a 
dozen automatic typographic presses. 
and a complete platemaking depart- 
ment and a number of offset presses 
17x 22” to 


38 x 50”. Sample material produced 


ranging in size from 
hy Motschall and pictured in the 


brochure indicates a general line of 


succeeding Mr, Hashagen; and H. 

Monroe Selling, Zeese-Wilkinson Co., 

was re-named treasurer. 
Nominations for the board of gov- 


ernors included Jacques J. Tisne. 
Schlegel Litho; George C. Cramer, 
sinclair & Valentine Co.; Robert 


Heywood, Jr.. R. R. Heywood Co.; 
George J. Rufenacht, Schlegel; and 
Alfred E. Rossotti, Rossotti Litho. 
Two motion pictures were to be 
shown at the January meeting. “The 
Aftermath of War Production.” deal- 
ing with reconversion, and the film of 
the Miehle Printing Press & Mfg. Co., 
showing that company’s new two- 


color offset press in action. 
. 


Cincinnati Group Re-elects 

A. H. Pugh, A. H. Pugh Printing 
Co.. was re-elected president of the 
Franklin Typothetae of Cincinnati at 
that organization’s annual meeting 
December 11, and other officers and 
directors were also re-elected, They 
are: vice president, William A. Klee- 
-attel, Feicke Printing Co.; treasurer, 
R. W. Bohnett, Bohnett Co. ; 
Elmer W. Miller. of the company by 
the same name; William H. Nau, 
Seyler-Nau Co.; Oliver W. Perin, 
Gibson & Perin and Wilbert 
Rosenthal, S. Rosenthal & Co. E. P. 
Rockwell continues as managing di- 


directors, 


Co.: 


rector. 


commercial work with a great deal of 
it coming from automotive firms. 
Present officers and executives are: 
John M. Motschall. president; An- 
thony R. Motschal!. vice president; 
Lydia H. Motschall, treasurer; Wil- 
bur Severance, secretary: Thomas J. 
Moran, sales manager, and Marie C. 


Motschall. production manager. 


The scenes below are of the stripping, platemaking and pressroom of the Motschall Company. 
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BLACK THAT’S BLACK 
Wilts WEARS Wilts 


Graph-O-Lith developer gives you negatives with both 





these characteristics. Never any loss of tone or detail. 


UNE Of pats ront 


MtGavuns oF exrneme CONT? i Always clear dot formation, because Graph-O-Lith halts 





development in the low densities. Does its job 


in hard water and won't blister your negatives. 


MADE in US 4 


USE witH C auTior 


ME BOTTLE WITHIN THE CA 





COntams caustic 5°° 
GRAPH-O-LITH DEVELOPER FOR LINE AND HALFTONE NEGA- 


TIVES ON PROCESS FILM, STRIPPING FILM AND PAPER. 
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help your country — 


BUY WAR BONDS. 
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Into every can of Sinclair & Carroll ink goes the knowledge, experience and 
skill we have developed during many years of research and manufacture of 
lithographic inks. That's why Sinclair & Carroll has come to be known among 
lithographers as “a dependable source of supply 


SINCLAIR & CARROLL CO., Inc. 
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Guild Hears News Executive 
Capt. William Haskell. assistant to 
the president of the New York Herald- 
Tribune, was the principal speaker at 
the January 10 meeting of the Print- 
ers’ Supply Salesmen’s Guild of New 
York, at the McGraw-Hill Building 
Capt. Haskell’s subject 


covered over-optimism and censor- 


Auditorium. 


ship of news from the fighting fronts. 
Another speaker. introduced as Sir 
Owen Smith-Stratford. MP. president 
of the Printing Solicitors of Great 
Britain. after carrying his part in 
character for a short time, turned out 
to be a humorist, as did also one of 
the waiters whose conduct focused 
everyone's attention on what devel- 
oped into a magician act. 

Norman Rowe, Ideal Roller & Mfg. 
Co., Guild president. announced that 
a permanent office of the organization 
had been established in Room 1505 of 
the McGraw-Hill Building. 330 West 
42 St.. New York 18. and that John 
Butler had been engaged as business 
manager. All mail. billing. reserva- 
tions and other Guild business will be 
handled there. The telephone number 


is Medallion 3-5540. 


Printing Week Begins Jan. 15 
International Printing Week. to be 
observed throughout the U. S. and 
Canada, is January 15 to 20, spon- 
sored by the International Association 
Craftsmen, and 


of Printing House 


Offset in the Middle East 


Above (left) is a scene in the plant of the 
lithographic firm of E. Lewin-Epstein, Ltd., 
Tel Aviv, Palestine, and at the right is another 
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Clubs. 
The same week has also been desig- 
nated as the 17th Annual Printing 
Education Week sponsored by the 
National Graphic Arts Education As- 


nearly 70 local Craftsmen’s 


sociation. Benjamin Franklin’s birth- 

day anniversary. which is observed by 

many printing groups, is January 17. 
+ 


Son Returns After 156 Missions 


Captain George E. 
Schultz, son of Mr. 
and Mrs. Joseph 
Schultz, of the Great 
Lakes Litho Co. and 
the International Press 
Cleaner and Mfg. Co., 
Cleveland, was home 
over the holidays fol- 
lowing 13 months in 
the South Pacific. He 
is a fighter pilot with 
156 combat missions, 
and has been awarded the Air Medal with 
Oak Leaf Clusters. Capt. Schultz joined the 
Army Air Forces in December 1941 as an 
aviation cadet. He has now reported to 
Miami Beach for reassignment, Mr. Schultz 
reports. 





. 

Craftsmen to Auction Books 
The Club of Printing House Crafts- 

Newark 


February 8 meeting an auction sale of 


men of will conduct at its 


hooks about printing. The meeting 
will be designated “Book Nite.” The 


sisters and sweethearts” of 


“wives. 


the members have been invited to 


attend the meeting. 


At this meeting Harry L. Gage. 
vice-president, Mergenthaler Lino- 


type Company, will deliver an ad- 
dress entitled “Gold Under Covers.” 


A representative of the Free Library 








of Newark will deliver an address 
entitled “How The Newark Public 
Library Can Help The Printing In- 
dustry.” 

The meeting will be held at the 
Hotel Riviera in Newark, The dinner 
will be served at 6:30 P.M. 

Mr. Paul Bennett of the Mergen- 
thaler Linotype Company will act as 
auctioneer and will be assisted by the 
following Craftsmen who have con- 
sented to act as guest auctioneers: 
Camelle De Vez. New York; Harvey 
Glover. New York; Hatton, 
New York: Russell Hogan, New 
York: Lt. H. Randolph Karsch, New 
York: Philip McAteer, Boston; 
Michael Stevens. New York, and 
Howard King. York. Pa. All the 


hooks for the auction have been do- 


James 


nated by craftsmen and the friends of 


the craftsmen from all over the 
United States and Canada. They com- 
prise a wide range of titles and cover 


every branch of the printing industry. 
a 


Midstates Plans No Change 
Midstates Gummed Paper Co., Chi- 
cago. which was recently purchased 
by Minnesota Mining & Mfg. Co., St. 
Paul. Minn., is to continue operations 
in Chicago as a wholly independent 
subsidiary of the St. Paul concern, ac- 
cording to a statement from a Mid- 
states company executive. There will 
he no change in policies, personnel or 


management. he said. 





part of the plant devoted to tin printing and 
lacquering. The company, which does lithog- 
raphy on both paper and tin, was founded in 
1930. The machinery is of British and German 
make, inks and other supplies are imported 





from those two countries and the U. S., and 
paper is imported from Germany and Scan- 
dinavian countries. The company has recently 
enlarged its plant and these are the first 
photcgraphs of the new arrangement. 
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FOR SHIPMENTS REQUIRING 





WATERPROOF LABELS 


Suggest 
SOLSEAL 





GUMMED LABEL 


PAPER 


@ For labeling overseas pack- 
ages... for labeling any ship- 
ments on which labels are 
required .. . suggest SOLSEAL 
Water-Resistant Label paper. 

Made of 60 Ib. Kraft, 
SOLSEAL is not only water- 
resistant, but will withstand 
the effects of heavy humidity 

. even actual immersion in 
water, as well as temperature 
extremes. It adheres firmly to 
fiberboard containers, to glass, 
and to some metals. Ask your 
merchant for samples and com- 
plete details about the printing 
quality of McLaurin- Jones 
Solseal Label Paper. 


McLAURIN-JONES CO. 


EER MacLAURIN ST., BROOKFIELD, MASS 
Offices: New York Chicago 





Vlouw Abvacable 


OLD TAVERN PLATINUM 


(Metallic Coated Papers) 


WAREPLATINUM 


(Pyroxylin Coated Papers) 


in label and box covering weights. 
Ask your McLaurin-Jones mer- 
chant for test samples. 


los Angeles 
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SOME 


HANCO 


PRODUCTS 


DEEP-ETCH DEVELOPING INE 

ALBUMEN DEVELOPING INK 

BLACK OPAQUE (BEECHEM’S) 

DEEP-ETCH LACQUER 

PLASAVER—for bringing back weak images 
and often salvaging plates which are con- 
sidered “blind.” 

IMHOLD—a slow drying lacquer which in- 
creases plate life. 

PRESERVED GUM SOLUTION — non-souring 
and ready-to-use. 

WETTING AGENT—used in etches, developers, 
gum solutions and in the fountain to “wet 
plate with less water. 

DAMPENER WASH—a< neutral cleaning agent 
for dampeners. 

HANCOLITE—for removing gum streaks and 
dried ink on plates and glaze from blankets 
and rollers. 

BLANKET WASH—for hardening tacky blankets 
to aid in running enamel and linty stocks. 
O-33 and 33 INK CONDITIONERS—marvelous, 
non-greasing reducers for Offset and Letter- 

press inks. 

FOUNTAIN SOLUTION—ac proven and tested 
fountain concentrate. 

SUPRA FOUNTAIN SOLUTION—an excellent 
working solution containing no bichromate or 
chromic acid. 

PLATE ETCH — contains no bichromate or 
chromic acid so is absolutely safe to use as 
an etch and for gumming-up plate. 

BLANKLO — for removing indentations in 
blankets. 

HANCOHOLD—«a popular lacquer used over 
gum giving plate longer life. 

WATER-REPELLENT HAND CREAM—aids in 
the removal of ink from workers’ hands and 
helps prevent dermatitis. 

STRIPPING SOLUTION —a non-souring, very 
adhesive solution. 

DEEP ETCH SOLUTIONS 

SURFACE COATING SOLUTION—an inexpen- 
sive ready-mixed plate coating to replace 
eag albumen. 

SPRAY SOLUTION—a non-clogging and non- 
souring ready mixed solution adaptable to 
any gun. 

BINDING AND DRYING MEDIUM—ac remark- 
able product which when added to the ink, 
causes it to set and dry faster, aiding in work 
and turn jobs. 


roe A. E. HANDSCHY co. 


538 S. CLARK STREET, CHICAGO 5S, ILL. 


Manufacturer of Fine Letterpress and Offset 
Inks and Supplies 
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To Market Stainless Steel Plates 
The Coloron Corporation of Al- 
bany, N. Y., announces through Clem- 


ents Batcheller, its president, the for- 


mation of The Coloron Corp. (Can- 
ada), Ltd.. with headquarters in To- 
ronto. 

Operating licenses have been grant- 
ed the new company to produce under 
the Batcheller-Coloron Canadian pat- 
ents a wholly new line of metal print- 
ing plates involving the exclusive use 
of stainless steel. It is planned to 
produce and distribute the full line 
of Coloron-stainless plates from the 
large, 60” x 70” plates down through 
the smallest sizes, and fully proc- 
essed to be used in gravure, plano- 
graphic, intaglio and deep-etch print- 
ing. Coloron also proposes _ to 
manufacture its newly developed 
composite metal plate, comprising the 
use of both stainless steel and copper. 
a renewable plate which the manu- 
facturer says may be used an indefi- 
nite number of times. 

Plans are being rushed to get the 
new company into commercial pro- 
duction at the earliest date. 

The newly formed corporation will 
function as a subsidiary of The Stan- 
ley Manufacturing Co., Ltd., also of 
Toronto. Stanley is the largest man- 
ufacturer of metal-printed plates in 


the Dominion. 


Announce Dehumidifier 

A new dehumidifier known as 
Water-Sorber has been announced by 
the General Air Conditioning Com- 
pany of Oakley, Cincinnati 9, Ohio. 
and, according to the manufacturer. 
embodies features of design and oper- 
ation which enable it to draw more 
moisture from the air, per pound of 
chemical, than devices previously 
marketed for this service. A single 
unit will service from 800 to 1,000 
cubic feet. For a larger area. two. 
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QUNP MINT & BULLIES TONS 


three or more Water-Sorbers are used 
as required. 

This new dehumidifier, for which 
patent is pending, is designed for 
both home and industrial use. Addi- 
tional information is contained in a 
folder which is available from the 
company. 

* 
Makes Book Holder for Copying 

A compact, portable book holder 
for photographic copying has been 


developed recently which has applica- 





tions in lithography and other photo- 
graphic processes where it is neces- 
sary to reproduce pages of a book 
without removing them from the book. 
It was designed by D. C. Kennedy of 
the Accounting and Service Division 
of Detroit Edison Co. The holder 
(pictured above) can be suspended 
over the camera copy board by means 
of two strap irons. Its over-all dimen- 
sions are 2314 x 1914, x 714 inches. 
The important feature of the holder 
is its arrangement of three felt-cov- 
ered “platforms” which rest on ten 
sets of springs, giving each platform 
a “knee action” of its own. Each set 
of springs consists of two springs 


placed end to end in a vertical posi- 






tion and separated by washers. These 


spring sets are placed in all corners 
of the platforms with vertical steel 
rods running through them as guides 
and serving as fixtures for the plat- 
forms to ride on as well. The center 
platform is 2” wide and convex in 
shape to accommodate the spine of the 
opened book. thus preventing damage 
to the binding. The platforms on 
either side measure 854” in width and 
are rectangular. 

When an opened book is placed in 
the holder. each platform adjusts it- 
self according to the thickness of that 
portion of the open book between it 
and the plate glass window. The plate 
glass window is then closed and 
clamped into place, holding the book 
straight. flush with the window, and 
secure. 

Made almost entirely of wood, Ken- 
nedy’s book holder is put together 
with screws so that any side can be 
removed easily should internal ad- 
justments be necessary. 

While the book holder was custom 
built for use in conjunction with 
The Detroit Edison Company’s dark 
room camera, it also facilitates copy- 
ing with other types of cameras. 

e 
Ink Products Finding Acceptance 

The ink conditioners for lithogra- 
phy and printing. known respective- 
ly as 033 and 33, recently intro- 
duced by the Central Compounding 
Co.. Chicago, are finding acceptance 
in the industry, the manufacturer re- 
ports. The product is used to con- 
dition ink and it has the basic ac- 
tion of a highly amenable wetting 
agent. Benefits claimed for it in 
clude reduction of surface tension 
between ink and paper, relief of pick- 
ing of the stock, prevention of too 
rapid drying in process printing, 
control of excessive tackiness in off- 
set. and elimination of crystallization 


and gelation. 
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WHEN PRESSES POUND 
...A WELCOME SOUND 


The steady pounding of 
presses ... the high, then 
low “klunk” of turning cylinders making 
the undertone 


pressure-impression contacts . . . 
rumble of the continuous stream of clean, clear, 
good-looking impressions running smoothly 
off the presses . . . all this may be “noise” to 
some folks but it’s sweet music to a lithog- 


rapher’s ears. 


It means freedom from press trouble 
freedom from waste of paper and waste of 
time . . . freedom from delay in making de- 


livery of jobs on time as promised — and an 
important factor in obtaining this freedom 
from press-room trouble is the use of VULCAN 
Offset Press Blanket No. 60 — the blanket 
that’s rendering exceptionally trouble-free 
service for so many quality lithographic and 
printing plants. 


Vulcan Press Blankets have these advantages:- 
pliability, resilience, uniformity of thickness, 
smooth non-porous surface, lack of stretch, 
their imperviousness to oil, inks and dryers, 
their durability. 


We now have a moderate stock of these 


VULCAN Offset Blankets No. 60 available. 


butCAN 


PROOFING COMPANY 


FIRST AVENUE AND FIFTY-EIGHTH STREET 
BROOKLYN 20, NEW YORK 6& ‘1495 
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Every pressman knows that halftones attractive 
enough to show real profit and get repeat orders, 
require unfailing dots in the delicate shadows. When 
balky inks are used, these elusive dots fade as the 
run proceeds. (0-33 Ink Conditioner, by easing tension 
between ink and paper, helps keep halftone clean and 
open, vivid and uniform throughout the run. 


0-33 Ink Conditioner also assures good presswork 
in many other ways. It minimizes crystallization, and 
is a real aid in trapping process label ink in multi- 
color printing. “Mileage” is increased through natural 
increase of bulk weight. 0-33 Ink Conditioner also 
aids brilliance, cuts greasing, etc. 


Send for an 8 |b. trial as guaranteed below. If you 
are not satisfied, return unused balance at our 
expense. Write today for “To the Pressman,” our 
free, interesting booklet on ink and paper problems. 


POOOOOO OOOO SOO OOO OOOO OOO OOO OOOO OOOOOOO® 
100% Guarantee | 


8 LB. TRIAL ORDER If our Ink Conditioner does not 
satisfy you completely, return the unused portion at 
our expense. 


33” (letterpress) “0-33” (litho and multilith). 
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Strathmore Issues Booklet 

“The Outlook for Strathmore 
Papers,” a discussion of the paper 
supply situation in the form of a 
pocket size booklet, written by John 
D. Zink, president of the Strathmore 
Paper Co., West Springfield, Mass.. 
was recently distributed by the com- 
pany. The booklet concludes that res- 
toration of an adequate supply of 
paper of prewar qualities cannot be 
expected for at least several months 
after the end of the war in Europe; 
present inventories should be reduced 
to the lowest practical working mini- 
mum; and that purchases of wartime 
qualities of paper for projects re- 
quired in the immediate future should 
not be delayed with the expectation 
that postwar qualities will be avail- 
able quickly after the war's end. 
Copies of the booklet may be obtained 
from the company. 


Williford Heads Ansco 

E. A. Williford. who was sales man- 
ager of the carbon products division 
of National 


named vice president of General Ani- 


Carbon. Inc.. has been 


line & Film Corp., in charge of the 
Ansco division. He had been with 
National Carbon for 24 years and has 
been associated with photographic 
aspects of the business. Ansco em- 
ploys about 4,000 persons at its 
Binghamton, N. Y., plant. 


Bartels Offers Albumin Scales 

Gordon Bartels Co., Rockford, Ill. 
is now offering Bartels Egg Albumin 
Scales, especially prepared for photo- 
mechanical purposes. The company 
states that not all grades of egg albu- 
min are suitable for graphic arts re- 
production work because of the pres- 
ence of insoluble matter. The Bartels 
product is produced by a process of 
filtering before dehydrating. 

° 

Bryant Plans Postwar Line 

A new line of papers ready for 
production as soon as restrictions are 
lifted is planned by the Bryant Paper 
Co. Kalamazoo, Mich., according to 
distributed to its mer- 
chants during November. The bro- 
chure, titled, “Building a name with 


the Printer.” describes the company’s 


a_ brochure 
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advertising programs which utilizes 
magazines in the lithographic and 
printing fields. and features reprints 
and preprints of the current inser- 
tions appearing in these publications. 


More Aluminum to be Available 

“The new year should see growing 
amounts of aluminum going into 
semi-military and civilian uses. ac- 
cording to I. W. Wilson, vice presi- 
dent in charge of operations of the 
Aluminum Co. of America. The state- 
ment was contained in a_ year-end 
summary of the company’s operations 
in which many uses of aluminum in 
the war were mentioned. 

° 


Sorg Issues Tree Brochure 

“American Trees,” a 28-page litho- 
graphed brochure illustrating with 
double page photographic reproduc- 
tions the various varieties of trees 
found in the U. S., 


their 


as well as giving 
information on characteristics 
and uses, has just been issued by the 
Middletown. Ohio. 


It is one of a series of mailing pieces 


Sorg Paper Co.. 





that the company has published un 
der the general heading “Since 1852”. 
the date of the firm’s founding. The 
latter part of the brochure tells in 
pictures. the story of trees to paper. 


Re-elect MacKeever 

J. C. MackKeever, president of the 
Gerlach-Barklow Co.. Joliet. Ill. 
litho concern, was re-elected for his 
second term as president of the [lli- 


nois Manufacturers Association al 
the annual business meeting Dec. 12 
Arthur Goes, Sr.. president of Goe 
Lithographing Co., Chicago. was also 
re-elected to membership on the  as- 
ociation’s board of directors. 


Offer House Magazine Course 

A course of study in house maga- 
zine production, sponsored by the 
House Magazine Institute, is planned 
to be held at the National Arts Club, 
15 Gramercy Park, New York. K. C. 
Pratt. editor of Stet, ( hampion Paper 
& Fibre 


house magazine editors. will conduct 


Company's magazine for 


the classes. 


Two H-S-P Divisions Win Army-Navy E Awards 





Two divisions of the Harris-Seybold-Potter 


Co. received Army-Navy “E” awards during 
December. The Harris Division at Cleveland 
received its “E" on December 11, and the 
Seybold Division at Dayton on December 12. 
R. V. Mitchell, chairman of the board of the 
company, was master of ceremonies at both 
presentations. The flag was presented to both 
divisions by Commander C. O. Triebel, USN. 
A. S. Harris, company president, received the 
award for the Harris Division and N. O. Scour- 
field, manager of the Seybold Division, re- 
ceived the award for the Dayton plant. 


Among the war jobs which the company has 
accomplished was the development of two of 
its peacetime products into war machines. The 
Harris Division designed and built a special 
offset press for the reproduction of maps, a 
compact, light weight unit for use on trucks in 
the field. The Seybold Division developed a 
stitching machine that stitches wire through 
metal which is widely used in aircraft produc 
tion and repair bases. 

In the photo above (L. to R.) are Mr. 
Mitchell, Mr. Harris, Edward Waldeck, John 
Kickel, and Joseph O. Jones. 
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SERVICE PLUS QUALITY! | 





HAS MADE OUR PLANT THE WORLD’S LARGEST 


WE SPECIALIZE IN ZINC and 


SMALL PLATES ALUMINUM PLATES 
ALSO REGRAINING MULTILITH UNGRAINED -GRAINED-REGRAINED 






EVergreen 9 


4260 


F lcit hhographic Plate Givetjiniite Company 7 
' ah of America Inc ul 


‘ ° PF ies 
37-43 Box Street-Brooklyn.N_Y. | 





INSPECTION 


loday’s offset jobs have to stand inspection and and you can depend on its 100 per cent performance 
measure up to standards, whether you have three at all times. Send for a trial order and test it in 
weeks or twenty-four hours to turn them out. And your own pressroom, 

in this fact lies one of the secrets for the success of 
ECLIPSE DEEP-SET BLACK INK. It is completels 
dependable for trouble-free high speed work it 
assures good blacks. brilliant and strong, whethe: 
in line or halftone. ECLIPSE DEEP-SET BLACK 
is the product of many years of skillful experience. 


HIGHEST QUALITY INK FOR THE LITHOGRAPHER 


GAETJENS, BERGER & WIRTH, INC. 


35 York St., Gair Bldg., Brooklyn, N. Y. 538 S. Clark St., Chicago, III. 





DO YOUR PART 


Help conserve essential materials. Order inks in the 
largest container sizes you can conveniently handle. 
Avoid rush orders by anticipating your needs. 
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Chicago Lithog Finds Market Among Rural Printers 


VAST postwar market for lith- 
ography awaits cultivation 
among small town letterpress print- 
ers, in the opinion of H. L. Beem. 
Chicago combination shop proprietor. 
Country printers, Mr. Beem has found 
from experience. are “eager for off- 
set” and in the postwar era the de- 
mand for offset products originating 
in small towns will grow if properly 
stimulated, Mr. Beem holds. 

For two decades he has been pro- 
moting mail order printing sales for 
production in Chicago. Two years 
ago he purchased the Mart Printing 
Co., 356 W. Huron Street, and began 
an intensive drive to corral the coun- 
try business with which he had be- 
come so familiar. 

Through the medium of a house 
organ, captioned “On the Beem,” he 
presents to his clients the advantages 
of his gang-run system for producing 
offset printing in black and white. 
Data presented enables the printer to 
estimate the cost of almost any item 
in black and white, on a wide range 
of paper stock. and either by offset 
or letterpress. Specialties promoted 
include standard blotters, pictorial 
post cards and personalized cal- 
endars. 

Greatly facilitating this business is 
Chicago’s central location and ex- 
cellent transportation. Mr. Beem is 
making use of mail. express and truck 
lines for shipping purposes and when 
air cargo service is developed to the 
point where rates charged make it 
advisable. he expects to ship by 
plane. also. he said. Truck lines he 
has found especially advantageous be- 
cause of their wide ramifications 
which reach into many places not ac- 
cessible by other carriers. 

Today the “Beem Litholine” prod- 
ucts are going to points as far apart 


as California and Florida, and from 


the Dakotas to the Gulf coast. Labor 
shortages and the material supply 
situation have handicapped expan- 


sion but meanwhile, Mr. Beem told 
Mopern LitHocrapny, he is develop- 


a plan for pushing his campaign 
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when wartime restrictions no longer 
interfere. 

Faced with the fact that they are 
losing business, the small community 
printer, he pointed out, has become 
“offset 


studying the problem of how to sup- 


extremely minded” and _ is 
ply such service in order to hold cus- 
tomers. In the response he is getting 
to his sales literature he sees clear 
indication of the attention this situa- 
tion is directing to offset in the most 
remote places. On this favorable at- 
titude he is confident the lithographer 
can capitalize, if he makes his plans 


now, 





WASHINGTON 


(Continued from Page 43) 





tion Act through December. 1945. 
with the President empowered to ex- 
tend it for an additional six months. 

3. Consideration by the Treasury 
Department of an accelerated depreci- 
ation program to provide a backlog 
of purchasing power for replacement 
of equipment which, due to the war 
effort, has been operated on a double 
and triple time basis during the war 
period. 


Lightweight Papers Up 


Effective January 1. selling prices 
for lightweight text papers at the 
manufacturing level were increased 
10 per cent by OPA. This is by 
Amendment No. 6 to MPR-450 
Writing Paper and Certain Other Fine 
Papers. 

Wholesalers may pass this increase 
on to printing and lithographing 
establishments; and lithographers, in 
turn, may pass it on to their cus- 
tomers. 


Stationery Controls Off 


The manufacture and/or assembly 
of stationery kits (Army type, etc.) 
and papeteries (boxed stationery ) 
has been removed from the control of 
the Converted Paper Products Order 
M-241l-a. This has been done by the 
elimination of these items from List 


“B” of the order. List “B” limited 


production to 110 per cent of 1942. 
As a result of this amendment, there 
is no control on stationery as such, 
although the manufacture of envel- 
opes continues to be restricted at 110 
per cent of 1942 production. En- 
velopes are listed under List “B” of 
Order M-241-a. This, therefore, means 
that a printer, or any other person, 
can assemble or sell stationery sub- 
ject only to L-241 if the stationery is 
printed. If the stationery is not 
printed, it is not controlled by any 
order. . 


Manpower Controls Eased 


W PB-3820—a statement of 


the manpower requirements in con- 


Form 


nection with any appeal filed—no 
longer need be included with appeals 
L-241. 


receiv e 


under Hitherto, no appeal 


would consideration unless 
this form accompanied it. The amend- 
ment to L-241. was effective December 


29.4% 
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around with abandon. but each is di- 
A hand 


picked list has been prepared contain- 


rected to a specific target. 


ing the names of about 500 buyers 
customers and prospects. And the ex- 
pense is concentrated on outstanding 
advertising promotions directed at 
these specific persons. 

The result is results. On the aver- 
age a 25 per cent response of phone 
calls. letters or orders, is produced. 
Mr. Kipe reports. In one instance a 
$5,500 order came in from a prospect 
in whose office a Kipe salesman had 
never set foot, and this was before the 
present time when orders for lithog- 
raphy sometimes go begging. 

The psychology of the campaign 
is sound. The prospects get something 
for nothing, something attractive. 
something they can use, keep, or 
literally sink their teeth into. A sec- 
retary who opens the mail or receives 
deliveries feels like she’s committing 
grand larceny if she intercepts a 
bouquet or a pair of red apples ad- 
dressed to the boss. 

Realizing that there will be times 


when aggressive selling must again 
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The solution to lithographers’ manpower and paper problems is not yet in sight. However, 
Roosen Offset Inks will help to produce better work on today’s wartime paper because of 
their uniformity and excellent working qualities. Call or write the nearest Roosen 
office today. 


sl, 1D. ROOSAN CO. 


Foot of 20th and 21st Streets, Brooklyn, New York 
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RELIABLE LITHOGRAPHIC PLATE CO., Inc. 


The Pioneer Plate Grainers of America 











ae ELIABLE” is far more than just 
part of our name. It means to 
ALL PLATES our customers that our plates can be MILL 
INCLUDING THOSE depended on to give a results SELECTED 
because from start to finish the graining 
REGRAINED FOR is handled by experts of long experi- METAL 
MULTILITH —_ = — are —_— to USED 
work right—they are reliable! 
ARE MARBLE We cary a full supply of Zinc and EXCLUSIVELY 
GRAINED Aluminum Sheets for Offset, Rotaprint (MADE IN U 
Presses, in fact for all the lithograph _ _ 
trade. 




















A trial order should “sell” you our services and products. 


RELIABLE LITHOGRAPHIC PLATE CoO. 


INCORPORATED 1916 


‘/ Vandewater St. and 45 Rose St.,. New York, N.Y. © Phone: BEekman}! 7 
| oO 
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spark any lithographic company’s suc- 
cess, the Kipe Company is keeping its 
weapon sharp, and holding the inter- 
est of its accounts for the selling days 
ahead. 

Besides Mr. Kipe, other company 
executives include Edward C. Knie- 
riem, vice president; Dr. Charles L. 
Moore. secretary: Charles Simunek. 
John 


The firm has 


plant superintendent; and 
Clarke. office manager. 
nine salesmen. 
Presses include 19 x 25”, 28 x 42”. 
and 41 x 54” single colors; a 42 x 58” 
two color; and two additional 50 x 
69” two colors on order. The com- 
pany makes its own process plates. 


and most of the work is in color.** 
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be tolerated will depend to some 
extent on the character of the work 
which will usually be undertaken, but 
it must be remembered that even 
pictures with no very fine detail may 
suffer a loss of quality if the three 
images are not in fairly good coin- 
cidence. A displacement of .001 to 
002 inches is perhaps the maximum 
tolerance for reproduction on the 
scale we have considered. 

Sharpness of image can be gauged 
very well from the rendering of the 
slit, so long as the exposures are at a 
hence the need for 
filter 


With over exposure the slit is widened 


suitable level: 


strictly observing the ratios. 
and the sharpness of the image can 
not be judged. 

A cautionary note with regard to 
filters may not be out of place. for it 
is useless to employ a poor set of 
filters with a well corrected lens. It 
can generally be assumed that optical 
Filter 


glass support can. of 


Hats are entirely satisfactory. 
film without 
course. be uSed. but it is soon dam- 
aged in workshop practice. — Filter 
films sealed between plate glass are 
fairly satisfactory. but there is a risk 
of the glass surfaces not being paral- 
lel and so impairing the image. If a 
filter is mounted in a frame. it must 
not be so tightly held as to be 
strained: it is better that it should 


have a certain amount of play.®* 
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place contracts, and, more especially. 
it does not mean that certain litho- 
vraphic establishments which possess 
the kind and size of equipment that 
is admirably suited for government 
work have been willing to take such 
work into their plants. In spite of 
these shortcomings we have complete 
confidence that the record of accom- 
plishment of the lithographic industry 
with respect to its war job will be 
steadily improved in the weeks and 
months ahead. 

If such improvement does actually 
take place it is necessary that both the 
industry and the Government Printing 
Office recognize some of the difficulties 
which remain to embarrass the 
prompt and proper handling of this 
war job. 

To this end the LNA has undertaken 
in recent weeks a careful gathering of 
such facts and these have already been 
presented in detail to the GPO. Based 
on these conversations and on con- 
tinuing studies which are now unde 
way, we expect to find those solutions 
which will lead to a considerable im- 
provement in the current situation, 

It is not unlikely that in the early 
months of 1945 those lithographic 
plants which have done a consistently 
good direct war job will reap certain 
benefits which have been slow in ma- 
terializing. Miscalculations with re- 
spect to the end of the European phase 
of the war, together with the serious 
losses of men and material resulting 
from the current break-through on the 
western front will very shortly begin 
to make themselves felt through ac- 
celerated loss of lithographic work- 
men. Thus. the lithographer who can- 
not justify his operations on the basis 
of their being directly war essential 
will find himself in a much less favor- 
able position when it comes to dealing 
with local draft boards with which his 
individual workmen are registered. 
Industry’s labor supply. already criti- 
cally short, will be further strained 
under recent USES and WMC labor 


controls. and there will undoubtedly 


be a considerable urge among work 
men in the lithographic plants not 
engaged in war work to find for them. 
selves jobs more closely connected 
with the war effort. It is inevitable 
that as our military operations in- 
crease there will be a corresponding 
increase in our casualties and thus an 
ever-larger group of American fam- 
ilies will he recognizing that they have 
a very personal and direct interest in 
the war. 

If we were not so sure in our own 
minds that this industry will do com- 
pletely and well its war job. then we 
would be more concerned about the 
overhanging threat of plant or equip- 
ment seizure, the possibility of addi- 
tional paper cuts aimed at printers 
and lithographers who may not be 
doing direct war work and other pro- 
posed penalty actions. 

Thus we close these brief comments 
with a direct appeal to those individ- 
ual lithographic plants which may 
not up to this time have been carrying 
their fair share of the industry’s war 
load. In our study of this problem we 
have run across one or two extremely 
disturbing instances of where sales 
representatives of lithographic com- 
petitors have called on the accounts 
of lithographers who were intensively 
in the war effort and have stressed 
their ability to make deliveries since 
their plants were not so engaged. We 
simply cannot understand how any 
individual lithographic management 
would permit such an appeal. In the 
traditional New Year vein. let us as a 
vroup of individual plants making up 
an important war industry come up 
with a stout New Year's resolution 
that during the coming year our war 
job will be done and done well and 


on time.® 


By Walter E. Soderstrom 
Executive Secretary 

National Assn. of Photo-Lithographers 

Hk New Year will present many 

opportunities and added responsi- 
hilities to lithographers. The litho- 
graphic industry hit a new high peak 
of productivity in its support of the 
war effort during 1944. Employers. 
employees and equipment have been 


driven with complete disregard of 
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time, cost and health values. This 
industry can well be proud of the 
part it has played in supporting the 
war effort. Every lithographer should 
resolve to give the war effort every 
ounce of support possible during the 
new year. We cannot afford a let-up. 

If the war in Europe should end 
during 1945 lithographers will have 
many opportunities to take part in 
literally an avalanche of orders ready 
when the armistice rolls 
After the first flood of or- 


ders has passed, buyers will once more 


to break 
around. 


take the helm and place business 
with lithographers on the basis of 
quality and good selling. Sales forces 
in many lithographic plants will have 
to be rebuilt from the ground up. 
The selection of the sales manager 
or the key man in this new sales 
force wil! make or break many a firm 
in the postwar period. 

One of the requisites in building 
the postwar foundation in a litho- 
graphic plant is that management ac- 
tually know what it costs to do busi- 
ness. It is not enough to know how 
much cash comes in and how much 
cash goes out. The sound lithographic 
plant will budget its activities ahead. 
The production capacity, including 
all the costs 
ported hy either actual or budgeted 


incident thereto, sup- 
information on all equipment, pro- 
vides management with a vard stick 
on what it can or cannot afford to do. 
Such information can be of yet greaten 
value if it is set up on varying de 
grees of productivity. since then man- 
agement can conduct its affairs under 
any given set of circumstances. 

Some measure of government con 
trol will no doubt continue in the 
While a free econ- 


omy is most desirable, a controlled 


postwar period, 


economy is requisite if we are to avoid 
uncontrolled wage increases. etc. We 
will need some governmenta: agency 
to serve as an arbitrator between capi- 
tal and labor for some time to come. 

Despite the fact that there will be 
real sales opportunity ahead, we 
should recognize the fact that we will 
have much new competition as soon as 
equipment is available. The lithog- 
rapher should shape his selling and 


production plans in the light of this 
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new competition. He should see that 
his present equipment is in good re- 
pair; that present equipment needing 
replacement or equipment needed for 
new products be put on order so it 
will be available as soon as possible. 

Many a lithographer will be able 
to take advantage of postwar housing 
by purchasing a plant which now 
houses some war business. Some are 
already buying the land on which 
they will build their own plants. It 
does seem, however. that real estate 
today is selling at prices far higher 
than normal and therefore it would 
be better to buy and build when the 
war is over—when one might find 
property already built available-—at 
lower prices. 

Every lithographic plant should 
utilize a lithographic trade associa- 
tion in considering problems of ap- 
prentice training, the reemployment 
of veterans, wages. hours and work- 
ing conditions, and in checking the 
many new formulas, materials and 
supplies which will be offered to the 
industry in the postwar period. 

Sales in 1945 should continue high. 
costs will be higher than in 1944 and 
management therefore should mea- 
sure its every move in the light of the 
experience of the industry as a 


wW hole. * * 





QUANTITY BLUE PRINTS 


(Continued from Page 41) 





Machinery and equipment was said 
to be unobtainable. To build new was 
out of the question although this 
would have been desirable. But when 
vovernment officials gave the go-ahead 
on the process, lithographing and 
printing plants all over the country 
were canvassed for used equipment 
which could be adapted, with some 
simple mechanical changes, and 
enough was located to equip the new 
plant. 

Even the building presented prob- 
lems. The one best suited to the pur- 
pose was occupied as a sugar ware- 
house. The six-story concrete and 
brick structure was purchased, emp- 
tied and remodeled for Gadi’s use in 


about seven months starting the last 





of January, 1944. Aciually Gadi prints 
were being produced—and in sizeable 
quantities—before the remodeling was 
completed. 

To the casual observer—if he were 
able to get past the government guards 
into the plant—one floor would ap- 
pear very much like a large offset 
pressroom, There are twelve big Gadi 
print machines on that floor handling 
sheets from 38 x 48” to 44x 64.” An- 
other floor has a battery of paper 
cutters, and elsewhere in the building 
is a battery of folding machines. 

Gadi prints are to all intents and 
purposes, blue prints which carry the 
lines, figures, etc., in blue against a 
white background. It is claimed by 
those using them that they are su- 
perior in legibility to blue prints. They 
will not fade or deteriorate from sun- 
light, water or oil. They can be 
soaked for long periods in water. 
then removed, dried quickly, and they 
are ready for use with no damage to 
the print. 

Gadi prints require less time to 
produce, in the quantities of each 
subject needed. than blue prints. and 
they cost less. 

A simple little gadget makes the 
change of plates on these short run- 
a matter of but a few minutes. 

Production on 1000 capacity basis 
calls for 450 workers. There are more 
than 350 working in the plant now. 
more than 80% of them women, Run- 
ning at capacity the plant will pro- 
duce 140,000,000 square feet of Gadi 
prints per month. 

Created for war needs, the Gadi 
Division represents an investment of 
nearly three-quarters of a million dol- 
lars. Inquiries from large industries 
using blue prints in quantity in regu- 
lar peacetime production indicate a 
big postwar field, big enough to keep 
Gadi busy producing its specialty. 

Created for this specialty, and op 
erated under the supervision of Mr. 
Jones, Gadi Division has not drawn 
men or equipment from its parent 
company. Graphic Arts Corporation 
both the 


Map Service and lithographers, from 


continues to serve Army 
its Toledo plant on Jackson Ave., and 
from its Detroit plant or Chicago and 


New York ofices.**® 
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search developments, sales training and promotion, 


as well as miscellaneous produc- 


cameras, lamps chemicals, re- 
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tion, sales equ pment and maintenance data. You 
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bound. ) 
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tives in lithography and 
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From Current Literature in the Graphic Arts 





These abstracts of important current articles, patents and books are com- 
piled by the Research Department of the Lithographic Technical Foundation, 
Inc. These abstracts represent statements made by the authors of articles 
abstracted, and do not express the opinions of the abstractors or of the Re- 


search Department. 


Mimeographed lists have been prepared of (1) Perio- 


dicals Abstracted by the Department of Lithographic Research, and (2) Books 


of Interest to Lithographers. 


both for ten cents in coin or U. S. 


Either list may be obtained for six cents, or 
stamps. 


Address the Department of 


Lithographic Research, University of Cincinnati, Cincinnati 21, Ohio. 


“HOW TO OBTAIN COPIES 


Where titles are marked with an asterisk, the original articles can be 
furnished by the Foundation (address above) as photographic copies at 
twenty cents per page, plus six cents postage for each four pages or less. 
Copies of United States patents can be obtained by sending ten cents per 
copy to the Commissioner of Patents, Washington, D. C. 





Photography and Color 
Correction 
Photographic Printing. Gerald F. 
Rackett (to Technicolor Motion Pic- 
ture Corp.). “U. S. Patent” No. 2,- 
363,686 (November 28, 1944). The 
method of making a corrected print 
from a color-separation record of a 
scene on one film which comprises 
forming a color-correcting record of 
the scene on the face of a masking 
film, and then printing a corrected 
record on another film with the three 
films in superposition, the color-sep- 
aration film being intermediate the 
other two films in face-to-face contact 
with the printed film and_ back-to- 
back contact with the masking film. 


“There is a new Printing Lamp. 
Oswald Kerber. “Photo-Engraver’s 
Bulletin,” 34, No. 4, November, 1944, 
p. 99 (1 page). A new printing lamp 
for the Graphic Arts (Hanovia DH-1) 
which offers reduced operating costs, 
steady light combined with long life, 
and cooler and cleaner working condi- 
tions is described. 


“The Proper Fixing of Photographic 
Film. Joseph H. Winterburg. “Photo- 
Engraver’s Bulletin,” 34, No. 4, No- 
vember, 1944, pp. 154-7 (4 pages). A 
fixing bath prepared with ammonium 
thiosulfate rather than sodium thiosul- 
fate is recommended for greater speed 
and longer life. Films fixed in this 
type of bath are washed more easily 
and thoroughly in a shorter period of 
time. This bath may be obtained in a 
concentrated ready-to-use form or the 
liquid or crystal form of ammonium 
thiosulfate may be bought with which 
operators can prepare their own. 


*A New Lamp for Copyboard Light- 
ing. R. E. Farnham. “Photo-Engrav- 
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er’s Bulletin,” 34, No. 4, November, 
1944, pp. 167-168 (2 pages). This 
article describes the new General Elec- 
tric 1200-Watt Uviare which illumi- 
nates the copyboard evenly both hori- 
zontally and vertically. 


*Testing Lenses for Color Repro- 
duction. H. M. Cartwright. ‘Process 
Engraver’s Monthly,” 51, No. 611, No- 
vember, 1944, p. 297 (1 page). A 
lens intended for color work should 
have, in addition to the qualities of a 
lens used for monochrome work, the 
ability to focus the red, green, and 
blue images to equal sharpness and 
equal size, and at the same point. A 
photograph is made, on panchromatic 
material, of a narrow slit (about .001” 
by 3”) divided lengthwise into sec- 
tions transmitting different colors. 
The properties of the negative thus 
produced determine the suitability of 
the lens for color work. 


E. Ziegler. “British Patent” No. 
560,145 (March 22, 1944). In pre- 
paring color-separation negatives for 
photomechanical purposes, suitable 
sereens or artist’s shading media are 
employed so that only the areas of the 
copy to be reproduced are illuminated. 
This saves considerable retouching of 
either the negative or the printing 
plate made from it. ‘Monthly Ab- 


stract Bulletin of Eastman Kodak 
Company,” 30, No. 8, August, 1944, 
p. 251). 


Halftone Negatives and Positives. 
A. E. Field. “British Patent” No. 
563,028 (January 21, 1943). The pat- 
ent covers the design of a series of 
stops which is stated to produce dots 
of shape and density characteristics 
concucive to easier tone correction. 
“British Journal of Photography,” 41, 


No, 4410, November 10, 1944 p. 404). 


*Color News. “British Journal of 
Photography,” 91, No. 4411, Novem- 
ber 17, 1944, pp. 406, 407 (2 pages). 
1. An announcement of the availabil 
ity of Anscocolor in metropolitan New 
York. 2. Announcement of the Gas- 
parcolor three color 35 mm. print ser- 
vice from 16 or 35 mm. Kodachrome 
or Anscocolor originals. 3. Lenses 
can be surface-coated to eliminate re- 
flections of only one wavelength; the 
effect of the coating falls off on either 
side and so, from a color standpoint, 
the coated lens acts as an uncoated 
lens with a pale filter. Color pho- 
tographers, especially those using 
carefully balanced tripack material, 
must bear this in mind when they use 
coated lenses after the war. 4. The 
first part of a comprehensive review 
of communication No. 954 of Eastman 
Kodak Research Laboratories on pho- 
tomicrography in Kodachrome.  Filt- 
ers to correct rendition of stain and 
for light compensation, precautions to 
be observed in setting up lighting, 
preferred mounting materials, and 
other factors, are considered. 


*Simultaneous Additive Photogra- 
phy in Making Photo-engravings. Lyn- 
ton R. Kistler. ‘“Photo-Engraver’s Bul- 
letin,” 34, No. 4, November, 1944, pp. 
147-154 (8 pages). The details of the 
Thomascolor Camera which makes its 
own color separation negatives direct- 
ly from the subject are given. The 
theory behind it is explained and its 
advantages over other methods listed. 


Process of Producing Dropout Half- 
tone Negatives. Arthur L. Huttkay. 
“U.S. Patent” No. 2,362,826 (Novem- 
ber 14, 1944) A process of producing 
on a light-sensitive photographic ma- 
terial from an original drawing having 
high-light and tone sections a drop- 
out halftone negative having opaque 
portions corresponding to said high- 
light sections and halftone portions 
corresponding to said tone sections, 
said process comprising the steps of 
coating the sheet on which said orig- 
inal drawing is made with diluted sod- 
ium thiosulphate, painting the tone 
sections of said drawing with a color- 
ing solution containing uranium ni- 
trate in addition to the paint for cre- 
ating the shades of said tone sections, 
thereafter photographing the thus pre- 
pared original drawing successively 
through a halftone screen and without 
interposing said screen on said light- 
sensitive photographic material and 
also placing, before, between or after 
said photographic steps, a highly light 
reflecting, preferably white, sheet in 
front of said drawings and photogra- 
phing said sheet through said _ half- 
tone screen in order to obtain screen- 
ing dots also in the dark areas of the 

(Continued on Page 77) 
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OFFSET BLACK 
No. 403 


Crusader Offset Black No. 403 is a remarkable 
offset ink. Developed in our laboratories after 
much research and experiment, Crusader 
Offset Black No. 403 will produce the most 
beautiful solids you ever saw. Halftones 
sparkle with clear, sharp highlights. What's 
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chance of scratching or rubbing when handling 
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halftone portions of the drop-out halt- 
tone negative. 


Planographic Printing Surfaces 
and Plate Preparation 

Photo-Lithography; Deep Etch 
Plates from Negatives. A. Haigh 
and H. M. Cartwright. “Process En- 
graver’s Monthly,” 51, No. 611, p. 
302 (1 page). The methods of pro- 
ducing Deep-Etch plates from nega- 
tives worked out by Reed and George, 
of the Lithographic Technical Foun- 
dation, and the Kalamazoo process of 
Rendal! are briefly outlined. 


Equipment and Materials 

Planographic Printing Plate.  Ar- 
thur Garrett (to Dun and Bradstreet). 
“U. S. Patent” No. 2,363,311 (Novem- 
ber 21, 1944). A planographie print- 
ing plate comprising an unbacked sheet 
of supercalendered amyloid parch- 
ment paper having a surface whose 
smoothness measures approximately 
47 seconds when tested by a William’s 
smoothness tester and whose gloss as 
measured by a Bausch & Lomb gloss- 
meter is approximately 40. 


Paper and Ink 


Adopts Standard Ink Color Testing 
Methods. Anonymous. “American Ink 
Maker,” 12, No. 11, November, 1944, 
pp. 29-31, 33, 34, 51 (6 pages). The 
Tentative Standard Methods for Test- 
ing Ink Colors which were published 
in 1938 have been reviewed and 
brought up to date by the N. Y. Print- 
ing Ink Production Club. They are pre- 
sented to the printing ink and dry- 
color industries as standard methods 
for testing printing ink colors. The 
tests have been coded. Each includes 
a description of the apparatus and ma- 
terials required and the procedure to 
be followed. Tests for shade and 
strength, consistency, light 
tance, bleeding, and heat resistance 
are described. 


resis- 


Offset Colors. Oscar Diehl. “Lith- 
ographers’ Journal,” 29, No. 8, No- 
vember, 1944, p. 429 (1 page). Using 
a stock of 16 standard color inks, vari- 
ous formulae are given for the prepa- 
ration of 15 other common 
Some general rules and operative hints 


colors. 
are offered. 


Measurement of the Consistency of 
Printing Inks. S. A. Pavlov. “Poligraf. 
Proizvodstvo 1941, No. 5, 30-32; 
“Chemisches Zentralblatt,” 1942, II, 
2091. Various methods of the deter- 
mination of the consistency of tritu- 
rated inks are discussed, and an appli- 
cation worked out by 
scribed. The application could be used 
for any range of measurements; it 
makes unnecessary the weighing of the 
sainple and excludes any other experi- 
mental errors. The measurements car- 
ried out with this application confirmed 


Pavlov is de- 
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the known fact of liquefaction of the 
inks by trituration (decrease in the 
consistency up to 50 per cent). It was 
also found that the final consistency 
of the inks depended on the time in 
which the ink was allowed to stand 
after trituration; it increases over 25 
per cent during the time from 1 to 60 
minutes. (“Chemical Abstracts,” 38, 
No. 22, November 20, 1944, p. 6577.) 


“The Measurement of Viscosity in 
Varnish Control. William T. Diefen- 
bach. “American Ink Maker,” 22, No. 
11, November, 1944, pp. 25-28, 53, 55 
(6 pages). 1. An outline is given for 
viscosity measurement in varnish con- 
trol, using the Brookfield Viscometer. 
2. Use of viscosity-temperature curves 
is suggested so viscosity values of a 
varnish taken at any temperature can 
be directly compared to similar values 
for a standard. 3. A standard kettle 
curve is suggested for use in checking 
kettle fresh varnish. Fresh varnishes, 
the viscosity values of which fall on 
this curve, should on three days stand 
ing body up to approximately stand 
ard. 4. The permissible variation of 
succeeding batches of the same var- 
nish formulation should probably be 
no more than plus or minus 12 per 
cent, except for very heavy varnishes 
where 20 per cent variation might be 


allowed, 


‘Setting the Ink Duct. Practicus. 
“Modern Lithographer and _ Offset 
Printer,” 40, No. 10, October, 1944, 


p. 162 (1 page). The purpose of the 
ink duct and how to set it is explained 
in detail. 


General 

Offset Technique Made Exact by 
ph Control. R. Ernest Beadie. “Inland 
Printer,” 114, No. 2, November, 1944, 
pp. 33-36 (4 pages). The article brief- 
ly sketches the use of pH control in 
lithography. Its meaning and impor- 
tance are explained. Factors involved 
in control of albumin solutions and 
plate fountain etches are discussed, 
together with effects of ink and paper 
on the acidity of the fountain solution. 


Back to Fundamentals. Anony- 
“National Lithographer,” 51, 
No. 11, p. 32 (1 page). For the Cam- 
eraman, Standardization of photo- 
graphic processes is recommended in 
the interest of ultimate uniformity. 
For the Platemaker.—“Walk off” may 
be the result of heavy coating which 
can result from (1) failure to check 
the coating solution with a_ hydro- 
meter (2) lack of uniformity of meth- 
od within the same plant and (3) fail- 
ure to adjust the thickness of the 
coating to compensate for changes in 
humidity. For the Pressman.—Sug- 
gestions are made to the apprentice 
pressman that he profit by the accumu 
lated experience of older pressmen. 


mous. 














“The Offset Clinic. Anonymous. 
“Share Your Knowledge Review,” 26, 
No. 3, November, 1944, pp. 36-51 (16 
pages). A report of the Offset Plate- 
making and Printing Clinie of the In- 
ternational Craftsmen’s Club Conven- 
tion reveals an intimate discussion of 
the many problems facing lithograph- 
ers today. It includes production and 
control problems, post-war develop- 
ments, and labor problems. 


Miscellaneous 

Orlin O. Kruse (to 
American Can Co.). U. S. Patent No. 
2,364,080 (December 5, 1944). A dry- 
ing oven for coated or lithographed 
metal sheets, comprising in combina- 
sectional casing enclosing a 
conveyor for carrying 
sheets through _ said 
within 


Drying Oven. 


tion a 
chamber, a 
lithographed 
chamber, inner walls located 
said casing in spaced relation to its 
outer walls and setting off side, bot- 
tom and ceiling passageways sur- 
rounding the chamber space through 
conveyor and its sheets 
travel, said bottom inner walls and 
said ceiling inner walls being per- 
forated for the circulation of air there- 
through, a heating duct connecting 
with said ceiling passageway and hav- 
ing side branches connecting with said 
side passageways, means in said duct 
for circulating heated air through said 
side and bottom passageways and 
thence upwardly between the sheets 
moving through the chamber and for 
returning the air to said duct by way 
of said ceiling passageway for recir- 
culation purposes and means for block- 
ing off opposite side of alternate sec- 
tions of said casing for staggering 
the flow of heated air therethrough to 
produce a more complete circulation 
of the air 


which said 


“Methods of Making Comic Color 
Plates. Everett R. Eaton. ‘“Photo- 
Engraver’s Bulletin, 34, No. 4, No- 
vember, 1944, pp. 170-4, (5 pages). The 
basic techniques for producing comic 
color plates are reviewed.%** 


Plan Limited Paper Meetings 

The annual conventions. as such, of 
the American Pulp and Paper Associ- 
ation, and the National Paper Trade 
Association. have been cancelled, and 
instead, limited business 
will be held at the Waldorf-Astoria 
in New York February 19, it has been 
The Technical 


tion of the Pulp and Paper Associa- 


meetings 


announced, Associa- 
tion, however. plans to hold its regu- 
lar meeting February 19-22 at the 
Hotel. New York, al- 


though its fall meeting this year was 


Commodore 


cancelled. 
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BARTELS 


EGG ALBUMIN SCALES 


(EXTRA FINE QUALITY) 


SMILEACE... 


In addition to MILEAGE. 















Crescent Inks also give you 
SMILEAGE . . . because they 
are strong. dependable. and 
trouble-free. Try Crescent Off- 


set Ink, Tin Printing Ink. De- 





EXTRA FINE QUALITY EGG 
ALBUMIN specifically prepared for 
photo-mechanical purposes by our 
method of filtering before dehydrating. 





veloping Ink and Litho Opaque. 





and increase your pressroom’s 






smileage. 






Used by craftsmen who prefer to 






compound their own formulas. 






CRESCENT INK AND COLOR CO. 


464 N. Fifth St. Philadelphia 23, Pa. 


Ask your dealer 






GORDON BARTELS CO. 


ROCKFORD, ILL. 









BUY BONDS IN 194V 




















SEGRE REEEEEEE OFFSET PLATES TO THE TRADE 


Use This Coupon ™ BAKER REPRODUCTION COMPANY 


=: CHICAGO 5, ILLINOIS 
to enter your subscription to 


MODERN LITHOGRAPHY 
254 W. 31st ST., NEW YORK 1 


Please enter subscription(s) as follows: 


ALBUMEN... . . . DEEP-ETCH 
COMPOSING MACHINE 


All Sizes— 
HARRIS-WEBENDORFER-MULTILITH 
Quality . . . Satisfaction Guaranteed 


(Check or money order enclosed) 
One year, $3.00 (In Canada, $4.00). 


| Two years, $5.00. 































Group. (Four or more entered together as 7 
group, $1.50 each. May be sent to different 
addresses. ) Chapman 
‘esi STATIC 
Service Men, $1.50 for | year mailed to military ie Neutralizer 
address. ta Makes Presses 
mane Deliver Light Paper 
Please Print 
BB iru 
OB street Reduces Waste - Boosts Production 
Mi city Solves many Press-Room problems 
IN WORLD WIDE USE 
© (For a group—attach separate sheet with names of persons , 
and addresses.) CHAPMAN ELECTRIC NEUTRALIZER CO. 
HERE RE BEBERE EEE BOX 268, PORTLAND 6, MAINE 
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All classified advertisements will be 
charged for at the rate of ten cents per 
word, $2.00 minimum, except those of in- 
dividuals seeking employment, where the rate 
is five cents per word, $1.00 minimum. 
Address all replies to Classified Advertisements 
with Box Number, care of Modern Lithog- 
raphy, 254 W. 31st St., New York 1. Closing 
date: Ist of month. 


Position Wanted: 

Resident Representative important 
winter resort desires selling connection 
with good house doing high class color 


work, stock or made to order items 
saleable to hote.s, resort, establish- 
ments, etc. Address Box No. 141, ¢/o 


MODERN LITHOGRAPHY. 


Position Wanted: 

Executive—21 years in lithographing, 
presently employed <s general man- 
ager of a commercial printing and 
lithographing plant. Experienced in 
estimating, sales, purchasing and pro- 
duction. Prefer connection in Southern 
or Western State. Address Box No. 
142, co MODERN LITHOGRAPHY. 
Wanted: 

Flat bed offset 
For printing metal. 
location and price. 
6022 Media Street, 
Pa. 


press. Motor drive. 
State condition, 
Willson Plastics, 
Philadelphia 31, 


For Sale: 

120 line circular Levy screen in holder 
40 in. diameter. WANTED 100 
Screen 14 x 17 or larger. Address 
Stearns & Co., 417 N. State St., Chi- 
cago 10, Illinois. 


For Sale: 

One Pease 54 x 72 vacuum printing 
frame No. 90013-8 with two Pease 
double arc lamps and one-quarter H.P. 
motor and pump motor AC. Address 
Box No. 143, c/o MODERN LITHOG- 
RAPHY. 


Help Wanted: 

Rotary Printing Pressman—experi- 
enced, aniline and gravure. Permanent 
position. Excellent opportunity. Long 
Island City, New York. Write, stating 
salary requirements and give complete 
details of experience. Confidential. 
Address Box No. 144, c/o MODERN 
LITHOGRAPHY. 


Help Wanted: 

Man, capable of taking charge of small 
offset and letterpress shop in college 
town in middle west. Ideal living con- 


ditions. Address Box No. 145, c/o 
MODERN LITHOGRAPHY. 

Help Wanted—Male: 

Pressman, offset, for Harris presses, 


JANUARY, 1945 


CILASS FWD 





for medium sized shop in Cleveland, 
Ohio. Essential work now and perma- 


nent postwar. Top hourly rate for 
qualified man. Write experience, age 
and references. Address Box No. 146, 
c/o MODERN LITHOGRAPHY. 


Help Wanted: 
Cameraman and layout man. Excellent 
opportunities. Commercial Photo Off- 
set Co., 220 E. Washington St., Svra- 
cuse 2, New York. 


Position Wanted: 

Practical offset lithographer wishes 
position. Considerable experience as a 
supervisor on most classes of work. 
Desire medium sized offset department 
including presses or will consider tak- 
ing charge of camera and plate de- 
partment. Address Box No. 147, ¢/o 
MODERN LITHOGRAPHY 


Miscellaneous: 

MODERN LITHOGRAPHY has the 
largest number of paid subscribers of 
any magazine in the lithographic in- 
dustry. If you are not a regular sub- 
seriber, you too would find it profitable 
to enter your own subscription. It 
pays to keep informed on doings in 
your own field. See page 5 for rates. 


Litho Stones Make Pavement 


& Smith. 


lithographing company, has found a 


Harrison Minneapolis 
way to dispose of a large accumula- 
tion of obsolete litho stones according 
to & F. 


Founded in 


Brantner. sales manager. 
1871, during lithogra- 
phy’s “stone age.” the concern, in the 
ensuing decades. gradually amassed 
a small mountain of the stones with 
had to 


which early 


work. 


As business expanded. space re- 


lithographers 


quirements demanded that something 
be done about the old relics which. 
after introduction of photo-lithogra- 
phy. had been preserved only for 
their sentimental value. Someone sug- 
gested chucking them into the nearby 
Father of Waters. but army engineers 
vetoed that. 

conceived of 


the idea 


using the stones for paving blocks 


Later was 
and today these venerable mementos 
of lithography’s past can be found 


composing the sidewalks around the 


plant and in the pavement of a large 
courtyard at the rear. 

Visitors who see them for the first 
time, Mr. Brantner said, are always 
attracted by the curious antique de- 
signs still legible on many of the 
to ask 
It's a grand oppor- 


stones. and never fail ques- 
tions about them. 
tunity. he said. to stress the advan- 
tages of Morrison & Smith’s modern 
lithographing equipment and to re- 
call, as well, the distant days of the 
company’s beginnings. when Indians 
were still raiding Minnesota’s frontie: 


settlements. 











DETECTO 


REG. U.S PAT. OFF. 


Fraud-[reof 
LABEL PAPER 


COATED ONE SIDE 


Used by national manufacturers to 

protect their labels against counter- 

feiting and their products against 
substitution 


Detecto Fraud-proof Label Paper is spe- 
cially processed with a concealed marking 
made visible only when the paper is held 
to the light, or when moistened and lightly 
rubbed with finger—yet the printing quali- 
ties are not affected. 


Can be processed with any Private Mark, 
Brand Name, or Trade Mark on minimum 
making orders of 5,000 Ibs. 


* 


Details, Samples, Printed Specimens, 
and Prices upon Request to Reliable 
Executives only 








BALDWIN PAPER COMPANY, INC. 


233-245 SPRING STREET - NEW YORK 13, N.Y, 
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_525- 527 BROADWAY, NEW YORK i2, N. _ 


COLOR PROCESS «+ DEEP 
ETCH « ALBUMEN » PRESS 
PLATES * NEGATIVES AND 
foe «~POSITIVES * CRAYON COLOR 
fmm ~PLATES * PROVING * BLOW UP 


SERVIC 
MARK 
£RVIC 


MAR 


TENEMENT AIMTMAVTH? 
DeVEVPaE VE PaVB®aVMd 
eS eS BS eS BS DSuse 
RORORTRORORORORO? 


MARK 


GROUP MULTIPLE NEGATIVES 
“COMPLETE LITHO OFFSET aT aa: 


THINGS TO DO IN 1945 


STOP COMPLAINING 
BUY MORE WAR BONDS 
SPEND A LITTLE, SAVE MUCH 

WRITE TO THE BOYS IN SERVICE 

GIVE BLOOD TO THE RED CROSS 
MAKE AMERICA THE BEST PLACE TO LIVE IN 
IF YOUR PRINTING PLANT IS FOR SALE OR IF 
YOU HAVE SURPLUS MACHINERY TO SELL, 

CONTACT 
PRINTCRAFT REPRESENTATIVES 


277 BROADWAY NEW YORK 7,N. Y. 
PHONE: RECTOR 2-1395 


mM Aan 




























ZINC and 
ALUMINUM PLATES 
UNGRAINED— GRAINED— REGRAINED 


grained correctly to your specifications 

. for your special requirements. 
We are manufacturers of METAL- 
SHEETS for ROTAPRINT Machines, 


also square edge plates for 


Multilith Presses. 
THE PHOTO LITHO PLATE 
GRAINING COMPANY 


1207-15 S. Highland Ave BALTIMORE, MD 





Worlds Standard Photo Lamps 


FOR 
Camera Work or Printing 


MACBETH ARC LAMP CO. 
875 No. 28th Street Philadelphia 30, Pa. 

















if you’re having plate 
problems, “ASK ALJEN” 


If your offset piates don’t give you what you want, let 
us help you get rea/ printed results. Expert graining 
and regraining assures you better printing and longer 
life for your plates. For careful and conscientious 
attention to your plate requirements, “ask ALJEN.” 
Zinc or aluminum—any size you need. 


ALJEN SERVICE 


2128 Colerain Avenue Cincinnati 14, Ohio 














gir hd mae 


223 N. WATER STREET 
MILWAUKEE 2, WIS. 


“Wpp. 


- 


THERE ARE DEPENDABLE 


MERCH PRODUCTS 


FOR THE CHEMICAL NEEDS OF THE 
PHOTOLITHOGRAPHER 








MERCK & CO., Inc. * Ma seek pare laveng the nots RAHWAY, N. J. 


New York, N. Y. + Philadelphia, Pa. + St. Louis, Mo. 
Elkton, Va. + Chicago, Ill. + Los Angeles, Calif. 


In Canada: Merck & Co., Ltd., Montreal and Toronto 

















LITHOGRAPHERS 


HELPED PLAN the new IPI Offset Color Guide; contains a 
wider selection of colors and new blacks for coated, regular 
offset and bond stocks; special 4-color process section, table of 
color characteristics and A.S.A_ standard color specifications. 
Ask your nearest IPI branch or send for your copy to Inter- 
national Printing Ink, Empire State Bldg., New York 1, N.Y. 
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i_—— FROM THE MAIL —— 


Gentlemen : 

Prior to my country’s call I was 
active in lithography, emp'‘oyed as Art 
Director in the New Era Lithograph 
Company, New York. Fortunately I 
did not get away from graphic arts 
production but used the knowledge 
gathered in lithography for good use 
in another branch of the allied arts, 
silk-screen. I have found the work 
quite interesting and in the past two 
years have built up a perfectly co- 
ordinated silk-screen reproduction shop 
of which my superior officers and my- 
self are very proud. 

All of my men have been connected 
with the graphic arts in one form or 
another and are always borrowing a 
copy of MopERN LITHOGRAPHY maga- 
zine from my shelf, copies of which 
I have been receiving from my former 
employer and which I have subscribed 
for. Am always interested to hear of 
new developments. 

Herman H. Trulsen 
T/Sgt., Infantry, 
Fort McClellan, Ala. 


(Most of the silk material 
produced in the Reproduction Shop are 
training aids—such as charts, draw- 
ings, and posters. The shop has a ecre- 
ative and art section as well as repro 
duction facilities. Sgt. Trulsen is Sec- 
tion Chief, and supervises the entire 
operation. At the New Era company 
he was in charge of copy preparation. 

EDITOR. ) 


screen 


“Somewhere in Holland, 
Sirs: 


Europe” 
Dear 

This company is the Canadian 
‘quivalent of your Topo units and 
is operating a number of high-speed 
mobile automatic offset machines and 
it the moment is located in the 
Netherlands. We have been out of 
Canada for over four years and are 
therefore more in touch with the 
English trade, then with the Cana- 
dian or American. 

We have had an interesting time, 
solving the many problems of photo- 
lithography in all conditions and in 
five countries, without, of course, any 


of the refinements of air-condition- 
ing or temperature control. Our 
machines are mounted in lorries, and 


are of medium size suitable for print- 
ing maps such as the American se- 
ries, in up to six colors. 

We, of course, are looking forward 
to the days of peace again, when we 
may return to our civilian plants, 
but in the meantime we have a big 
job to do. 

Sincerely, 
Major A. V. Holland 
Royal Canadian Engineers 


JANUARY, 1945 
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‘Vow, Bongo, get movin and keep movin’! No hangin’ 


around wid dat big blonde ober by Lake Zombie!” 


... make ‘om remember! 


OUR advertising message broadcast now will be 

remembered later when orders are much more 
difficult to get and a lot more people will be trying 
to get them. Put buyers in a frame of mind now to 
consider your products favorably when the competi- 
tion once more gets keen. Keep them remembering 
you with regular advertising now and they are likely 
to remember you later when selling has ceased to be 


a lost art. 


lf you would keep your firm and products ever 
before the field of lithography and never give them a 


chance to forget you, we suggest regular advertising in 


MODERN LITHOGRAPHY 
254 WEST 31st STREET NEW YORK 1 


Vember, Audit Bureau of Circulations 














TALE ENDS 


HAT’S the score for °’44? Last 

January trade leaders predicted 
that 1944 would be a year of “intense 
activity” for the litho industry; alu- 
minum was relezsed for plates; paper 
was cut to 75 per cent of 1941 usage; 
Wm. G. Johnston Co., Pittsburgh, 
marked its 125th year; and the Litho 
Foundation opened a million dollar 
drive. February: Ted Makarius wrote 
on how to handle thin papers on the 
press; foundation held its 20th an- 
niversary dinner; Dept. of Commerce 
predicted 88 per cent increase in litho 
industry in first normal postwar year 
which has furnished something to 
juote ever since; NAPL held its snowy 
conterence in Chicago. 

March: New paper cuts were threat- 
ened; Connecticut Litho Club elected 
Schulze president; Chicago Club 
elected Hagen. April: litho school 
with daytime classes for apprentices 
was getting under way in New York; 
first article on fluorescent lithography 
was published; disposal of government 
owned litho equipment was _ studied 
by trade association execs. May: LNA 
held its big conference at the Edge- 
water Beach, Chicago, and sessions 
and banquet were jam-packed; many 
trade leaders gave their comments of 
the problem of returning servicemen 
in ML’s pages; Crown’s big Baltimore 
plant was pictured; Ed Wadewitz was 
elected heed of foundation as _ it 
launched an active new program, 

June: Norman Mack’s series of ar- 
ticles began; paper orders revised 
again as is the custom in Washing- 
ton; WLB okayed a wage increase in 
New York; Crocker-Union, San Fran- 
cisco, observed several anniversaries 
of various companies making up the 
organization; one big national graphic 
arts organization was promoted at 
Detroit meeting. July: Snyder & 
Black, N. Y., in 100th year; man- 
power’s priority referral plan went 
into effect; Craftsmen held their big 
convention at Niagara Falls, Canada; 
WLB granted wage rise in Chicago. 
August: article on new filter that 
translates black & white photos to 
color created wide interest; Wade 
Griswold was getting up steam as new 
director of the foundation; Joint 
Litho Advisory Council was formed. 

Sept: A new high of 700 registered 
at the NAPL convention, New Yorker; 
Navy’s Hydrographic plant was shown 
in pictures; foundation adds Armour 
Research. October: Baltimore Club 
elects Steinwedel president; Philadel- 
phia elects Stevens; St. Louis Club 
elects Schuerman; Brett Litho, N. Y.., 
holds 100th anniversary dinner. No- 
vember: remember the election? De- 
cember: first article on heat set litho 
inks was published; N. Y. Litho club 
nominates Sullivan for president; new 
litho club at Cincinnati gets under 


way.** 
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the 3 Neediest Cases 


THE THREE HOME-FRONT CAMPAIGNS MOST 
URGENTLY NEEDING SUPPORT NOW ARE: 


For Army NUPSOS— wher couseisgreoter 


than help for the wounded and sick? But, there 
aren’t enough nurses! Think of it! Act upon it! 


For V-Mall_-:equens letters from home— 


bright, brief, cheerful—are better morale-builders 













than long, infrequent letters. Encourage the use of 


— 


V-Mail, to save cargo space. 


For Merchant Seamen wre is coins 


to man the new ships now ready to carry supplies 
for the desperate climax in the vast Asiatic front? 


Help the recruiting. 


nurses are needed for the al 
ARMY NURSE CORPS “? For full information, write: The War Advertising 


Council, 11 West 42nd Street, New York 18, N. Y. 
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Space contributed by The Martin Cantine Co., Saugerties, N. Y. Specialists 
in Coated Papers since 1888. Sponsors of The National War-Theme Awards. 
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POSTWAR... Immediate—and Long Range 


N early postwar, peacetime order must 
| replace wartime dislocations. Many indi- 
viduals will buy goods which they have long 
gone without, and industry will make its 


purchases. Some of this “pent up” demand 


te Ay he 
ee . . . 
Set Seer eg will be met by products with which markets 
ty ~ < > ae 

tag : * 5 é 4 r wT. 


+ are already familiar—other segments of it 
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will be served by improved equipment. 


It is only reasonable to expect that improve- 


e 


“ 


ares 
‘ety ae 
iM 


. it 
' > SN aa ait pe: m : 
Ere Sena ments will appear in postwar machinery. 
*% > ne 


How soon they will “arrive” is, perhaps, 
problematical. Industry will require time to 
make commercially practical the knowledge 
acquired during the war. Much has been 
learned in the past three years, but it must 


be applied successfully to a peacetime economy. 


Harris-Seybold-Potter will maintain its position 
of leadership by offering the industry profit- 


able equipment to meet the needs of the times. 


HARRIS *SEYBOLD + POTTER COMPANY 


HARRIS DIVISION SEYBOLD DIVISION 
CLEVELAND 5, OHIO DAYTON F7, OHIO 


Manufacturers of Manufacturers of 
OFFSET LITHOGRAPHIC * LETTERPRESS AND PAPER CUTTERS AND TRIMMERS * KNIFE GRINDERS 
GRAVURE PRINTING MACHINERY DIE PRESSES ¢ WRIGHT DRILLS ¢ MORRISON STITCHERS 
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